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Before  skiers  got  their  biggest  lift. 


America’s  first  ski  lift,  1934. 


The  first  ski  lift  in  America.  Built  jn  Woodstock, 
Vermont  by  a  handful  of  ingenious  Yankees  who  rigged  an 
1800  foot  loop  of  rope  to  a  Model  T  truck  engine.  And  for 
the  first  time  skiers  could  race  down  Gilbert’s  Hill  without 
facing  an  uphill  battle. 

But  years  before  people  took  the  easy  way  to  the  top, 
they  stayed  on  top  of  things  by  reading  The  Boston  Globe. 

From  camping  in  Acadia  to  fishing  off  Fairhaven.  From 
birding  in  the  Berkshircs  to  the  foliage  in  Franconia,  you 
could  find  out  all  about  it  in  the  Globe. 

Which  is  why  long  before  people  were  drawn  up  at 
an  angle,  they  were  inclined  to  read  The  Boston  Globe. 
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A  pillar  of  the  community 


. . .  that’s  our  way  of  describing  the 
recipients  of  the  Copley  First  Citizen 
Award.  For  25  years  this  award  has  been 
given  annually  to  a  citizen  of  greater 
Springfield  in  recognition  of  service  to 
his  or  her  fellow  man  or  the  community 
at  large.  The  Copley  First  Citizen  Award 
brings  public  attention  to  those  people 
whose  deep  sense  of  public  pride  compels 
them  to  give  unselfishly  toward  the 
betterment  of  their  neighbors. 

The  State  Journal-Register  enlists 
the  assistance  of  the  whole  community  in 


selecting  the  award  recipient.  Readers 
submit  the  nominations  and  a  board  of 
community  leaders  makes  the  selection. 

The  Copley  First  Citizen  Award  has 
come  to  be  recognized  by  the  community 
as  the  most  prestigious  award  one  can 
receive.  Not  only  does  it  call  attention  to 
an  outstanding  citizen,  but  it  creates 
awareness  and  encouragement  of  volun- 
teerism  which  is  so  vital  to  improving  the 
quality  of  life  and  the  enrichment  of  any 
community. 
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One  Copley  Plaza,  Springfield,  Illinois 
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JANUARY 

7-9 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors.  University  of  Texas/Cam¬ 
pus  Inn  Motel,  Arlington,  Texas. 

10-13— Update  ‘88,  ANPA  Strategic  Human  Resources  Conference,  Camel- 
back  Inn,  Scottsdale,  Ariz. 

14-18— Northwest  Missouri  Press  Association,  Convention,  Sheraton  St. 
Joseph,  St.  Joseph. 

14-16— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  Omni  Netherland  Hotel, 
Cincinnati. 

14- 16 — Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Holiday 

Inn,  Stevens  Point. 

20- 22 — Idaho  Press  Association,  Winter  Convention,  Red  Lion  Hotel  Inn, 

Boise. 

21- 23— Kentucky  Press  Association,  Winter  Convention,  Galt  House,  Louis¬ 

ville. 

21-23— North  Carolina  Press  Association,  64th  Newspaper  Institute,  Car¬ 
olina  Inn,  Chapel  Hill. 

21-23 — University  of  Tennessee-Tennessee  Press  Association,  Institute- 
Winter  Convention,  Sheraton  Music  City  Hotel,  Nashville 

24- 27— International  Newspaper  Advertising  and  Marketing  Executives, 

New  Orleans  Hilton. 

28-29— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  Plaza  Hotel, 
Seattle. 

28-30— Mississippi  Press  Association,  Mid-Winter  Conference  and  Trade 
Show,  Hoiiday  Inn  Downtown,  Jackson. 

28- 30— Texas  Press  Association,  Mid-Winter  Convention  and  Trade  Show, 

Hyatt  Regency,  Dallas. 

29- 30— Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids. 

31-2/6— Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 
Sheraton  Royal,  Waikoloa,  Hawaii. 

FEBRUARY 

7-9 — Letterflex  User  Group,  Winter  Meeting,  Biscayne  Bay  Marriott  Hotel, 
Miami. 

10- 11 — Missouri  Associated  Dailies,  Meeting,  Holiday  Inn  Executive  Center, 

Columbia. 

11- 13 — Arkansas  Press  Association,  Winter  Convention  and  Trace  Show, 

Arlington  Hotel,  Hot  Springs. 

11-14 — California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 
Coronado. 

17-19— Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 
Square,  Columbus. 

27-29— Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 
Center,  Chicago. 

SeminarsIWorkshopsIClinics 

JANUARY 

4- 8 — ANPA,  Web  Offset  Newspaper  Press  Operation,  Reston,  Va. 

5- 8— The  Poynter  Institute  for  Media  Studies,  Teaching  Fellowship  Pro¬ 

gram,  Writing:  Writing,  Thinking  &  Teaching  Conference,  St,  Peters¬ 
burg,  Fla. 

10- 13— SNPA  Foundation  Seminar,  Improving  Newspaper  Writing,  Birming¬ 

ham,  Ala. 

11- 13 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Miyako  Hotel. 

San  Francisco. 

15 — South  Carolina  Press  Association,  Informational  Graphics  Work¬ 
shop,  Quality  Inn  Northeast,  Columbia. 

15- 17 — Mid  America  Press  Institute,  Political-Governmental  Reporting,  Cla¬ 

rion  Hotel,  St.  Louis. 

25- 27 — ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 

ment,  Sir  Francis  Drake  Hotel,  San  Francisco. 

25-29— ANPA,  Newspaper  Quality  Control,  Reston,  Va. 

31-2/5 — The  Poynter  Institute  for  Media  Studies,  Writing:  Writing  and  Editing, 
St.  Petersburg. 

31-2/12— The  Poynter  Institute  for  Media  Studies,  Management:  Media  Lead¬ 
ership,  St.  Petersburg. 
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Publisher  issues  warning  to 
investigative  journalists 

Investigative  journalists  can  soon  expect  to  be  the 
targets  of  investigations  themselves,  the  publisher  of  the 
Nashville  Tennessean  has  declared. 

John  Seigenthaler  issued  the  warning  in  a  recent  speech 
to  the  Richmond  chapter  of  Sigma  Delta  Chi,  the  Society 
of  Professional  Journalists. 

“It’s  not  going  to  be  too  long  before  a  politician,  a  public 
figure,  hires  a  private  investigator  to  turn  the  tables,” 
Seigenthaler  predicted.  “If  we’re  going  to  continue  to  be 
monitors  and  watchdogs  —  and  we  have  to  —  we  have  to 
ask  ourselves  if  [we]  live  by  the  standards  we  require  of 
others,”  he  added. 

The  disclosure  of  marijuana  use  by  various  public  fig¬ 
ures  and  press  surveillance  of  former  Democratic  pres¬ 
idential  candidate  Gary  Hart  are  the  types  of  incidents  that 
are  bringing  press  scrutiny  about. 

Seigenthaler  said  public  demand  for  press  accountabil¬ 
ity  may  also  bring  pressure  on  publishers  to  reveal  their 
financial  interests  and  holdings.  Seigenthaler  declared  that 
he  planned  to  reveal  his  own  financial  holdings  at  an 
unspecified  date  and  that  he  would  urge  other  newspaper 
executives  to  do  the  same. 

—  Bob  Hilldrup 


Latest  media  survey  results 

Among  Californians,  newspapers  rank  below  news¬ 
magazines,  but  above  television  in  responsible  coverage 
of  political  campaigns  and  candidates,  according  to  a 
recent  poll. 

The  California  Poll  by  the  Mervin  Field  organization 
reported  that  the  public  rated  newsmagazines  as  the  most 
responsible  source  of  political  news. 

Thirty  percent  of  those  questioned  viewed  newsmaga¬ 
zines  as  “very  responsible”  in  their  coverage  and  only 
1 1%  considered  them  “not  too  responsible.” 

When  the  same  question  was  asked  about  newspapers, 
the  ratio  was  27%  to  16%.  For  television,  24%  termed  it 
“very  responsible”  and  22%  “not  very  responsible.” 

No  specific  newspapers,  magazines  or  television 
channels  were  mentioned  in  the  questions. 

In  another  aspect  of  the  poll,  respondents  believed  that 
the  news  media  have  poked  too  deeply  into  candidates’ 
private  lives,  but  generally  rated  political  coverage  as 
being  responsible. 

Fifty-eight  percent  felt  news  organizations  were  devot¬ 
ing  too  much  attention  to  personal  issues,  while  38%  said 
such  scrutiny  was  justified. 

In  the  matter  of  overall  political  coverage,  a  big  majority 
rated  it  as  very  or  somewhat  responsible  while  a  small 
minority  thought  it  was  irresponsible. 

Field  commented,  “It’s  just  another  manifestation  of 
the  historical  commitment  that  the  press  is  very  important 
as  one  of  our  institutions  and  that,  overall,  it’s  doing  a 
responsible  job. 

“That’s  not  to  say  that  it  doesn’t  sometimes  go  too  far  in 
its  coverage,  but  these  excesses  do  not  change  the  public’s 
view  that  the  press  is  an  important  institution.” 

The  poll  was  based  on  interviews  with  1,000  California 
adults.  It  has  a  margin  of  error  of  3.1%. 

—  M.L.  Stein 


2 


EDITOR  &  PUBLISHER  for  December  19,  1987 


Not  likely.  Not  if  you’re  a  college  graduate  who 
could  start  in  another  field  at  what  a  teacher 
earns  after  1 5  years  on  the  job. 

Thats  why  America  desperately  needs  teachers.  One 
million  teachers  between  nowand  1990.  By  every  meas¬ 
ure,  we're  going  to  be  several  hundred  thousand  short. 

Imagine  if  we  were  talking  about  a  shortage  of 
physicians  and  surgeons.  A  massive  teacher  shortage 
nas  just  as  serious  consequences  on  our  society. 

Who  will  be  there  to  prepare  future  generations  to 
enter  all  the  professions  if  there  aren’t  enough 
teachers  to  do  the  job? 

Shortages  already  exist  all  across  this  country, 
because  for  years  college  students  in  droves  have  chosen 
not  to  become  teachers.  In  1967, 22%of  all  college  fresh¬ 
men  planned  on  teaching.  By  1985  only  6%  of  the 
students  polled  said  they  wanted  to  teach. 

What  keeps  college  students  from 
wanting  to  be  teachers? 

First  and  foremost,  pay. 


nea 

The  Subject  is  Excellence. 


Right  now  there  are  four  million  Americans  certified 
to  teacn  who  aren’t  in  the  classroom.  And  one-quarter 
of  all  education  graduates  decided  never  to  seek  teach¬ 
ing  jobs.  Countless  more  considered  education  but 
decided  not  to  make  it  their  major. 

America  has  lost  a  generation  of  teachers.  To  fill 
in  the  gaps,  schools  are  using  teachers  out  of  the  fields 
of  expertise  or  uncertified  teachers  to  make  sure  class¬ 
rooms  aren’t  empty.  This  severely  hurts  the  education 
process  and  masks  the  severity  or  the  teacher  shortage. 

In  a  recent  gallup  poll,  commissioned  by  the  NEA, 
80%  of  the  American  people  favor  higher  teacher  sala¬ 
ries.  Almost  half  of  those  surveyed— 4 1%— said  they 
are  willing  to  pay  higher  taxes  to  see  that  teachers  are 
paid  properly. 

Americans  want  it.  America  desperately 
needs  it. 

Qualified  teachers,  paid  professional 
wages.  So  that  becoming  a  teacher  is  once 
again  a  respected  and  vmued  choice. 


G 1967  National  Education  Association 
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Speak  English 

More  than  6,000  journalists  from  60  nations  obtained  some  sort  of 
credentials  to  cover  the  Gorbachev-Reagan  summit  in  Washington 
last  week.  The  volume  of  coverage  was  staggering  —  impossible  for 
anyone  to  read  or  listen  to  it  all. 

The  one  thing  that  seemed  to  get  constant  emphasis  was  the 
ever-present  interpreter  —  both  of  them  —  in  word  and  on  film.  A 
new  adaptation  of  a  simultaneous  translation  system  was  introduced 
for  the  one-on-one  conversations  of  the  President  and  the  General 
Secretary  which  avoided  the  usual  delays  of  interpreting  two  lan¬ 
guages. 

The  fact  that  Gorbachev  speaks  English  was  largely  ignored  by 
reporters  and  commentators  although  many  old  “Russia-hands” 
must  have  known  it.  In  his  recent  biography  Man  of  the  House,  Tip 
O’Neill  told  of  a  1 985  congressional  visit  to  Moscow  and  a  four-and-a- 
half  hour  talk  with  the  Secretary  General.  “Gorbachev  was  speaking 
English  and  showed  a  much  better  command  of  the  language  than  we 
had  been  led  to  expect.  But  as  soon  as  we  started  meeting  officially, 
he  spoke  only  Russian,”  he  wrote.  He  added  that  occasionally  Gor¬ 
bachev  interrupted  the  interpreter  when  he  didn't  think  the  transla¬ 
tion  was  correct. 

What  a  conversational  edge  a  speaker  has  when  he  or  she  pretends 
not  to  understand  the  language  being  spoken  whereas  in  reality  every 
word  is  understood!  Reagan  and  his  White  House  aides  must  have 
known.  Why  weren’t  the  American  people  let  in  on  it? 

End  to  Florida  ad  tax 

“The  feeling  is  more  one  of  relief  than  of  victory,  said  the  president 
of  the  American  Association  of  Advertising  Agencies  when  the  Flor¬ 
ida  legislature  repealed  the  5%  service  tax  on  advertising.  How  true! 

The  vote  to  repeal  was  29-to-9  in  the  Florida  Senate  and  75-42  in 
the  House.  It  makes  one  wonder  how  the  majority  of  the  people  in 
those  houses  could  have  been  so  wrong  as  to  have  passed  the  measure 
in  the  first  place. 

The  experience  in  Florida  actually  was  a  victory  for  the  people  of 
that  state  who  would  have  paid  a  high  price  over  the  years.  That  was 
the  experience  of  two  other  states  which  tried  such  a  tax  previously 
but  which  the  Florida  Legislature  chose  to  ignore. 

The  Florida  lesson  will  discourage  other  states  from  going  down 
the  same  road.  Most  if  not  all  states  are  looking  for  new  sources  of 
revenue.  Advertising  seems  like  a  logical  target.  Twenty-one  other 
states  have  considered  a  tax  on  some  process  of  advertising  so  far  this 
year.  It  will  probably  be  some  time  before  the  suggestion  comes  up 
again  in  other  places  —  but  it  most  certainly  will. 

Politicians  who  think  it  will  be  a  simple  thing  to  collect  money  from 
advertisers,  their  advertising  agencies  and  their  suppliers  forget 
that  it  is  the  consumer  who  will  pay  the  tax.  It  has  been  estimated  the 
cost  of  the  tax  to  Florida  businesses  and  consumers  was  in  the 
millions  of  dollars  even  before  it  became  effective.  The  governor  of 
Florida  and  members  of  the  Legislature  deserve  credit  for  seeing  the 
error  of  their  original  decision  before  its  effects  became  disastrous. 
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Letters  to  the  Editor 


Throwaway  line  was  thrown  away 


Agrees  with 
Roy  Copperud 

Roy  Copperud  is  right  (“Editorial 
Workshop”  No.  654,  Nov.  7,  1987). 

Grammar  is  getting  worse  in  adver¬ 
tising.  Of  course,  it’s  also  getting 
worse  in  wire  copy  and  almost  every¬ 
where  else. 

Advertising  copywriters  are  not 
ignoring  the  rules.  They  don’t  even 
know  the  rules! 

Professionals  and  students  tell  me 
that  they  have  to  write  so  the  audi¬ 
ence  will  understand  more  easily. 
What  they  overlook  is  that  the  rules 
exist  to  make  communication  easier, 
faster,  more  accurate  and  more  pre¬ 
cise. 

Some  of  the  worst  copy  comes  from 
remedial  tutorial  schools.  One  won¬ 
ders  if  the  errors  are  intentional,  to 
induce  readership  among  the  poor 
students  who  need  such  help,  or  if  the 
teachers  themselves  do  not  know  any 
better. 

Donald  W.  Jugenheimer 

(Jugenheimer  is  professor  and  chair 
in  the  Department  of  Communications 
and  Speech,  Fairleigh  Dickinson 
University.) 

For  the  record 

For  the  record,  it  was  not  James 
Thurber  who  wrote  the  cartoon  cap¬ 
tion  “I  say  it’s  spinach,  and  I  say  the 
hell  with  it.”  It  was  E.B.  White.  The 
cartoon  was  drawn  by  Carl  Rose.  It 
showed  a  mother  and  small  daughter 
at  the  table.  The  first  line  of  the  cap¬ 
tion  has  the  mother  saying,  “It’s 
broccoli,  dear.” 

(The  Thurber  reference  was  in  a 
Nov.  7  letter.) 

Allan  M.  Lazarus 

(Lazarus  is  managing  editor  of  the 
Shreveport  [La.]  Times.) 

Correction 

The  About  Awards  column  on  Oct. 
31  misstated  the  award  received  by 
Eric  Mink,  television  critic  of  the  St. 
Louis  Post-Dispatch.  He  received  a 
special  Lowell  Mellett  citation. 

The  Lowell  Mellett  Award  went  to 
Jonathan  Alter,  senior  writer  and 
news  media  editor  of  Newsweek. 


Concerning  the  “Shop  Talk  At 
Thirty”  feature  in  the  Nov.  28  E&P 
in  which  you  reproduced  my  prepared 
remarks  for  the  meeting  of  the  Down- 
hold  Club  comprised  of  former 
employees  of  United  Press  Interna¬ 
tional,  I  want  to  emphasize  one  point. 

The  reference  in  the  fifth  paragraph 
to  Cincinnati’s  Central  Trust  Tower 
was  not  meant  in  any  way  to  leave  the 
impression  either  that  Scripps  How¬ 
ard  still  owned  UPI  during  the  period 
I  was  describing,  or  that  paychecks 
ever  bounced  during  the  75  years 

Misleading 

What  appears  to  be  a  dropped  line 
of  type  in  a  Nov.  14  E&P  story  on 
Page  40  may  have  given  the  erroneous 
impression  that  the  Calgary  Herald 
hired  an  outside  organization  to  run 
its  new  day-care  center. 

In  fact,  it  is  completely  operated  by 
the  Herald  and  is  the  first  and  only 
such  facility  in  the  entire  province  of 
Alberta  run  by  a  private-enterprise 
company  for  children  of  its  staff  mem¬ 
bers.  We  are  also  the  only  Canadian 
newspaper  with  a  day-care  center. 

Pat  McMahon 

(McMahon  is  director  of  community 
relations  at  the  Calgary  Herald.) 


Scripps  owned  the  United  Press. 

It  was  a  throwaway  line  used  as  a 
point  of  reference  all  Unipressers 
would  instantly  recognize  and,  in 
fact,  turned  out  to  be  literally  a  throw¬ 
away  line.  I  dropped  it  from  the 
remarks  I  delivered. 

Ronald  E.  Cohen 

(Cohen  is  former  managing  editor  of 
UPI  and  is  currently  executive  editor  of 
Gannett  News  Service.) 

Correction 
of  statement 

With  reference  to  E&P  of  Nov.  14, 
1987,  Page  48  and  the  story  headlined, 
“Judge  unseals  documents  from  Lax- 
alt  case,”  we  noticed  that  something 
may  have  become  garbled  in  the 
rewrite  of  our  story  that  I  sent  along  to 
you. 

In  the  piece’s  fourth  paragraph,  the 
copy  as  published  reads  “  .  .  .  should 
be  made  available  because  they 
involve  no  public  figure.” 

In  the  interest  of  accuracy,  we  sub¬ 
mit  that  the  copy  should  have  read 
“  .  .  .  should  be  made  available 
because  they  involve  public  figures.” 

Joseph  H.  Frederickson 
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So  you  think 
you  know 

Newlfork  City ! 


=1: 


this  N.Y.  market? 


VloH(UI{r  counties,  ttils  marketer’s  gem  enioys  the  unique  position,  within 
New  York  City,  of  having  these  enviable  attributes: 


•  New  York  City’s  highest  median  EBI  income... $35, 901 

•  The  youngest  median  age... 32.6  years  old 

•  The  ONLY  county  in  N.Y.C.  that  is  growing 

•  Almost  1000  acres  of  prime  undeveloped  land 

•  Leads  all  New  York  State  in  building  starts 

•  Has  no  local  TV. 

•  Almost  70%  of  the  adults  are  homeowners 

•  A  two  billion  dollar  market 

•  53%  of  the  female  market  is  employed 
outside  the  home 


•  Has  only  one  local  daily  and  Sunday  newspaper... 
reaching  9  out  of  10  adults... one  of  the  highest 
readership  penetration  percentages  in  America. 

Source:  S&MM  7/27/87  Belden,  Fall  1986 

In  case  you  haven’t  already  guessed... the  market  is 
Staten  Island  (Richmond  County)  and  the  newspaper 
is  the... 

Staten  Salanli  Abuance 

Represented  nationally  by  Newhouse  Newspapers. 
For  more  on  this  gem  of  a  market  call  the  Advance’s 
marketing  dept,  at  (718)  981-1234. 
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Media  menagerie 

Reagan-Gorbachev  summit  generated  a  flood  of  hard  news,  analyses, 
commentary  and  features  on  personalities,  issues  and  controversies 


By  George  Garneau 

The  superpowers’  quest  for  peace 
turned  Washington,  D.C.,  into  a 
media  battlefield  where  news  organi¬ 
zations  competed  for  information  and 
ideological  enemies  engaged  in  a  pub¬ 
lic  relations  struggle. 

The  result?  The  summit  conference 
between  the  leaders  of  the  world’s 
most  powerful  nations,  Ronald  Rea¬ 
gan  of  the  United  States  and  Mikhail 
Gorbachev  of  the  Soviet  Union,  was 
largely  a  media  event. 

CBS  called  it  a  “glasnost 
menagerie,”  in  honor  of  the  openness 
recently  proclaimed  in  the  Soviet 
Union.  Others  diagnosed  it  an  out¬ 
break  of  Gorbamania  or  summit 
fever.  One  reporter  surveyed  the 
swarm  of  journalists  in  the  press  cen¬ 
ter  at  the  J W  Marriott  Hotel  ballroom 
and  pronounced  it  a  convention  —  of 
the  press. 

For  journalists  suffering  painful 
symptoms  of  “media  madness,”  mas¬ 
sage  was  available.  Repast  could  be 
had  in  the  Glasnost  Cafe.  And  the 
event  was  duly  heralded  by  summit  T- 
shirts,  summit  scarves,  summit  pins 
and  in  songs  about  the  Gorbachevs. 

The  summit  conference  generated  a 
flood  of  news  in  print  and  on  televi¬ 
sion,  including  hard  news,  commen¬ 
tary,  analyses,  features,  and  back¬ 
ground  on  personalities,  issues  and 
controversies. 

They  ranged  from  the  profound  to 
trivial,  as  reporters  clamored  for  each 
tidbit  of  information,  no  matter  how 
tiny.  Journalists  from  East  and  West 
became  stars  and  went  before  the 
cameras. 

The  Washington  (D.C.)  Post, 
which  ran  special  sections  every  day 
and  after,  went  so  far  as  comparing 
the  specifications  of  the  summiteers’ 
Zil  and  Cadillac  limousines. 

Despite  possible  overkill,  people 
around  the  world  turned  for  informa¬ 


tion  to  the  more  than  6,000 journalists 
accredited  to  cover  the  summit  meet¬ 
ing,  Dec.  9-11.  A  reporter  from 
Beirut,  Lebanon,  said  the  summit  was 
the  big  story  there,  surpassing  its 
myriad  problems. 


Foreign  journalists  from  more  than 
60  nations  “were  just  pouring  out 
copy  as  fast  as  they  could,”  one  U.S. 
official  said.  “It  was  the  story  in  for¬ 
eign  media.” 

The  stakes,  in  fact,  were  high:  not 
just  arms  control,  but  nuclear  disar¬ 
mament. 

Helen  Thomas,  the  veteran  United 
Press  International  White  House  cor¬ 
respondent,  detected  “electricity”  in 
the  air  at  what  she  termed  one  of  the 


biggest  Washington  news  events  in  a 
long  time. 

“It  could  be  the  first  step  to 
peace,”  she  said,  dismissing  the  pub¬ 
lic  relations  aspects. 

The  historic  meeting  between  Rea¬ 


gan,  who  has  orchestrated  the  largest 
peacetime  arms  buildup  in  U.S.  his¬ 
tory,  and  Gorbachev,  who  has 
ushered  new  ideas  into  a  tightly  con¬ 
trolled  communist  nation,  provided  a 
field  day  for  the  media,  which  were 
targets  of  numerous  press  confer¬ 
ences,  briefings,  protests,  and 
experts  offering  interviews. 

Few  ordinary  reporters  actually 
saw  events  firsthand.  Instead,  pools 
(Continued  on  page  8) 


Few  ordinary  reporters  actually  saw  events 
firsthand.  Instead,  pools  of  generally  12  to  20  or  more 
reporters  and  photographers  enjoyed  access, 
sometimes  brief  and  with  little  or  no  questioning,  to 
scheduled  events. 


Summit 
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of  generally  12  to  20  or  more  reporters 
and  photographers  enjoyed  access, 
sometimes  brief  and  with  little  or  no 
questioning,  to  scheduled  events. 

Some  events,  reporters  said,  could 
have  been  witnessed  almost  as  well 
as  watching  television,  which  seemed 
to  be  everywhere.  The  media  crush 
was  so  intense  that  once  photogra¬ 
phers  had  to  be  ushered  through  the 
White  House  in  three  waves. 

Briefings  were  given  twice  daily  at 
the  press  center  by  spokesmen  Marlin 
Fitzwater  and  Gennadi  Gerasimov. 

One  reporter  remarked  that,  with 
6,000 journalists  around,  finding  news 
nobody  else  had  was  a  chore. 

Since  the  summit  saw  little  prog¬ 
ress  beyond  the  signing  of  the  pre¬ 
agreed  intermediate  missile  deal,  a 
major  theme  was  the  Soviet  achieve¬ 
ment  in  the  art  of  public  relations. 

“Overall,  the  Soviets  get  high 
marks  for  use  of  public  relations 
approaches  that  have  been  refined 
here  over  the  years,  inside  and  out¬ 
side  of  government,”  said  Los 
Angeles  Times  publisher  Tom  John¬ 
son,  who,  along  with  other  media 
executives,  met  with  Gorbachev. 
“They  allowed  more  access  to  Gorba¬ 
chev  than  I  ever  expected.” 

A  well-oiled  Soviet  media  cam¬ 
paign  generally  rose  to  the  occasion, 
getting  its  message  out  better  than 
ever  before,  according  to  most 
accounts,  and  better  through  televi¬ 
sion  than  in  print. 

Western  reporters  quickly 
snatched  pamphlets,  position  papers 
and  disarmament  histories  from  a 
table  outside  an  otherwise  useless 
Soviet  press  center.  A  Soviet 
Embassy  official  arranged  interviews 
with  Soviet  journalists. 

U.S.  and  Soviet  sides  released  their 
own  versions  of  arms  control  history 
and  supplied  batteries  of  officials, 
spokesmen,  and  experts  for  on-cam¬ 
era  interviews,  as  did  special-interest 
groups. 

The  Gorbachev  media  craze,  criti¬ 
cized  by  conservatives  who  complain 
he  is  covered  uncritically,  kicked  off 
with  Gorbachev's  exclusive  and  con¬ 
troversial  televised  interview  from 
Moscow  with  NBC’s  Tom  Brokaw, 
his  chosen  interviewer. 

“It’s  clear  there’s  been  a  great  deal 
more  Soviet  activity  with  the  press 
than  in  the  past,”  said  Lou  Boccardi, 
president  of  the  Associated  Press, 
who  was  also  among  those  who  met 
with  Gorbachev. 

“There’s  no  question  they  made  an 


Members  of  the  media  gather  outside  the  White  House  to  report  the  arrival 
of  Soviet  leader  Mikhail  Gorbachev. 

Associated  Press  photo 


effort  to  have  more  press  contact  to 
get  their  side  of  the  summit  story 
across.” 

An  example  of  the  media  battle: 
While  Gorbachev  met  with  some  of 
this  nation’s  leading  media  execu¬ 
tives.  Reagan  was  being  interviewed 
by  columnists  Philip  Geyelin,  Georgie 
Anne  Geyer,  R.  Emmett  Tyrell  Jr. 
and  Joseph  Wattenberg. 

Spokesmen  Gerasimov  and  Fitz¬ 
water,  apparently  two  evenly 
matched  wits,  worked  at  times  like  a 
stand-up  comedy  team,  parrying 
reporters’  queries  with  retorts 
designed  to  avoid  answering  or  to  fit 
into  sound  bites. 

For  example,  announcing  U.S. 
briefings  one  day,  Fitzwater  said  no 
cameras  would  be  allowed;  Gerasi¬ 
mov  on  the  Soviet  briefing,  “We  are 
not  afraid  of  cameras.” 

Another  time,  asked  about  the 
chemistry  between  Reagan  and  Gor¬ 
bachev,  Gerasimov  replied,  “Maybe 
its  too  early  for  a  chemical  analysis.” 

Perhaps  the  best  example  of  Soviet 
press  savvy  came  when  Gorbachev 
halted  his  limousine,  to  the  dismay  of 
bodyguards,  and  rushed  out  to  shake 
hands  and  greet  enthusiastic 
crowds  —  in  the  American  political 
tradition.  The  pr  move  occurred  at 
Connecticut  Avenue  and  L  Street, 
which  just  happened  to  be  within  a 
block  of  the  Post,  ABC  News,  the 
New  York  Times  bureau  and  Time 
magazine  offices.  Reporters,  some  of 
whom  witnessed  the  scene  from  their 
windows,  dashed  to  capture  the 
event,  the  Times  said. 

For  the  Washington  Post,  the  sum¬ 
mit  arrived,  literally,  in  its  back  yard. 
The  Soviet  Embassy,  where  several 
key  events  took  place,  abuts  the  rear 
of  the  Post  building.  Access  to  the 
Post  was  limited  and  security  was 


tightened. 

Post  chairman  Katharine  Graham 
hosted  a  pre-summit  cocktail  party 
for  nearly  100  members  of  the  Soviet 
delegation,  press  corps  and  Post  staff¬ 
ers. 

Despite  glasnost  in  the  Soviet 
press,  and  a  generally  slicker  public 
relations  style,  mainly  toward  televi¬ 
sion,  several  U.S.  print  reporters  said 
getting  information  out  of  Soviet  offi¬ 
cials  was  tough. 

“It’s  extremely  difficult  to  get  any 
useful  information  out  of  the  Rus¬ 
sians,”  said  Knight-Ridder  reporter 
David  Hess.  “The  few  who  know 
anything  go  on  television  and  the  rest 
don’t  know  anything.” 

Reporters  assigned  to  cover  Raisa 
Gorbachev  were  generally  in  the  dark 
about  her  schedule.  They  surmised 
that  print  coverage  was  avoided  in 
favor  of  less  critical  television  pic¬ 
tures. 

“You  can’t  get  them  on  the 
phone,”  Washington  Post  columnist 
Mary  McGrory  griped  about  the  Rus¬ 
sians. 

Soviet  officials  are  “very  polite  but 
you  don’t  get  many  answers.  I  think  it 
would  drive  American  reporters  up 
the  wall  to  deal  with  Soviet  officials 
every  day,”  Susan  Bennett  of  Knight- 
Ridder  said.  “They  smile  but  they 
don’t  tell  you  anything.” 

At  one  briefing,  veteran  reporter 
Sarah  McClendon  attacked  the 
Soviets  for  selecting  the  350 
journalists  —  excluding 
McClendon  —  allowed  to  cover  Gor¬ 
bachev’s  final  summit  press  confer¬ 
ence  at  the  new  Soviet  compound. 

“They  are  the  most  restrictive  peo¬ 
ple  I’ve  ever  seen  in  my  life,”  she 
said.  “There’s  nobody  responsible 
who  will  answer  questions.” 

She  said  Soviet  officials  sometimes 
(Continued  on  page  35) 
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Gorbachev  meets  the  press 

Thirty  prominent  editors,  pubiishers  and  broadcasters  meet  with 
the  Soviet  ieader  and  are  the  recipients  of  some  stern  words 


By  George  Garneau 

U.S.  conservatives  have  at  least 
one  thing  in  common  with  the  world’s 
top  Communist  leader:  harsh  words 
for  the  U.S.  press. 

Media-conscious  Soviet  leader 
Mikhail  Gorbachev,  in  a  highly 
unusual  meeting  with  leading  U.S. 
media  executives,  chastised  the  press 
for  distorting  the  superpowers 
through  “storytelling”  and  for  mon- 
gering  rumors  for  profit. 

“You’re  indulging  in  storytelling 
about  America,  calling  it  a  shining 
city  atop  a  hill  and  saying  everything 
is  beautiful,”  Gorbachev  told  about 
30  prominent  editors,  publishers  and 
broadcasters  invited  to  the  Soviet 
Embassy  in  Washington,  D.C. 

Gorbachev  “repeatedly  showed 
contempt  for  the  U.S.  press,”  War¬ 
ren  Phillips,  chairman  and  chief 
executive  of  the  Wall  Street  Journal, 
wrote  in  a  bylined,  page-two  account 
of  the  meeting. 

He  said  the  secretary-general  of  the 
Soviet  Communist  Party  accused 
U.S.  media  of  portraying  the  Soviets 
as  enemies  and  of  profiting  from  sen¬ 
sationalism. 

“A  lot  of  people  think  only  of  prof¬ 
its,  and  the  rest  is  unimportant,” 
Phillips  quoted  Gorbachev  as  saying. 
“The  leaders  in  this  area  should  think 
not  only  of  profits  but  of  universal 
human  relations.” 

Citing  broadcast  reports  that  he 
was  building  a  $30-miilion  vacation 
cottage,  Gorbachev  said,  “That’s 
evil-smelling.  That’s  what  the  press 
sometimes  does.” 

According  to  Phillips,  Gorbachev 
told  the  media  magnates  he  wanted  to 
cut  “propaganda”  from  the  peace 
talks,  then  remarked,  “That’s  what 
you  people  are  all  about.” 

Conservatives  on  this  side  of  the 
Iron  Curtain  might  agree  —  but  for 
exactly  opposite  reasons.  They  regu¬ 
larly  excoriate  the  media  for  what 
they  see  as  a  liberal  bent,  especially 
for  the  media’s  recent  fascination 
with  Gorbachev  and  peace  efforts. 

The  Dec.  9  meeting  was  one  of  four 
Gorbachev  had  with  influential  lead¬ 
ers  during  the  four-day  summit  con¬ 


ference.  Others  involved  intellectual, 
political  and  business  leaders.  All 
were  viewed  as  part  of  stepped-up 
Soviet  efforts  in  the  public  relations 
battle  over  nuclear  disarmament  and 
U.S. -Soviet  relations. 

“Obviously  he  considers  the  news 
media  molders  of  American  opinion, 
and  getting  his  message  to  media  lead¬ 
ers,  he’s  getting  it  to  the  public,”  Al 
Rossiter  Jr.,  chief  editor  of  United 
Press  International  and  a  guest  at  the 
meeting,  told  E&P. 


Several  people  who  attended  the 
meeting  said  it  was  useful  and  posi¬ 
tive,  though  basically  a  “one-way” 
discourse  of  Gorbachev’s  views. 

Despite  his  policy  of  glasnost,  or 
openness,  Gorbachev  was  angered  by 
questions  on  Soviet  human-rights 
issues.  He  repeatedly  thwarted  que¬ 
ries,  at  one  point  declaring,  “I’m  not 
giving  you  an  interview.  I’ve  come  to 
talk,  and  you’re  shooting  questions  at 


Gorbachev  said  he  has  turned  down 
scores  of  interviews  because  ques¬ 
tions  always  focus  on  Jewish  emigra¬ 
tion,  internal  power  disputes  and 
Afghanistan. 

Asked  whether  the  U.S. -Soviet 
agreement  on  intermediate  nuclear 
missiles  was  motivated  by  political 
weakness,  Gorbachev  responded, 
“Your  favorite  information  is  infor¬ 
mation  that  is  not  objective.  You’re 
inspired  by  the  gossip.” 

Gorbachev  said  he  was  willing  to 


discuss  “to  a  point”  improvements  in 
Soviet  society,  but  he  said  he  urged 
President  Reagan  to  “examine  your 
own  problems  too,”  including  racial 
problems,  according  to  participants  in 
the  meeting. 

Congressional  representatives, 
Gorbachev  said,  “want  to  go  on  rec¬ 
ord  once  a  day  to  castigate  the  Soviet 
Union  on  its  human-rights  record.” 

“What  moral  right  does  America 
(Continued  on  page  36) 


me. 


Soviet  leader  Mikhail  Gorbachev  meets  with  a  group  of  leading 
American  media  executives  at  the  Soviet  Embassy. 

—  Associated  Press  Photo 


“Essentially  it  was  a  one-way  discussion,”  said  Cook 
of  the  Chicago  Tribune.  “He  simply  expressed  his 
thoughts  and  we  were  listening.” 
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In  Chicago 


Columnist’s  speech  creates  a  stir 


Speech  filled  with  racial  overtones  by  Sun-Times  columnist  results  in 
reader  complaints  and  a  rare  front-page  explanation  by  the  publisher 


By  Mark  Fitzgerald 

An  emotional  speech  by  Chicago 
Sun-Times  columnist  Vernon  Jarrett 
at  a  memorial  for  the  late  Mayor  Har¬ 
old  Washington  —  a  speech  charac¬ 
terized  by  some  as  almost  an  incite¬ 
ment  to  riot  —  prompted  a  rare  front¬ 
page  statement  from  the  publisher 
and  more  than  a  thousand  angry  calls 
to  the  newspaper. 

In  the  week  that  followed  the 
speech,  Jarrett  was  strongly  criticized 
by  a  fellow  Sun-Times  columnist,  and 
was  the  subject  of  two  pages  of  let¬ 
ters. 

Speaking  at  a  Nov.  30  rally  a  few 
hours  after  the  Chicago  mayor  was 
buried,  Jarrett,  who  is  black,  vigor¬ 
ously  backed  one  black  alderman  for 
mayor.  At  the  same  time,  he  por¬ 
trayed  another  black  alderman  — 
Eugene  Sawyer,  who  wt:s  later 
elected  acting  mayor  —  and  his  black 
aldermen  supporters  as  enemies  of 
black  people  no  different  from  the  Ku 
Klux  Klan. 

“Black  people  can  do  just  as  much 
damage  to  each  other  as  white  people 
do  to  us,”  Jarrett  told  the  crowd  of 
9,000,  most  of  them  black,  “and  if  we 
don’t  do  something  about  it,  then  they 
will  destroy  us  before  the  white  man 
gets  a  chance. 

“Treat  those  black  enemies  like 
you  treat  the  Ku  Klux  Klan.” 

The  speech,  some  of  which  was 
broadcast  live,  came  at  a  time  of  great 
emotion  as  blacks  in  Chicago  divided 
bitterly  between  Sawyer  and  Aider- 
man  Timothy  C.  Evans.  Another 
speaker  at  the  rally  suggested  one 
way  to  stop  the  election  of  Sawyer 
was  to  surround  City  Hall  with  “a 
million”  people  and  refuse  to  let 
aldermen  vote. 

Like  many  others,  Jarrett  por¬ 
trayed  Evans  as  the  heir  to  Washing¬ 
ton’s  legacy  and  Sawyer  as  a  captive 
of  the  white-led  machine  that  ran 
Chicago  for  decades. 

Jarrett,  who  is  also  on  the  editorial 
board  of  the  Sun-Times,  was 
described  in  a  Chicago  Tribune  article 
as  “weeping  uncontrollably”  when 
he  left  the  stage. 


1,000  phone  Sun-Times 
about  speech  by  Jarrett 

N'rdolyak  prompts  mass  call-in 


Sun-Times  news  story  reports  on  the 
reader  phone  colls  to  the  newspaper 
following  columnist  Jorrett's  speech. 


f  Vernon 
E  JarreU 


A  vote  for  Orr, 
in  name  of  peace 

Why  sui-h  a  big  hurry  to  elect  an  acting  mayor  ui 
C'hicago  right  nrwt*' 

I’m  not  (oncerned  at  all  that  the  C«ty 
Council  didn't  eln-t  an  acting  mayor  in  that  special 
meeting  last  lughl 

III  the  n,ime  of  peace.  I'm  willing  to  accept  the 
interim  mayiir  we  have  now.  Aid.  DasTd  I).  Orr  (4‘>thi. 
a  U>vet  headed  man  who  t#  res|tectrd  publicly  by  his 
triendft  and  prisaieiv  bv  his  adverurieit,  until  the 
eiectior  in  im 

Now.  piciise  don't  raise  that  predictable  qtiestion 
about  Orr'a  rate  ami  tsilor. 

Orr  is  a  white  man,  and  I  am  a  hiai  k  man.  but  in  ihi- 
instanee.  I  ntU'U  respimd,  “So  what?” 

I  can  think  id  iieveral  black  men  who  1  would  never 
vote  for  as  mayor  over  a  man  like  David  Orr. 

If  I  remember  anything  from  my  old  pal  Harold 
Washington,  it  the  fact  that  a  black  man  with  the 
wrong  nanmitnient  can  be  ju.st  as  anti-black  and  anti 
pei^le  generally  as  any  white  man.  Washington  repeat¬ 
ed  that  fact  to  me  over  a  period  of  3.>  years.  W^whing 
ton  spoke  from  the  pragmatic  experiencoi  of  (Organized 
poiitic.e  in  Chicago. 

One  thing  that  Washington  detested  most  alaiut  old- 
style  Machine  politics  wms  its  tendency  to  spawn,  if  not 
attract,  politicians  who  wcniUI  sacrifice  the  common 

On  the  some  day  that  Sun-Times 
publisher  Bob  Page  ran  a  front-page 
explanation  that  the  newspaper  hod 
no  connection  with  Jorrett's  speech  and 
that  the  paper  does  not  run  columns 
that  aim  to  polarize  the  community, 
Jarrett  wrote  the  above  column 
endorsing  a  white  alderman  for  mayor. 

Despite  the  television  coverage  of 
the  speech,  not  a  word  of  Jarrett’s 
remarks  was  published  in  the  Sun- 
Times  the  next  day,  a  Tuesday. 

By  contrast,  the  article  in  the  rival 
Tribune  quoted  from  it  at  some 
length.  It  was,  the  article  said,  a 
“vicious  attack”  on  Sawyer  that 


“energized  an  already  emotional 
crowd.” 

During  the  day  Tuesday,  Edward 
R.  Vrdolyak,  the  former  alderman 
who  had  led  the  opposition  during 
Washington’s  first  term,  castigated 
the  speech  as  inflammatory. 

“It  was  as  inciteful  .  .  .  statements 
as  I  have  ever  seen  —  especially  from 
a  so-called  journalist,”  Vrdolyak  said 
on  a  tv  news  show. 

Vrdolyak  also  gave  out  a  number 
for  the  Sun-Times  —  it  turned  out  to 
be  the  direct  dial  number  to  a  feature 
writer  —  and  urged  listeners  to  call  to 
protest  the  speech. 

At  least  1,000  did  call,  the  news¬ 
paper  reported. 

On  Wednesday,  the  newspaper  car¬ 
ried  an  above-the-flag  statement 
signed  by  Sun-Times  president  and 
publisher  Robert  E.  Page. 

Page  wrote  that  the  paper  received 
“a  huge  number  of  complaints  .  .  . 
that  Vernon  Jarrett  .  .  .  actively  con¬ 
tributed  to  an  atmosphere  of  intimida¬ 
tion  and  violence  by  a  speech  he 
gave  .  .  . 

“1  want  to  make  it  absolutely 
clear  —  for  it  was  apparently  not 
clear  to  many  of  the  callers  —  that 
Mr.  Jarrett  made  those  remarks  not  as 
a  representative  of  the  Sun-Times, 
but  in  his  personal  capacity.  Mr.  Jar¬ 
rett  was  very  close  to  the  late  Mayor 
Washington  and  I  believe  his  remarks 
reflected  his  pain  in  losing  a  close 
friend,”  Page  continued. 

“But  I  cannot  endorse  any  action 
that  would  divide  our  city,”  the  state¬ 
ment  explained.  “Further,  our  estab¬ 
lished  policies  preclude  the  running  of 
any  particular  column  or  article  that 
might  have  the  effect  of  fomenting 
civil  disturbances  or  violence 
directed  at  any  person  or  organiza¬ 
tion.” 

A  Jarrett  column  ran  in  the  same 
day’s  paper.  In  it,  he  urged  aldermen 
to  keep  interim  Mayor  David  C.  Orr 
on  the  job.  (In  Chicago’s  unique  may- 
oral  succession,  an  interim  mayor 
serves  for  a  short  time  after  the  death 
of  a  sitting  mayor;  the  city  council 
then  elects  an  acting  mayor  from 
amongst  themselves.) 
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“Now,  please  don’t  raise  that  pre¬ 
dictable  question  about  Orr’s  race 
and  color,”  Jarrett  wrote.  “Orr  is  a 
white  man,  and  I  am  a  black  man  but, 
in  this  instance,  I  must  respond,  ‘So 
what?’  ” 

Jarrett  maintained  a  low  profile 
throughout  the  furor.  He  did  not 
return  an  E&P  phone  message  for 
comment. 

However,  a  week  after  the  speech, 
Jarrett  used  his  commentary  spot  on 
WLS-tv  to  respond  to  critics  of  his 
speech. 

He  said  he  had  urged  “non-violent, 
peaceful  demonstration”  in  the 
“American  tradition.”  But  his 
remarks  were  “grossly  misinter¬ 
preted  by  many  individuals  and  delib¬ 
erately  taken  out  of  context  by  certain 
politicians.” 

Finally,  Jarrett  denied  that  he  was 


stirring  racial  hatred. 

“1  must  tell  you  now  that  during  the 
19  years  I’ve  worked  at  this  station. 
I’ve  never  hated  any  racial  group  — 
period.  And  that  goes  for  the  30-odd 
years  in  journalism  —  period,”  Jar¬ 
rett  said. 

Many  letter  writers  to  the  Sun- 
Times  did  interpret  his  remarks  as 
racism. 

“I’m  sure  that  if  a  white  columnist 
had  made  similar  remarks  about  the 
blacks  that  he  would  no  longer  be 
working  for  your  paper,”  wrote 
Edward  C.  Stanger. 

“If  you  change  Vernon  Jarrett’s 
skin  color,  take  him  back  in  time  to 
Germany  of  the  1920s  and  substitute 
the  term  ‘white  man’  with  ‘Jew,’  then 
you  have  a  formula  for  a  model 
Nazi,”  wrote  Gregory  Mysko. 

Of  the  36  letters  printed,  23  were 


generally  anti-Jarrett. 

Sun-Times  columnist  Dennis 
Byrne  criticized  Jarrett  even  more  for 
becoming  too  involved  in  affairs  he  is 
commenting  upon. 

“If  writers  at  this  newspaper 
pursued  their  own  extracurricular 
causes  in  print,  the  Sun-Times  would 
have  become  precisely  the  kind  of 
partisan  rag  that  its  worst  critics 
feared  when  Rupert  Murdoch  bought 
it  four  years  ago.  Mr.  Murdoch  no 
longer  owns  this  paper,  and  it  had 
never  become  a  partisan  rag,  no 
thanks  to  Mr.  Jarrett,”  Byrne  wrote. 

“Now,”  he  continued,  “for  the 
sake  of  this  newspaper’s  and  Mr.  Jar¬ 
rett’s  own  credibility,  he  needs  to 
decide  what  it  will  be:  bandleader  or 
music  critic.  Social  activist  or  profes¬ 
sional  journalist.” 


Harte-Hanks  scales  back  its  news  bureau  staffs 


By  Andrew  Radolf 

Harte-Hanks  Communications, 
which  recently  has  been  selling  news¬ 
papers  to  pay  off  debt,  has  scaled 
back  its  Washington,  D.C.,  bureau 
and  its  bureau  in  Austin,  the  Texas 
state  capital. 

As  of  the  middle  of  last  month, 
Harte-Hanks  had  reduced  its  D.C. 
bureau  from  three  Texas  reporters  to 
one.  Bill  Garland.  Laid  off  in 
Washington  were  bureau  chief  Jim 
Craig  and  Phil  Swann. 

There  will  continue  to  be  one 
reporter,  Edward  Achorn,  responsi¬ 
ble  for  Massachusetts.  Achorn  is  the 
son  of  Robert  Achorn,  who  recently 
retired  as  publisher  of  the  Worcester 
Telegram  and  Evening  Gazette. 

Garland  said  he  will  be  reporting 
primarily  for  Harte-Hanks’  four 
remaining  “large”  Texas  dailies  in 
Corpus  Christi,  Wichita  Falls, 
Abilene  and  San  Angelo. 

The  bureaus  were  cut  back  as  a 
result  of  Harte-Hanks’  recent  sales  of 
several  Texas  newspapers.  In  late 
November  the  company  announced 
the  sale  of  four  more  newspapers  in 
the  state,  including  three  dailies  in 
Bryan/College  Station,  Greenville 
and  Denison. 

“The  revenue  base  for  our  bureaus 
is  from  our  papers  [which  make]  indi¬ 
vidual  contributions,”  Garland  said. 

Achorn  will  report  primarily  for 
Harte-Hanks’  newspapers  in 
Lawrenceville  and  Framingham, 
Mass.,  but  there  is  “discussion  of 
expanding”  his  coverage  to  include 
Harte-Hanks  papers  in  Waltham, 
Dedham  and  Wellsley,  Garland  said. 


Garland  added  that  he  will  also  con- 
tinue  to  produce  Harte-Hanks’ 
energy  wire,  which  has  both  newspa¬ 
per  and  business  clients  in  Texas, 
Oklahoma  and  Louisiana. 

As  a  result  of  the  cutback,  the 
Washington  bureau  will  also  be  mov¬ 
ing  into  a  smaller  office  in  the 
National  Press  Building,  Garland 
asserted. 


“The  revenue  base  for 
our  bureaus  is  from  our 
papers  [which  make] 
individual 

contributions,”  Garland 
said. 


In  Austin,  the  bureau  was  reduced 
to  three  reporters  from  five.  One  of 
the  people  let  go  was  Gary  Reese, 
who  coordinated  the  Harte-Hanks 
News  Service. 

The  news  service  will  continue  in 
operation,  but  on  a  “reduced  basis,” 
said  Austin  bureau  chief  Jim  Davis. 
“I’ll  be  taking  more  of  an  active  role” 
in  editing  the  service,  Davis  said,  with 
the  other  two  reporters  in  the  bureau 
“filling  in”  when  necessary. 

The  news  service  “is  an  integral 
part  of  our  operation,”  Davis  said. 
“We’re  going  to  keep  it  going  as  much 
as  possible.” 

Reese  is  nov/  on  the  copy  desk  of 
the  Austin  American-Statesman,  and 
the  other  Austin  correspondent  who 
was  let  go  is  continuing  his  job  hunt. 
Garland  said. 


Two  more  papers 
hire  ombudsmen 

The  Organization  of  News 
Ombudsmen  recently  noted  that  two 
more  newspapers  have  appointed 
full-time  ombusdmen,  bringing  the 
worldwide  total  to  41. 

The  new  ombudsmen  are  Bengt 
Erlandsson  at  the  Svenska  Dagbladet 
in  Sweden  and  Barry  Mullin  at  the 
Winnipeg  Free  Press  in  Canada. 

Exchange  program 
helped  by  donation 

The  Quincy  (Mass.)  Patriot  Ledger 
has  joined  four  area  businesses  in 
donating  $1,000  to  a  $30,000  coi^o- 
rate  sponsorship  drive  of  Project 
Luck,  a  Weymouth,  Mass. -based 
U.S. -Soviet  student  exchange  pro¬ 
gram. 

The  money  will  fund  the  U.S.  por¬ 
tion  of  the  expenses  for  25  Soviet 
students,  12  to  18  years  old,  when 
they  visit  the  area  in  June. 

Barbara  Wilson,  co-chairman  of 
the  project  and  a  Weymouth  elemen¬ 
tary  school  art  teacher,  led  a  group  of 
26  Weymouth  elementary  students 
and  parents  to  the  Soviet  Union  in 
April  1985,  and  the  Patriot  Ledger 
published  a  special  section  chroni¬ 
cling  the  group’s  experiences  on  the 
trip.  More  Weymouth  students  are 
slated  to  visit  the  Soviet  Union  next 
fall. 
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Reporters  rate  editors 

Hollywood  (Fla.)  Sun-Tattler  editor  says  the  paper’s  40-point,  confidential 
supervisor  evaluation  program  has  resulted  in  a  better  work  environment 


By  Andrew  Radoif 

Having  newsroom  employees  at 
the  Hollywood  (Fla.)  Sun-Tattler 
evaluate  their  supervisors  has 
improved  the  department’s  manage¬ 
ment  team,  according  to  editor  Mike 
Phillips. 

“It’s  a  tool  for  developing  better 
management.  I  was  looking  for  a  way 
for  supervisors  in  the  newsroom  to 
understand  the  way  their  people  see 
them,’’  explained  Phillips  of  the  pro¬ 
gram  he  initiated  a  year  ago.  "The 
evaluations  help  us  refine  how  we 
deal  with  people.” 

The  “40-point”  evaluations,  which 
vary  by  supervisory  job,  in  general 
cover  technical  and  people  skills, 
administrative  abilities  such  as  plan¬ 
ning  and  coordination,  news  skills, 
editing  skills  and  professional  skills 
such  as  awareness  of  libel  laws  and 
fairness.  Philips  said. 

Employees  rate  their  supervisors 
on  a  scale  of  1  (bad)  to  5  (outstanding). 
There  is  also  ample  space  provided 
throughout  the  form  for  written  com¬ 
ments,  including  asking.  “What  is  the 
most  helpful  thing  the  editor  could  tell 
this  supervisor?” 

The  evaluations  are  kept  confiden¬ 
tial.  Employees  seal  their  unsigned 
forms  in  an  envelope  and  deliver  them 
to  Phillips’  secretary  who  then  hands 
them  over  to  the  editor, 

“Then  I  have  to  go  through  a  col¬ 
lating  process,”  he  said. 

The  forms  are  not  shown  to  the 
supervisors  Rather,  Phillips  calls  the 
individuals  in  for  a  meeting  and  dis¬ 
cusses  the  overall  “message” 
employees  ..re  trying  to  teli  their  boss. 

“1  srieen  out  extremes  and  com¬ 
ments  that  don’t  track  with  what 
everyone  else  is  saying  ”  he  said. 

“All  of  us  learn  something  that  sur¬ 
prises  us,”  Phillips  said.  “Sometimes 
that’s  a  little  hard  to  take.”  But  he 
hopes  that  the  supervisors  see  the 
evaluations  “as  an  opportunity.  All  of 
us  want  to  be  better  bosses.” 

Generally,  supervisors  learn  that 
their  employees  feel  they  are  not  com¬ 
municating  enough  or  need  to  spend 
“more  personal  time”  with  them,  he 
said. 


Mike  Phillips 


Phillips  added  that  he  also  has  the 
supervisors  evaluate  him  and  the 
managing  editor,  Frank  Murray. 
Those  forms  are  sent  on  to  Scripps 
Howard  headquarters  in  Cincinnati 
for  feedback. 

“That  was  to  show  we  weren’t 
afraid  to  hear  what  they  had  to  say 
about  us,”  Phillips  said,  “and  why 
they  shouldn’t  be  afraid  of  what  [the 
employees]  are  saying  about  them.” 

The  evaluation  program  is  espe¬ 
cially  effective  with  “beginning  line 
supervisors,”  such  as  new  assistant 
city  editors,  Phillips  commented. 

That  first  line  job,  he  continued,  is 
usually  “a  real  eyeopener.  People 
find  that  just  because  you’re  a  boss,  it 
doesn’t  mean  people  will  do  what  you 
tell  them.  Younger  assistant  city  edi¬ 
tors  probably  have  a  50%  failure  rate. 
Nobody  sat  down  and  talked  to  them 
about  their  new  job.” 

The  evaluation  process,  he  said, 
helps  new  managers  “gauge  their 
impact  on  workers”  and  has  helped 
“cut  down  the  failure  rate.” 

So  far,  Phillips  said,  almost  all  of 
the  supervisors  have  benefited  from 
the  evaluation  process.  There  was 
one  exception  involving  a  supervisor 
who  refused  to  accept  what  the  evalu¬ 
ations  were  telling  him.  The  man  ulti¬ 


mately  had  to  be  let  go. 

“It  was  really  just  a  guy  who  didn’t 
accept  my  premise  that  a  good  man¬ 
ager  is  really  a  coach  more  than  a 
boss,”  Phillips  stated. 

Phillips  will  be  giving  a  presenta¬ 
tion  on  his  evaluation  system  at  the 
March  1988  meeting  of  Scripps  How¬ 
ard  editors.  So  far,  he  said,  he  knows 
of  only  the  Scripps  Howard-owned  El 
Paso  Herald  Post  expressing  an  inter¬ 
est  in  the  system. 

About  80%  of  the  staff  “gladly” 
participate  in  the  evaluations  process, 
Phillips  said,  while  the  rest  need  “a 
lot  of  reminders.”  Although  partici¬ 
pation  is  never  100%,  most  of  the 
employees  submit  forms. 

And  while  he  “prefers  anonym¬ 
ity,”  Phillips  will  allow  an  employee 
to  sign  the  form  if  the  person  has  a 
specific  message  he  feels  his  supervi¬ 
sor  should  have  on-the-record. 

“Any  evaluation  program  is  a  lot  of 
work,”  Phillips  noted.  “It’s  an  elabo¬ 
rate  process  to  guarantee  confiden¬ 
tiality.  There’s  a  real  commitment  of 
time.” 

ASNE  to  send 
ethics  surveys 

The  American  Society  of  Newspa¬ 
per  Editors  is  sending  an  ethics 
survey  to  editors  at  daily  newspapers 
in  the  U.S.  and  Canada  in  an  effort  to 
help  them  better  understand  journal¬ 
ism  ethics  and  their  own  newsroom 
staffs. 

The  “ethics  audit”  is  a  70-question 
survey  that  editors  can  administer  in 
their  newsrooms.  Andrew  Barnes,  St. 
Petersburg  (Fla.)  Times  editor  and 
president  of  the  ASNE  Ethics  Com¬ 
mittee,  explained  that  the  survey 
“was  designed  with  the  idea  that  edi¬ 
tors  might  want  to  ask  their  staffs  to 
complete  the  questionnaire  as  a  way 
of  gauging  how  well  ethics  policy  is 
understood  and  how  well  it  is  per¬ 
ceived  in  the  newsroom.” 

The  ASNE  Ethics  Committee 
hopes  that  the  survey  will  encourage 
internal  staff  discussions  and  clarify 
ambiguous  policies  and  practices. 
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Good-bye  Florida  ad  tax 

State  legislators  agree  to  repeal  highly  controversial  5%  tax  on 
services;  governor  signs  the  bill  to  eliminate  it  as  of  Jan.  1 


By  Debra  Gersh 

On  Jan.  1 ,  there  will  be  no  more  tax 
on  advertising  in  the  state  of  Florida. 

At  about  2  a.m.  on  the  morning  of 
Dec.  10,  state  legislators  agreed  to 
repeal  the  highly  contested  5%  ser¬ 
vices  tax,  which  includes  advertising, 
effective  Jan.  1,  and  to  increase  the 
state  sales  tax  by  1%,  effective  Feb.  1 . 

Gov.  Bob  Martinez  signed  the  bill 
into  law  at  approximately  8:30  a.m. 
on  Dec.  1 1,  according  to  Kimberly  D. 
Hougland,  editor  and  manager  of 
state  government  information  at  the 
State  Advertising  Coalition  in 
Washington,  D.C. 

The  final  vote  in  the  Senate  was  29- 
9  and  75-42  in  the  House. 

The  ad  tax,  which  went  into  effect 
July  1 ,  had  been  fought  by  both  media 
and  advertising  groups.  Many 
national  advertisers  pulled  their 
money  out  of  the  state  sending 
revenues  plummeting,  and  local 
retailers  also  began  to  feel  the  burden 
of  increased  advertising  costs. 

A  number  of  advertising-related 
organizations  canceled  conventions 
scheduled  for  Florida,  with  estimates 
of  revenues  lost  from  that  business  in 
the  millions  of  dollars. 

“There  is  a  general  feeling  of  ela¬ 
tion”  over  the  fact  that  something  so 
unpopular  with  both  the  general 
population  and  the  business  commu¬ 
nity  was  repealed,  remarked  Leo  L. 
Kubiet,  ad  director  at  the  Si.  Peters¬ 
burg  Times. 

Although  he  said  “it  s  a  little  too 
early  to  tell  what  the  effect  will  be,” 
Kubiet  said  his  sales  staff  will  be 
aggressively  pursuing  the  extra  5% 
many  advertisers  budgeted  for  next 
year  to  compensate  for  the  tax. 

“I  should  think  that  most  advertis¬ 
ers  would  have  calculated  that  5%  in 
their  budget.  Since  the  tax  was 
repealed,  that  5%  can  be  used  for 
other  expenses,  ideally  newspaper 
advertising  space,”  he  said. 

He  noted  that  the  advertisers  he 
had  spoken  to  were  “truly  delighted 
that  the  Legislature  would  take  that 
action.” 

The  ad  tax  was  “probably  our  num¬ 
ber  one  issue  this  year,”  said  Associ¬ 


ation  of  National  Advertisers  senior 
vice  president  Dan  Jaffee .  “For  a  long 
time  it  did  not  look  like  it  would  turn 
out  this  way.” 

Whether  the  AN  A  will  now  drop  its 
lawsuit  against  the  state’s  imposition 
of  the  tax  was  slated  to  be  discussed  at 
a  meeting  of  the  executive  committee 
and  then  be  referred  to  the  board  for  a 
vote,  he  said. 

Jaffee  noted  that  the  Florida  deci¬ 
sion  will  send  an  important  signal  to 
other  states  considering  taxes  on 
advertising,  many  of  whom  have  been 
awaiting  the  outcome  of  the  Florida 
battle  before  acting  themselves. 

“This  step  by  Florida  will  have 
national  implications,”  he  added. 


Florida’s  economic  health.” 

Helm  added,  “It  is  essential  that 
the  advertising  community  remain 
vigilant  in  Florida  and  across  the 
nation  to  assure  that  no  tax  on 
national  advertising  is  ever  levied 
again.  We  have  every  expectation 
that  the  experience  in  Florida  will 
discourage  other  states  from 
attempting  to  go  down  that  revenue 
road. 

“Twenty-one  other  states  consid¬ 
ered  a  tax  on  the  process  of  advertis¬ 
ing  in  1987,  and  the  advertising  com¬ 
munity  was  successful  in  defeating  all 
of  these  proposals.  Every  state  in  the 
Union  now  has  a  uniform  policy  not  to 
tax  national  advertising,  and  we  must 
do  whatever  is  necessary  to  assure 


“I  should  think  that  most  advertisers  would  have 
calculated  that  5%  in  their  budget.  Since  the  tax  was 
repealed,  that  5%  can  be  used  for  other  expenses, 
ideally  newspaper  advertising  space,”  he  said. 


“There  are  lots  of  states  with  seri¬ 
ous  financial  problems,”  he  said. 
“The  Florida  experience  suggests 
that  putting  that  burden  on  the  selling 
process  will  not  serve  that  goal  [of 
remedying  those  financial 
problems].” 

The  victory  for  advertising  in  the 
state  also  provides  real  life  ammuni¬ 
tion,  rather  than  paper  studies,  for 
any  future  battles  against  similar 
taxes,  Jaffee  commented. 

“There  is  some  Icr.cp-mending  to 
be  done,”  he  continued.  “If  we  just 
walk  away,  it  could  happen  again.  It 
can  never  be  put  to  bed. 

“The  lesson  of  Florida  is  that  peo¬ 
ple  should  be  more  aware  of  what  is 
happening  at  the  state  level”  to  stop 
similar  measures  before  they  get  so 
far,  Jaffee  said.  “The  economic 
problems  of  the  states  are  not  going  to 
go  away.” 

In  a  release  from  the  ANA,  presi¬ 
dent  DeWitt  F.  Helm  Jr.  noted, 
“Gov.  Martinez  and  the  leadership  of 
the  Florida  House  and  Senate  deserve 
a  great  deal  of  credit  for  their  states- 
menship  and  willingness  to  make  the 
hard  choices  necessary  to  assure 


that  this  policy  continues.” 

Howard  Bell,  president  of  the 
American  Advertising  Federation, 
released  a  notice  saying  that  the  AAF 
intends  to  drop  its  lawsuit  challenging 
the  constitutionality  of  the  tax. 

In  addition.  Bell  is  “notifying  and 
strongly  encouraging  the  nationwide 
membership  of  the  American  Adver¬ 
tising  Federation  to  bring  its  meetings 
and  conventions  back  to  Florida.  The 
clouds  over  Florida  have  cleared  and 
we  have  business  to  do.” 

American  Association  of  Advertis¬ 
ing  Agencies  president  Leonard  S. 
Matthews  commented,  “Our  feeling 
is  more  one  of  relief  than  of  victory. 
It’s  always  nice  to  win,  but  it’s  even 
better  to  win  for  the  right  reason. 

“The  turnaround  in  the  Florida 
situation  is  an  example  of  the  kind  of 
close  cooperative  effort  that  has 
developed  among  the  three  national 
advertising  associations  and  their 
local  constituencies  in  Florida,”  he 
stated  in  a  release. 

Matthews  gave  special  credit  to  the 
work  of  the  State  Advertising  Coali¬ 
tion,  an  office  jointly  sponsored  by 
the  AAAA,  the  AAF  and  the  ANA. 
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Coping  with  a  newsroom  biackout 

How  the  staff  of  the  Southwest  (Ark.)  Times  Record  dealt  with  the  situation 


By  Dave  Hughes 

Our  computerized  electronic  age  is 
built  on  a  foundation  that  can  crumble 
with  distressing  ease  as  I  and  my  col¬ 
leagues  at  the  Southwest  Times  Rec¬ 
ord  in  Fort  Smith,  Ark.,  discovered  at 
about  5  p.m.  on  Nov.  16. 

The  same  thing  could  happen  any¬ 
where. 

For  us,  the  crisis  came  in  the  blink 
of  an  eye.  One  moment,  the  crowded 
newsroom  was  buzzing  with  activity. 
News  and  sports  reporters  of  this 
43,000-circulation  daily  in  the  Donrey 
Media  Group  were  finishing  up  their 
day's  stories,  the  copy  desk  and  com¬ 
posing  department  were  gearing  up  to 
lay  out  and  build  the  paper.  All  were 
using  VDTs,  all  were  clicking  away 
happily. 

The  next  moment,  the  screens  were 
blank  and  our  windowless  building 
was  plunged  into  total  darkness. 

The  computer  “hiccups”  now  and 
then  and  that’s  irritating  because  we 
lose  whatever  is  on  our  screens  and 
have  to  start  over.  The  lights  going 
out,  though,  was  a  bad  sign.  1  didn’t 
realize  how  bad  until  a  longtime  news¬ 
room  staffer,  a  survivor  of  many  a 
computer  catastrophe,  cursed. 

Outside,  an  electrical  wire  blown 
by  storm  winds  fell  against  a  50-cent 
gadget  on  a  power  pole  crossarm  and 
cut  power  to  half  of  downtown. 

Inside,  we  quickly  assessed  the 
damage.  Of  course,  the  computer  was 
gone  and,  with  it,  access  to  all  our 
news  stories,  local  and  wire,  all  our 
advertising  and  all  our  copy-editing 
and  typesetting  capabilities.  The 
phones  were  dead;  the  lights  were 
extinguished  —  except  for  an 
emergency  floodlight  that  dimmed 
and  went  out  after  an  hour;  the  satel¬ 
lite  through  which  we  receive  Asso¬ 
ciated  Press  copy  was  down.  The 
electricity  that  ran  the  platemaking 
machines,  presses,  conveyors  and 
everything  else  was  gone. 

The  police  department  a  few  blocks 
away  was  in  the  dark  and  traffic  and 
streetlights  were  out  but  communica¬ 
tions  were  still  working,  thanks  to  an 
emergency  generator  at  the  Sebastian 
County  Courthouse.  Most  businesses 


(Hughes  is  a  staffer  at  the  Southwest 
[Ark.]  Times  Record.) 


had  closed  for  the  night  before  the 
power  went  out  and  were  not 
affected.  One  downtown  bar  did  a 
brisk  business  by  candlelight. 

I  had  lost  a  story  I  was  quickly 
finishing  so  I  wouldn’t  be  late  for  a 
city  budget  session  in  the  half  of 
downtown  that  still  had  power.  1  left 
them  to  puzzle  over  how  to  put  out  the 
paper.  When  I  returned  about  an  hour 
later,  1  was  escorted  back  to  the  news¬ 
room  by  flashlight.  Marble  stairs  are 
menacing  in  pitch  blackness. 

I  was  met  by  a  ghostly  form  of  my 
city  editor  dimly  illuminated  by  a 
candle.  A  reporter  was  sitting  by  a 
battery-powered  lamp  on  the  copy 
desk  frantically  scribbling  out  a  story 
on  a  legal  pad. 


I  pulled  up  a  battered  manual  type¬ 
writer  that  had  sat  neglected  in  the 
corner  for  years  and  began  rewriting 
the  story  I  had  lost  earlier  —  the 
budget  would  have  to  wait.  1  quickly 
realized  1  was  addicted  to  the  VDT  for 
1  could  no  longer  compose  on  a  type¬ 
writer.  I  switched  to  a  legal  pad. 

As  we  finished  our  stories,  our 
quickest  typing  reporter  typed  them 
into  a  portable  VDT.  Then  they  were 
transmitted  on  the  one  phone  in  the 
building  that  still  worked  to  our  sister 
paper,  the  Northwest  Arkansas 
Morning  News  in  Rogers,  Ark., 
where  it  could  be  typeset.  1  finished 
my  story  and  drove  to  my  apartment  a 
few  blocks  away  and  dictated  to  our 
Little  Rock  bureau  reporter  who 
typed  into  his  portable  VDT  and  sent 
it  to  Rogers. 

Back  at  the  office,  frustration 
mounted.  A  photographer  was  sent 
home  to  develop  and  print  his  film  in 
his  personal  darkroom.  In  the  com¬ 
posing  room  compositors  were  hav¬ 
ing  difficulty  getting  the  type  they  had 
to  stick  to  news  pages  without  electri¬ 
cally  heated  wax. 


It  was  becoming  clear  that  the 
power  might  not  be  restored  in  time 
for  us  to  meet  our  deadline,  so  plans 
were  made  by  our  general  manager, 
Robert  Nunley,  to  fly  members  of  the 
staff  to  Rogers  on  a  company  plane  — 
an  idea  some  copy  editors  did  not 
eagerly  anticipate  what  with  the  con¬ 
tinuing  rainstorm.  The  Morning  News 
had  agreed  to  help  us  put  the  paper 
out. 

The  plan  was  to  salvage  news  and 
advertising  that  had  already  been  pro¬ 
cessed  for  our  Nov.  17  edition.  Our 
staff  in  Rogers,  90  miles  to  the  north, 
would  draw  wire  copy  from  the 
Morning  News  system  as  well  as  the 
local  copy  that  was  being  transmitted 
with  the  portables.  The  paper  then 


was  to  be  carried  down  the  road  to  the 
Springdale  News,  an  afternoon  Don¬ 
rey  property  with  idle  presses,  and 
printed. 

Trucks  would  then  return  a  finished 
product  to  Fort  Smith  for  delivery. 

The  plan  never  was  put  into  effect, 
however. 

Oklahoma  Gas  and  Electric  Co. 
had  been  unable  to  detect  its  glitch  by 
computer,  and  employees  had  to  walk 
the  lines  to  find  the  problem.  The 
fault,  almost  undetectable  from  the 
ground,  finally  was  spotted  and  cor¬ 
rected.  Power  was  restored  at  about 
8:30  p.m. 

With  power  restored,  all  our  con¬ 
tingency  plans  were  quickly  forgotten 
as  we  went  to  work  to  meet  our  dead¬ 
line,  a  little  more  appreciative  of  our 
fluorescent  light  and  VDTs. 

Ownership  change 

MediaNews  Group  affiliate  Garden 
State  Newspapers  has  agreed  to  pur¬ 
chase  the  Enid  (Okla. )  Morning  News 
and  Enid  Daily  Eagle  from  the  Milton 
Garber  and  John  Taylor  families. 


For  us,  the  crisis  came  in  the  biink  of  an  eye.  One 
moment,  the  crowded  newsroom  was  buzzing  with 
activity . . .  The  next  moment,  the  screens  were  biank 
and  our  windowless  building  was  plunged  into  total 
darkness. 
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Dimmitt  resigns  as  president  of  Metro  Sunday  Newspapers 

Members  emerge  from  annual  meeting  with  optimistic  forecast  for  1988 


By  Andrew  Radolf 

Sterling  “Bud”  Dimmitt  has 
resigned  as  president  of  Metropolitan 
Sunday  Newspapers.  Executive  vice 
president  Lewis  G.  Green  was  named 
acting  president. 

MSN  is  a  non-profit  national  sales 
company  for  locally  edited  newspa¬ 
per  Sunday  magazines  and  Metro 
Comics.  MSN  is  owned  by  its  mem¬ 
ber  newspapers. 

Dimmitt’s  resignation  was  made 
known  at  the  Dec.  8  annual  meeting  of 
MSN  stockholders,  which  broke  with 
precedent  this  year  and  was  held  in 
private. 

Stephen  Hamblett,  MSN  chairman 
and  chairman  and  president  of  the 
Providence  Journal  Co.,  said  Dimmitt 
was  not  asked  to  resign. 

“We  accepted  his  resignation  with 
regret.  He  did  it  for  personal  rea¬ 
sons,”  he  said. 

Hamblett  added  that  the  MSN 
board  would  not  be  naming  a  new 
president  soon.  He  said  MSN  for  a 
while  would  be  operating  “as  it  is 
now”  with  Green  in  charge. 

Despite  Dimmitt’s  resignation,  the 
meeting  was  described  as  generally 
positive  by  both  Hamblett  and  Green. 

“We’re  bullish  about  the  future,” 
Hamblett  said. 

Excluding  tobacco  advertising, 
which  was  off  40%  in  revenues  this 
year,  MSN  advertising  revenues 
showed  an  ll%  improvement  for 
1987,  both  men  said. 

Some  categories  showed  signifi¬ 
cant  gains.  Green  said,  such  as  auto¬ 
motive,  up  40%;  food,  up  32%;  and 
health  and  beauty  aids,  up  50%. 

MSN  will  be  targeting  packaged 
goods  and  apparel  in  1988,  Green 
said,  as  well  as  continuing  to  test  its 
Supermarket  Promotion  Plan  which 
offers  Sunday  magazine/ROP  adver¬ 
tising  combinations. 

MSN  will  also  be  aggressively  mar¬ 
keting  Metro  Comics  in  1988,  he  said. 

“The  only  reason  for  a  closed 
meeting  was  there  were  some  internal 
business  issues  to  discuss,”  Green 
asserted. 

MSN  stockholders  also  reaffirmed 
their  commitment  to  the  organization. 
Green  said,  and  decided  “there  was 
no  need”  for  a  recapitalization  plan. 

Hamblett  said  that  the  members 
approved  MSN’s  1988  budget  which 
contained  “no  overall  increase  in  the 


expense  structure.  We  had  to  do  some 
cost-cutting  —  general  economizing 
in  the  operating  area  —  but  the  sales 
effort  will  not  be  affected.” 

MSN’s  commission  will  remain  at 
12%,  but  the  organization  will  “try  to 
retain  a  point  or  two”  for  the  purpose 
of  building  up  its  retained  earnings, 
Hamblett  said. 

Last  year  MSN  laid  off  10  people, 
reducing  its  work  force  from  67  to  57. 
Green  said  any  layoffs  this  year  would 
come  in  the  “support  area,”  but  MSN 
has  not  yet  determined  how  many 
jobs  will  be  eliminated. 

Dimmitt  was  described  as  being 
under  considerable  stress  in  the  last 
couple  of  years  due  to  the  financial 
pressures  faced  by  MSN.  The  pros¬ 
pect  of  having  to  implement  more  lay- 


Osborn  on  board 
at  Butler  Publishing 

Tyler,  Texas,  newspaper  executive 
J.D.  Osborn  was  elected  to  the  T.B. 
Butler  Publishing  Co.  Inc.  board  of 
directors. 

Osborn,  purchasing  manager  for 
the  company,  which  publishes  the 
Tyler  Morning  Telegraph  and  the 
Tyler  Courier-Times,  became  the  1 1th 
member  of  the  board. 

Food  service 
study  now  available 

Ellen  Cohen,  president  of  Simmons 
Custom  Media  Studies,  has  released 
the  1987  Study  of  Media  &  Markets 
for  the  food  service  industry. 

Decision-makers  and  executives 
were  interviewed  from  a  range  of  food 
service  companies  and  institutions. 
Categories  include  restaurants, 
stores,  hotels,  hospitals/nursing 
homes,  schools,  the  military  and  air¬ 
lines. 

In  addition  to  media  data,  the  study 
includes  information  on  companies 
and  institutions  by  classification, 
decision-making  responsibility  on 
supplies  and  equipment  products,  and 
product  and  product  usage  on  109 
food  products  as  well  as  dollar  break¬ 
downs  in  an  average  week. 


offs  and  other  cost-cutting  measures 
was  said  to  be  a  factor  in  Dimmitt’s 
decision  to  resign. 

At  the  meeting,  the  following  were 
elected  to  the  MSN  board:  Thomas  R. 
Ferguson,  president,  Washington 
Post;  Jeremy  L.  Halbreich,  executive 
vice  president  and  general  manager, 
Dallas  Morning  News;  Phillip 
deMontmollin,  president  and  general 
manager,  Miami  Herald',  and  Jerome 
S.  Tills,  president,  Detroit  Free 
Press. 

Re-elected  to  the  board  were 
Hamblett  and  Charles  T.  Brumbach, 
president,  Chicago  Tribune.  Also, 
James  Mason,  vice  president  and 
advertising  director.  New  York  Daily 
News,  was  elected  chairman  of  the 
sales  advisory  committee  with  a  rep¬ 
resentative  seat  on  the  board. 


Specialized  courses 
offered  at  university 

The  Knight  Center  for  Specialized 
Journalism  at  the  University  of 
Maryland  College  of  Journalism  will 
be  offering  programs  for  journalists 
committed  to  specialized  fields  such 
as  business,  medicine,  health,  science 
and  the  law. 

The  Center  will  give  selected  jour¬ 
nalists  an  intensive  preparation  in  a 
special  subject,  with  each  course  run¬ 
ning  from  two  weeks  to  a  month  or  so. 

The  first  session  for  20  journalists, 
from  Feb.  28  to  March  12,  will  cover 
banking  and  finance.  The  course  is 
open  to  experienced  reporters  and 
editors  of  newspapers,  magazines, 
wire  services,  broadcast  journalists 
and  established  free-lancers.  Dead¬ 
line  for  application  is  Jan.  4. 

Courant  writer  joins 
senatorial  campaign 

Hartford  Courant  staff  writer 
Marla  Romash,  31,  a  former  press 
aide  to  U.S.  Sen.  Christopher  J.  Dodd 
(D-Conn.),  has  been  named  press  and 
issues  coordinator  in  Connecticut 
Attorney  General  Joseph  1.  Lieber- 
man’s  campaign  for  the  U.S.  Senate 
on  the  Democratic  ticket  in  1988. 
Lieberman  is  running  against  incum¬ 
bent  U.S.  Sen.  Lowell  P.  Weicker  (D- 
Conn.). 
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Television  guide  battle  in  Long  Island 

Cable  tv  company  raids  Newsday  staff  to  put  out  weekly  tv  guide; 
Newsday  beats  it  to  the  punch  by  launching  its  own  guide  a  week  earlier 


By  Andrew  Radolf 

The  much  anticipated  television 
guide  war  on  Long  Island  seems  to  be 
over  before  it  ever  really  started. 

Not  only  did  Newsday,  beat  Cable- 
vision  to  the  punch  by  introducing  its 
new  weekly  television  book  a  week 
ahead  of  its  rival,  but  the  newspaper’s 
Tv  Plus  “home  entertainment  guide” 
also  has  so  far  walked  off  with  most  of 
the  advertising. 

Newsday  also  has  the  circulation 
advantage,  distributing  its  book  to 
nearly  700,000  Sunday  subscribers, 
with  about  600,000  of  those  in  Nassau 
and  Suffolk  counties  and  most  of  the 
others  in  Queens. 

Cablevision,  on  the  other  hand,  has 
280,000  subscribers,  with  most  in 
Nassau  and  some  in  Suffolk. 

The  battle  began  last  spring. 

Newsday  and  Cablevision  had  been 
negotiating  on  jointly  putting  out  a 
weekly  tv  guide.  The  cable  company 
had  been  putting  out  a  monthly  guide, 
but  it  was  not  catching  on  with  sub¬ 
scribers. 

The  idea,  according  to  Newsday 
publisher  Robert  Johnson,  was  to 
work  out  a  deal  similar  to  what  the 
Denver  Post  and  United  Cable  have. 

Under  that  arrangement,  the  Post 
agreed  to  produce  an  expanded  tv 
book,  and  the  cable  company  agreed 
to  distribute  the  entire  Sunday  Post  to 
its  subscribers  for  a  weekly  cost  of 
half  the  newspaper’s  Sunday  cover 
price. 

The  deal  resulted  in  the  Post  gain¬ 
ing  over  60,000  in  Sunday  circulation 
in  one  weekend.  After  some  refine¬ 
ments  in  the  procedures,  the  Audit 
Bureau  of  Circulations  agreed  to 
count  those  gains  as  paid  circulation. 

A  deal  with  Long  Island  Cablevi¬ 
sion  not  only  would  have  aided  News- 
day’s  Sunday  sales  on  Long  Island, 
but  Cablevision’s  New  York  City 
franchise  rights  include  much  of 
Brooklyn,  where  Newsday  is  just 
beginning  its  home  delivery  drive. 

A  dispute  over  editorial  control 
ended  the  discussions. 

Then  Cablevision  hired  Newsday’s 
television  editor,  Anthony  R.  Gentile, 
and  made  him  editor  and  publisher  of 


Newsday's  "Tv  Plus"  bowed  on  Aug. 
30. 


Coblevision's  "Total  Television" 
bowed  on  Sept.  6. 

its  then-proposed  weekly  tv  maga¬ 
zine.  Cablevision  also  snatched  away 
from  Newsday  syndicated  tv  critic 
Harriet  Van  Horne  to  provide  pro¬ 
gram  reviews. 

Revamping  the  tv  book  had  not 
been  on  the  newspaper’s  1987 
agenda,  particularly  since  Newsday 
was  concentrating  its  resources  on 
building  up  its  New  York  edition. 

The  hiring  away  of  Gentile  prodded 


Newsday  into  action.  At  the  June 
planning  meetings,  publisher  Johnson 
informed  his  staff  that  he  wanted  the 
newspaper  to  have  its  new  tv  book 
ready  to  go  by  the  end  of  August. 

Newsday  chose  a  consumer  maga¬ 
zine  format,  even  though  that  meant 
using  a  commercial  printer,  because  it 
allowed  the  front  and  back  editorial 
content  printed  on  glossy  paper.  The 
consumer  format  also  was  the  size 
used  by  most  national  advertisers. 

On  the  editorial  front,  Newsday 
moved  quickly  to  exploit  an  area  that 
Cablevision  could  not:  home  video. 

“More  of  our  readers  own  VCRs 
than  rent  cable  and  80%  of  the  VCR 
owners  rent  movies,”  Johnson 
explained  in  Inside  Newsday,  the 
tabloid’s  house  organ.  “Cablevision 
has  no  interest  in  promoting  video 
sales  or  rentals,  so  this  is  an  area  only 
Newsday  can  be  expected  to  serve.” 

Newsday  won  the  race,  coming  out 
with  Tv  Plus  on  Aug.  30. 

Cablevision’s  Total  Television  was 
introduced  on  Sept.  6  in  much  the 
same  format  as  Newsday’s  book. 

Initially,  Cablevision  distributed  its 
magazine  for  free  to  its  280,000  sub¬ 
scribers.  Recently,  the  company 
began  asking  them  to  sign  up  to  pay 
for  it  at  $2.25  a  month.  (Cablevision  is 
also  testing  Total  Television  on  news¬ 
stands  with  a  $1  cover  price.) 

Sunday  Newsday  costs  $1.25  on 
newsstands.  Seven-day  home  deliv¬ 
ery  is  $2.00. 

Ri’sty  McCormack,  Cablevision 
vice  president,  said  it  was  still  “too 
premature”  to  release  figures  on  how 
many  people  have  agreed  to  pay  for 
Total  Television. 

McCormack  said  only  about  50%  of 
the  sign-up  cards  have  been  returned 
so  far,  and  “20%  are  failing  to  check 
anything.” 

However,  McCormack  said  Cable- 
vision  is  “encouraged  to  the  extent 
that  we’re  committed  to  the  maga¬ 
zine.” 

Since  Total  Television  covers  only 
'  the  Cablevision  system  on  Long 
'  Island,  its  listings  are  “channel  spe- 
1  cific,”  giving  program  by  number  for 
all  37  channels  on  the  system. 

1  (Continued  on  page  36) 
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Five  cents  per  word 

Idaho  paper  begins  charging  for  political  endorsement  letters 


By  Debra  Gersh 

The  Coeur  d’Alene  (Idaho)  Press 
has  begun  charging  letter  writers  who 
endorse  candidates  in  correspon¬ 
dences  printed  in  the  newspaper. 

As  publisher  Pat  King  explained, 
only  letters  that  endorse  a  particular 
candidate  are  levied  with  the  five- 
cents-per-word  fee.  Those  who  cor¬ 
respond  on  issues  —  political  or 
other  —  are  not  charged. 

King  noted  that  there  was  such  an 
influx  of  letters  during  the  last  cam¬ 
paign  that  the  staff  felt  endorsement 
letters  were  taking  space  away  from 
other  letters,  and  the  policy  was  insti¬ 
gated. 

He  pointed  out  that  the  Yakima 
(Wash.)  Herald-Republic  was  one  of 
the  first  to  install  such  a  policy  (E&P, 
Dec.  8,  1984)  and  that  many  weekly 
newspapers  also  do  the  same. 

The  paid  endorsement  letters  in  the 
Coeur  d’Alene  Press  run  on  the  Op- 
Ed  page  and  are  labeled  as  paid  politi¬ 
cal  letters.  A  notice  explaining  the 
paper’s  policy  also  runs  on  the  edito¬ 
rial  page.  Letter  writers  who  fall  into 
this  category  pay  upon  submission. 

Although  some  of  the  first  paid  let¬ 
ter  writers  were  slightly  confused  and 
did  not  realize  their  letters  would  be 
labeled  as  paid  —  they  thought  they 
just  had  to  pay  for  regular  printing  — 
King  said  there  has  been  no  real  anger 
from  the  community,  except  from  an 
editor  from  another  newspaper  who 
charged  the  Coeur  d’Alene  Press  with 


denying  letter  writers’  freedom  of 
speech. 

At  only  five  cents  a  word,  the  let¬ 
ters  can  run  pretty  long  without  cost¬ 
ing  much,  “so  we’re  not  denying  free¬ 
dom  of  speech,”  King  commented. 

Although  the  paper  began  adver¬ 
tising  the  adoption  of  the  paid 
endorsement  letters  rule  in  August, 
King  noted  that  this  has  been  an  off- 
year  election,  so  the  few  letters  so  far 
have  focused  mainly  on  city  elections 
and  the  local  fire  district  board  elec¬ 
tion.  He  does,  however,  expect  the 
volume  to  pick  up  as  the  1988  prima¬ 
ries  and  election  draw  near. 

Papers  team  up 
for  senior  network 

Three  West  Coast  senior  newspa¬ 
per  groups  have  created  an  advertis¬ 
ing  network.  Senior  Newspaper  Net¬ 
work,  that  will  enable  advertisers  to 
purchase  ad  space  in  all  the  network’s 
papers  with  one  buy  and  one  billing. 

Members  of  the  network  are  Senior 
World,  which  publishes  four  South¬ 
ern  California  regional  editions; 
Senior  Spectrum,  with  nine  editions 
serving  all  major  northern  and  cen¬ 
tral  California  markets;  and  Senior 
Tribune,  primarily  serving  the  Port¬ 
land  metropolitan  area  and  southwest 
Washington. 

All  three  groups  offer  a  tabloid  for¬ 
mat,  reaching  over  one  million  read- 


Russian  journalists 
at  U.S.  newspapers 

Two  Russian  journalists  have 
begun  working  at  New  England  news- 
papers  as  part  of  a  continuing 
exchange  between  the  New  England 
Society  of  Newspaper  Editors  and  the 
Union  of  Soviet  Journalists  that  saw 
two  American  journalists  work  for  a 
Moscow  newspaper  for  three  months 
earlier  this  year. 

Nikolai  Nikolaevich  Garkusha 
from  the  Novosti  Press  Agency,  who 
is  working  at  the  Berkshire  (Mass.) 
Eagle,  and  Elena  Abdulaevna  Hanga 
from  the  Moscow  News,  who  is 
working  at  the  Christian  Science 
Monitor,  are  the  first  Russian  jour¬ 
nalists  to  work  in  the  U.S.  under  this 
exchange.  They  are  slated  to  remain 
in  the  U.S.  until  about  Feb.  20. 

Earlier  this  year,  Linda  Feldmann 
Roe  of  the  Christian  Science  Monitor 
and  Alan  Cooperman  from  the  Berk¬ 
shire  Eagle  spent  three  months  work¬ 
ing  for  the  Moscow  News. 

NESNE  will  be  distributing  col¬ 
umns  written  by  the  Soviet  journalists 
here  to  all  member  newspapers. 

Insert  record 

The  Montgomery  Advertiser  and 
the  Alabama  Journal  set  an  all-time 
record  of  3.9  million  inserted  pieces  of 
advertising  supplements  during  the 
week  of  Nov.  29. 


Scarborough,  Birch  finalized  consolidation 


As  the  Scarborough  Research 
Corp.  and  Birch  Research  Corp. 
finalized  the  consolidation  of  their 
operations  —  with  plans  to  merge 
data  collection  and  processing  func¬ 
tions  and  to  develop  future  marketing 
synergies  —  executive  appointments 
and  realignments  within  the  organiza¬ 
tions  were  announced. 

At  the  VNU  Marketing  Services 
Operations  Center,  a  new  intercom¬ 
pany  interviewing  and  production 
group  headquarted  in  Coral  Springs, 
Fla.,  Birch  Research  executive  vice 
president/chief  financial  officer  Wil¬ 
liam  E.  Engel  will  take  on  the  addi¬ 
tional  responsibility  of  president  of 
the  Operations  Center,  while  Jay  M. 
Cohen,  Scarborough  Research 


executive  vice  president,  will  retain 
operational  responsibility  for  Scar¬ 
borough  projects. 

Thomas  Birch  will  serve  as  chair¬ 
man/chief  executive  officer  of  Birch/ 
Scarborough,  while  Scarborough 
Research  president  Harold  Israel  will 
continue  as  president  of  the  Scarbor¬ 
ough  Research  division  of  Birch/Scar¬ 
borough  and  will  report  to  Birch.  Wil¬ 
liam  P.  Livek,  president/chief  oper¬ 
ating  officer  of  Birch/Scarborough 
will  join  Birch,  Engel  and  Israel  as 
members  of  the  Birch/Scarborough 
Executive  Committee. 

Existing  Birch  and  Scarborough 
Research  services  will  continue  to  be 
marketed  by  both  companies. 
Responsibility  for  the  Scarborough 


Report  and  newspaper  product  devel¬ 
opment  and  sales  to  newspapers  will 
continue  to  be  handled  by  Scarbor¬ 
ough,  while  Birch  takes  responsibility 
for  broadcast,  advertiser  and  adver¬ 
tising  agency  sales. 

All  Birch  Radio  and  Scarborough 
Research  services  will  be  marketed  to 
advertisers  and  ad  agencies  through  a 
joint  national  sales  staff  headquarted 
in  New  York  with  offices  in  Chicago, 
Los  Angeles,  Dallas  and  Atlanta. 

Birch/Scarborough  Research  is  a 
member  of  the  VNU/Amvest  Mar¬ 
keting  Services  Group,  also  parent  to 
both  companies  before  the  consolida¬ 
tion. 

—  Debra  Gersh 
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UPl  employees  burn  copies  of  company  work  rules 


By  Debra  Gersh 

Disgruntled  employees  of  United 
Press  International  recently  burned 
copies  of  the  work  rules  imposed  by 
the  company  after  it  declared  an 
impasse  in  contract  negotiations  and 
later  filed  a  complaint  before  the 
National  Labor  Relations  Board 
charging  UPI  with  unfair  labor  prac¬ 
tices. 

The  complaint  was  filed  as  E&P 
went  to  press,  and  details  were  not 
available. 

Although  UPI  spokesman  Christo¬ 
pher  Smith  said  the  “company  has 
tried  to  stick  to  the  letter  of  the  law” 
in  declaring  the  impasse  and  instigat¬ 
ing  the  work  rules,  the  Wire  Service 
Guild,  which  represents  some  850 
UPI  employees,  has  charged  that  the 
work  rules  are  illegal  because  there  is 
no  impasse. 

UPI  is  prepared  to  “respond  and 
discuss  and  argue  the  matter  out”  to 
resolve  it.  Smith  said,  before  the 
Guild  papers  were  filed,  adding  that  in 
order  to  determine  if  the  work  rules 
are  illegal,  the  Guild  has  to  request  a 
hearing  before  the  NLRB. 

The  Wire  Service  Guild  filed  papers 
on  the  morning  of  Dec.  16,  according 
to  secretary/treasurer  Dan  Carmi¬ 
chael. 

An  earlier  release  from  the 
Guild  charged  that  “The  'work  rules' 
strip  UPI  employees  of  job  security, 
allow  wholesale  layoffs  and  the  sub¬ 
contracting  of  news  reporting  and 
other  work.  UPI  also  implemented  a 
cheaper  medical  insurance  plan  and 
stopped  putting  money  into  the 
employee  pension  plan. 

“Management  claims  its  'work 
rules’  allow  UPI  to  close  bureaus, 
replace  employees  with  'stringers,' 
'to  subcontract  work  (either  to  a  joint 
venture,  subsidiary,  stranger  com¬ 
pany,  alter  ego,  or  otherwise)’  and  to 
'combine,  transfer,  assign  or  cease 
any  operation  or  service,’  ”  the  Guild 
maintained. 

The  Guild  statement  further 


Disgruntled  UPI  employees  burn  copies 
rules." 

charged  that  while  it  has  made  job 
security  an  important  issue  in  the 
negotiations,  “it  also  wants  UPI  to 
remain  a  first-class,  full-service  news 
agency,  not  a  second-class  operation 
staffed  by  cut-rate  'stringers,'  unpaid 
'interns’  and  running  subcontracted 
news  stories  carrying  the  'UPI' 
logo.” 

But  Smith  explained  that  the  lan¬ 
guage  in  the  work  rules  about  string¬ 
ers  and  interns  is  basically  the  same  as 
in  the  old  UPI  contracts  of  the  last  20- 
25  years.  He  said  the  Guild  had  agreed 
with  this  until  the  recent  contract 
negotiations. 

In  addition.  Smith  said  UPI  plans  to 
place  non-union  workers  only  in  areas 
where  it  has  been  using  contract 
workers,  such  as  in  payroll  opera¬ 
tions.  The  company  has  no  plans  to 
use  non-union  contract  workers  to 
report  the  news. 

Regarding  the  issue  of  job  security. 
Smith  explained  that  when  Mario 
Vazquez  Raha  purchased  the  com¬ 


New  E&P  promotion  manager 

Gerianne  Smith  has  joined  Editor  &  Publisher  as 
promotion  manager. 

Smith  was  most  recently  advertising  and  sales  promo¬ 
tion  director  at  Geyer-McAllister  Publications,  Inc.  in 
New  York  City,  where  her  responsibilities  included  four 
trade  magazines. 

She  is  a  1982  graduate  of  Trinity  College  in  Washington, 
D.C. 


of  the  management-instituted  "work 

pany  in  1986,  he  signed  a  letter  guar¬ 
anteeing  no  layoffs  for  one  year.  That 
year  is  up,  but  Smith  said  the  Guild  is 
asking  that  the  letter  be  continued, 
viewing  it  as  part  of  the  contract. 

The  guarantee  in  the  letter  was  “an 
extraordinary  event,”  he  said,  and 
was  never  intended  to  be  part  of  the 
contract. 

“This  is  a  company  that  is  losing  a 
lot  of  money  right  now,  and  I’m  not 
sure  it’s  able  to  make  that  kind  of 
promise  (of  no  layoffs]  right  now.  If 
[the  situation]  does  not  turn  around, 
the  company  may  have  to  let  some 
people  go  in  the  future.  [But  that’s] 
not  in  the  works  right  now,”  Smith 
explained. 

The  company  signed  away  a  num¬ 
ber  of  management  rights,  such  as  the 
right  to  decide  when  and  where  to 
transfer  employees,  open  bureaus 
and  purchase  equipment.  Smith  con¬ 
tinued,  because  at  the  time  UPI  was  at 
the  height  of  bankruptcy  and  the 
Guild  had  the  company  “over  a  bar¬ 
rel.” 

He  said  that  the  agreement  is  cum¬ 
bersome  and  clumsy,  and  that  now 
the  company  has  gone  back  to  lan¬ 
guage  in  the  previous  contract,  where 
certain  management  rights  would  be 
returned  to  the  company,  so  it  can 
conduct  business  “along  efficient  and 
reasonable  lines.” 

Another  point  of  disagreement  in 
the  current  proposal  is  over  employee 
contributions  to  the  pension  fund. 

(Continued  on  pane  35) 
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Hunter  amends  suit 
against  town,  police 

Former  Vermont  weekly  newspa¬ 
per  publisher  Woody  Hunter  has 
increased  to  15  the  number  of  people 
he  is  suing  in  the  state  court  system 
for  alleged  civil  rights  violations. 

Hunter,  who  published  the  Bran¬ 
don  Review  from  July  1986  through 
last  November,  contended  that  police 
and  town  officials  harassed  him  after 
he  printed  articles  critical  of  Brandon 
police.  In  addition,  he  charged  that 
copies  of  the  Review  were  removed 
from  distribution  points,  advertisers 
were  discouraged  from  buying  news¬ 
paper  space,  unauthorized  criminal 
background  checks  were  conducted 
and  that  nothing  was  done  when  he 
complained  to  the  Brandon  town  gov¬ 
ernment. 

The  amended  litigation  increases 
the  amount  of  damages  being  sought 
from  $100,000  to  $1.25  million. 

The  original  suit  was  filed  against 
the  town,  its  former  and  present 
police  chiefs  and  former  town  man¬ 
ager.  Now  added  are  five  former  or 
present  employees  of  the  police 
department,  five  present  or  former 
selectmen,  and  a  Vermont  state 
police  worker. 

Hunter  said  he  has  obtained  a  file 
indicating  that  Brandon  police  were 
investigating  him  as  a  possible  pedo¬ 
phile,  despite  evidence  that  no  such 
crimes  had  been  committed. 

ASNE  group  heads 
for  Central  America 

A  group  of  12  newspaper  editors 
will  visit  five  countries  in  Central 
America  in  January  on  a  fact-finding 
trip  organized  by  the  American  Soci¬ 
ety  of  Newspaper  Editors. 

The  ASNE  delegation  hopes  to 
meet  with  elected  presidents  and  rep¬ 
resentatives  of  opposition  groups,  as 
well  as  President  de  la  Madrid  of 
Mexico.  They  will  travel  to  Nicara¬ 
gua,  Honduras,  Guatemala,  El  Salva¬ 
dor  and  Costa  Rica  from  Jan.  16-31. 

Heading  the  delegation  is  ASNE 
president  Katherine  Fanning,  editor 
of  the  Christian  Science  Monitor. 
Others  slated  to  make  the  trip  are: 
Waldo  Dannenbrink,  executive  edi¬ 
tor,  and  George  Ewing,  editor  and 
publisher,  both  from  the  Canadaigua 
(N.Y.)  Daily  Messenger',  William 
Ketter,  editor,  Quincy  (Mass.)  Pa¬ 
triot  Ledger;  David  Lawrence  Jr., 
publisher,  Detroit  Free  Press', 
Edward  Mead,  editor  and  publisher. 


Erie  (Pa.)  Morning  News  and  Daily 
Times',  Susan  Miller,  director  of  edi¬ 
torial  development,  Scripps  Howard, 
Cincinnati;  Edward  Seaton,  editor-in- 
chief  of  the  Manhattan  (Kan.)  Mer¬ 
cury  and  vice  chairman  of  the  ASNE 
committee,  who  is  coordinating  the 
project;  Josette  Shiner,  deputy  man¬ 
aging  editor,  Washington  Times', 
Peter  Stauffer,  executive  editor, 
Topeka  (Kan.)  Capital-Journal', 
Joseph  Sterne,  editorial  page  editor, 
Baltimore  Sun',  and  John  Zakarian, 
editorial  page  editor,  Hartford  Cou- 
rant. 

Three  elected  to 
Ad  Hall  of  Fame 

The  1987  Council  of  Judges  of  the 
Advertising  Hall  of  Fame  have 
elected  Eugene  H.  Kummel,  chair¬ 
man  of  t  executive  committee, 
McCann-Erickson  Worldwide; 
Edward  N.  Ney,  chairman, 
PaineWebber/Young  «fc  Rubicam 
Ventures  Inc.;  and  the  late  Vance 
Stickell,  former  executive  vice  presi¬ 
dent/marketing  at  the  Los  Angeles 
Times;  to  the  Advertising  Hall  of 
Fame,  administered  by  the  American 
Advertising  Federation. 

The  33-member  Council  of  Judges, 
headed  by  Melvin  R.  Goodes,  presi¬ 
dent  and  chief  operating  officer  of  the 
Warner-Lambert  Company,  elected 
Kummel,  Ney  and  Stickell  from  a 
roster  of  48  nominations.  The  three 
electees  will  join  the  103  advertising 
people  elected  to  the  Hall  of  Fame 
during  its  38-year  history.  Kummel, 
Ney  and  Stickell  will  be  inducted  into 
the  Advertising  Hall  of  Fame  during  a 
luncheon  ceremony  on  March  29  at 
the  Waldorf-Astoria  Hotel  in  New 
York  City. 

Free  Press  photog 
leaves  South  Africa 

A  Detroit  Free  Press  photographer 
based  in  South  Africa  VA  years  has 
left  the  country  after  appeals  to 
extend  his  visa  were  rejected. 

David  Turnley  was  told  by  a  South 
African  government  official  that  his 
permit  would  not  be  extended  beyond 
its  Nov.  30  expiration  because  his 
photographic  reporting  has  been 
biased.  He  left  the  country  Nov.  30. 

Free  Press  editors  met  with  South 
African  Ambassador  Piet  Koornhof 
in  Washington,  to  appeal  Turnley’s 
case,  but  the  government  rejected  the 
request  Nov.  30. 


Free  Press  executive  editor  Heath 
Meriwether  said  that  Turnley’s  and 
the  Free  Press’  goal  has  been  to  por¬ 
tray  “the  reality  of  what  is  happening 
in  South  Africa. 

“The  South  African  government’s 
refusal  to  extend  his  work  visa  is  an 
unfortunate  signal  that  it  is  not  willing 
to  tolerate  the  openness  of  a  free  soci¬ 
ety,”  Meriwether  said. 

Turnley  had  been  scheduled  to 
transfer  to  France  at  the  end  of  the 


Reuters  opens 
Midwest  bureau 

Reuters  Information  Services  Inc. 
has  opened  a  northern  Midwest 
regional  business  office  and  news 
bureau  in  Minneapolis  at  the  Piper, 
Jaffray  &  Hopwood  Tower. 

The  Minneapolis  office  will  serve 
Reuters  markets  in  the  upper  midwest 
region,  including  Missouri,  Kansas, 
Iowa,  Nebraska,  North  Dakota, 
South  Dakota  and  Minnesota,  as  well 
as  northern  portions  of  Michigan  and 
Wisconsin. 

Reuters  Information  Services  dis¬ 
trict  manager  Patricia  Ashley  will 
head  the  business  group  operation  in 
Minneapolis,  while  Reuters  news  cor¬ 
respondent  Scott  Williams  heads  the 
editorial  bureau. 

Grant  to  help  fund 
Plymouth  museum 

The  George  W.  Prescott  Publishing 
Co.  of  Quincy,  Mass.,  announced  a 
$100,000  challenge  grant  to  raise 
funds  for  a  new  visitor  and  education 
center  at  Plimoth  Plantation  in  Ply¬ 
mouth,  Mass.,  an  outdoor  living  his¬ 
tory  museum  dedicated  to  telling  the 
story  of  the  Pilgrims  and  native  peo¬ 
ple  who  lived  in  the  Plymouth  area. 

Prescott  Publishing  publishes  the 
Patriot  Ledger  of  Quincy,  MPG 
Newspapers  of  Plymouth  and  several 
other  South  Shore  weeklies.  The 
company  also  publishes  the  Cape  Cod 
Guide  and  visitor  magazines  in  Flor¬ 
ida  and  Vermont. 

K.  Prescott  Low,  president  of  Pres¬ 
cott  Publishing,  said  the  grant  will  be 
used  to  match  contributions  made 
during  the  next  six  months  by  area 
businesses. 

Contributions  from  local  compa¬ 
nies  will  also  be  matched  by  a 
$500,000  challenge  from  the  Kresge 
Foundation  and  a  $500,000  challenge 
from  the  National  Endowment  for  the 
Humanities. 
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Guild  ratifies 
two-year  pact 
at  Toronto  paper 

Toronto  Globe  and  Mail  employees 
represented  by  the  Southern  Ontario 
Newspaper  Guild  have  ratified  a  new 
two-year  agreement  calling  for  raises 
of  6%  each  year. 

The  485  Guild  members  in  the  edi¬ 
torial,  circulation,  district  representa¬ 
tive,  advertising  and  maintenance  and 
delivery  departments  voted  to  accept 
the  new  contract. 

The  pact  calls  for  a  six-year  classifi¬ 
cation  for  reporters  and  editors.  The 
top  rate  for  senior  reporters  is  now 
$821.50  (Canadian)  a  week,  retroac¬ 
tive  to  July  1.  The  maximum  rate 
under  the  old  contract  was  $733.42 
(Canadian)  for  a  reporter  with  five 
years’  experience. 

The  salary  levels  are  based  on  a  6% 
increase  over  the  old  contract,  and 
the  new  contract  provides  for  a  fur¬ 
ther  6%  July  1,  1988. 

Six-year  copy  editors’  salaries 
increased  to  $832.10  (Canadian).  The 
previous  top  rate,  after  five  years, 
was  $743.42  (Canadian). 

Salaries  have  also  been  increased  in 
the  circulation  and  advertising 
departments,  in  telephone  sales  and 
for  building  maintenance. 

Health  benefits  under  the  new 
agreement  provide  for  vision  care 
benefits  increased  from  $75  (Cana¬ 
dian)  every  two  years  to  $100  (Cana¬ 
dian).  Hearing  aids  were  added  to  the 
package,  with  a  $300  (Canadian)  life¬ 
time  maximum  and  the  usual  deducti¬ 
bles.  Dental  benefits  will  be  paid 
according  to  the  1986  schedule  of  the 
Ontario  Dental  Association,  with 
adjustments  to  the  1987  schedule  next 
year. 

The  contract  also  gives  five-week 
vacations  to  employees  after  16 
years,  rather  than  the  previous  18. 

B.C.  paper  closes 
because  of  strike 

The  Kamloops  (B.C.)  Sentinel, 
which  has  served  that  southern  Inter¬ 
ior  city  since  1880,  will  cease  publica¬ 
tion  permanently,  Thomson  Newspa¬ 
pers  Ltd.  announced  Dec.  2. 

“We  regret  to  announce  that  publi¬ 
cation  will  cease  immediately  and 
permanently  because  of  the  financial 
impact  caused  by  the  strike  of  the 
Communications  Workers  of  Amer¬ 
ica  Local  226  which  has  shut  down  the 


newspaper’s  operations,”  Dick 
Laidlaw,  vice  president  of  Thomson 
said  in  a  release. 

About  40  mailroom  workers  had 
gone  on  strike  to  back  demands  for  a 
wage  increase. 

The  Sentinel  was  published  three 
times  a  week.  Distributed  free  of 
charge  and  relying  on  advertising 
revenue,  the  paper  had  a  press  run  of 
more  than  28,000. 

It  also  had  10  composing  room 
employees  and  pressmen  and  about 
10  non-union  editorial  employees. 

Dick  Ainsworth,  vice  president  of 
the  communication  workers’  Van¬ 
couver-based  local,  said  the  workers 
went  on  strike  because  Thomson 
made  no  new  offer  on  health  and  wel¬ 
fare  or  pensions. 

Ainsworth  said  the  union  would 
have  continued  to  negotiate  on  those 
issues  if  the  company  had  been  willing 
to  increase  wages  from  $4  (Canadian) 
an  hour. 

The  city  is  also  served  by  the  daily, 
Southam-owned  Kamloops  News. 

—  CP 

Columbus  Dispatch 
offers  bulk  discount 

Bulk-space  advertising  rates  will  be 
available  to  national  advertisers  in  the 
Columbus  (Ohio)  Dispatch,  daily  and 
on  Sunday,  beginning  Jan.  1. 

Rate  cards,  now  being  distributed, 
offer  national  advertisers  and  agen¬ 
cies  a  full  series  of  annual  bulk  dis¬ 
count  rates  on  contracts  ranging  from 
135  inches  to  50,000  inches.  These  are 
the  same  contract  rates  now  available 
to  local  retail  advertisers. 

All  national  advertising  currently 
accepted  by  the  Dispatch,  regardless 
of  the  type  of  goods  or  services,  is 
eligible  for  the  new  bulk  rate  con¬ 
tracts.  The  same  fulfillment  and 
responsibility  for  payment  required  of 
retail  advertisers  will  apply  to 
national  advertisers  and  agencies. 

National  advertisers  choosing  not 
to  use  the  new  discount  contract  rates 
will  be  billed  at  the  national  open  rate. 

Scholarships  from 
DJ  Newspaper  Fund 

Four  high  school  seniors  will 
receive  $1,000  college  scholarships 
from  the  Dow  Jones  Newspaper  Fund 
as  winners  of  the  fund’s  1987  National 
Urban  Writing  Competition. 

The  winners,  chosen  from  partic¬ 
ipants  in  the  High  School  Journalism 


Workshops  for  Minorities,  are:  Leslie 
Casimir,  Von  Steuben  Metropolitan 
Science  Center,  Chicago;  Clara  Her¬ 
rera  Merkel  (Texas)  High  School; 
Amanda  Samuel,  Edward  R.  Murrow 
High  School,  Brooklyn,  N.Y.;  and 
Karen  Williams,  Varina  High  School, 
Richmond,  Va. 

In  addition,  in  1988,  the  DJNF 
expects  50  college  students,  75  inex¬ 
perienced  high  school  Journalism 
teachers  and  more  than  400  minority 
high  school  students  to  attend  work¬ 
shops  and  receive  internships  spon¬ 
sored  by  the  fund. 

AP  nominations  for 
six  board  vacancies 

The  nominating  commitee  of  the 
Associated  Press  has  selected  12  can¬ 
didates  for  six  seats  on  the  board  of 
directors.  The  election  will  be  held 
during  the  annual  meeting  in  Hono¬ 
lulu  next  April. 

The  candidates  for  five  seats  repre¬ 
senting  newspapers  in  cities  over 
50,000  population  are:  Frank  A. 
Blethen,  the  Seattle  (Wash.)  Times', 
William  M.  Boyd,  the  Central  New 
Jersey  Home  News  of  New  Bruns¬ 
wick;  James  E.  Burgess,  the  Wiscon¬ 
sin  State  Journal  in  Madison; 
Katherine  W.  Fanning,  the  Christian 
Science  Monitor  in  Boston;  Robert  C. 
Maynard,  the  Oakland  (Calif.)  Tri¬ 
bune',  Donald  E.  Newhouse,  the  Star- 
Ledger  in  Newark,  N.J.;  Paul  J. 
O’Brien,  the  Salt  Lake  Tribune  in  Salt 
Lake  City,  Utah;  James  H.  Ottaway 
Jr.,  the  Middletown  (N.Y.)  Times 
Herald-Record',  Stanley  H.  Stauffer, 
the  Topeka  (Kan.)  Capital-Journal', 
and  F.  A1  Totter,  the  San  Gabriel 
Valley  Tribune  in  West  Covina,  Calif. 

For  one  seat  from  newspapers  in 
cities  under  50,000,  the  candidates 
are:  Edwin  L.  Heminger,  the  Findlay 
(Ohio)  Courier;  and  John  Grey  Mont¬ 
gomery,  the  Junction  City  (Kan.) 
Daily  Union. 

TvB  meeting  moved 
to  Las  Vegas  in  ’88 

The  annual  meeting  of  the  Televi¬ 
sion  Bureau  of  Advertising  in  1988 
will  take  place  in  Las  Vegas  at  Bally’s 
on  Monday,  Oct.  17  through  Wednes¬ 
day,  Oct.  19. 

The  meeting  previously  had  been 
scheduled  in  New  Orleans,  from  Nov. 
16  to  18.  The  switch  became  neces¬ 
sary  because  New  Orleans  facilities 
could  not  meet  TvB  requirements. 
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The  Editor  &  Publisher 
1987-1988  Review  &  Forecast  Issue 
is  an  excellent  course-setter 
for  the  newspaper  industry. 

Launch  your  1988  promotion  program  with  your  advertising  in  this 
informative  lead-off  issue,  published  January  2,  1988. 


Here  is  a  summary  of  the  editorial  content  that  will  provide  you  with  a  fine 
environment  and  high  readership  for  your  message  to  E&P’s  influential 
audience.  .  . 

•  Changes  of  ownership  of  daily  and  weekly 
newspaper  properties  during  ’87. 

•  Review  of  industry  trends  and  activities 
and  projections  for  1988. 

•  Review  of  production  developments  in  1987 
with  projections  for  1988. 

Your  early  space  reservation  will  be  appreciated.  Advertising  rates:  Page, 
$2340;  half  page,  $1390;  third-page,  $990;  sixth-page,  $630,  or  your  E&P 
contract  rates  apply. 


Deadlines:  Space  —  December  23,  1987  •  Copy  —  December  28,  1987 
Editor  &  Publisher  •  11  W.  19th  St.  •  New  York,  N.Y.  10011  212  •  675  •  4380 


LEGAL  BRIEFS  - 

Paper  sues  over 
open  meetings  law 

The  Press  of  Atlantic  City,  N.J., 
has  filed  a  lawsuit  charging  officials  of 
the  city  of  Margate  with  violating  the 
state  open  meetings  law. 

The  Press  said  Mayor  William  Ross 
and  Commissioners  Sigmund  Rimm 
and  Thomas  Markowski  Jr.  violated 
the  Open  Public  Meetings  Act  on  Oct. 
22  and  Nov.  12  by  holding  unadver¬ 
tised  workshop  meetings. 

Superior  Court  Judge  Dennis 
Braithwaite  scheduled  a  hearing  for 
Dec.  1 1 ,  but  refused  to  issue  an  order 
that  would  have  barred  the  city  from 
holding  an  unadvertised  workshop 
meeting  on  Nov.  25. 

The  judge  said  it  was  not  necessary 
because  the  city  delivered  to  the  Press 
an  amended  notice  advertising  both 
its  regular  meeting  and  the  work  ses¬ 
sion  to  follow. 

In  an  affidavit  filed  with  the  law¬ 
suit,  Press  reporter  Laura  Italiano 
said  the  city  officials  routinely  hold 
expedited  meetings  of  their  regular 
commission  sessions  and  then 
adjourn  to  the  work  sessions.  She  said 
she  was  ordered  to  leave  a  work  ses¬ 
sion  on  Nov.  12  without  the  commis¬ 
sion  adopting  a  required  resolution  to 
close  the  session. 

City  Solicitor  David  Fitzsimmons 
told  Braithwaite  that  the  commission¬ 
ers  strongly  contest  Italiano’s 
account. 

—  AP 

Denial  of  postal  rate 
upheld  by  judges 

The  U.S.  Postal  Service  acted 
within  constitutional  limits  when  it 
rejected  a  weekly  newspaper’s  effort 
to  be  approved  for  second-class  post¬ 
age  rates,  a  federal  appeals  court 
ruled. 

On  Nov.  24,  a  three-judge  panel  of 
the  6th  U.S.  Circuit  Court  of  Appeals 
unanimously  agreed  with  the  Postal 
Service’s  board  of  governors  that  a 
postal  regulation  which  was  used  to 
deny  the  second-class  rate  request  by 
The  Enterprise  Inc.  does  not  violate 
the  First  and  Fifth  Amendments. 

The  Enterprise,  a  free  weekly 
newspaper  in  Winchester,  Tenn., 
which  is  mailed  without  request  to 
about  18,000  homes  in  rural  southeast 
and  south-central  Tennessee,  sued 
the  Postal  Service  after  it  refused  the 
newspaper’s  request  to  be  granted 
second-class  rates.  The  paper  had 
been  mailing  the  issues  at  third-class 


bulk  rates,  but  wanted  to  apply  for  the 
less  expensive  second-class  rates. 

The  Enterprise  sued  to  challenge 
the  constitutionality  of  the  paid-sub¬ 
scriber  rule.  The  U.S.  District  Court 
in  eastern  Tennessee  upheld  the 
newspaper  and  ordered  that  it  be 
granted  second-class  rates.  But  in 
1985,  the  6th  U.S.  Circuit  Court  of 
Appeals  threw  out  that  decision,  rul¬ 
ing  that  the  newspaper  would  first 
have  to  pursue  its  request  through 
Postal  Service  administrative  chan¬ 
nels. 

After  the  Postal  Service  turned 
down  the  request,  the  paper  appealed 
to  the  Circuit  Court. 

—  AP 

Laxalt,  McClatchy 
In  legal  fee  dispute 

Attorneys  for  Paul  Laxalt  and  the 
McClatchy  Newspapers  are  arguing 
the  issues  involved  in  the  former 
Nevada  senator’s  $250-million  libel 
suit  before  a  tribunal  deciding  respon¬ 
sibility  for  Laxalt’s  legal  fees  in  the 
out-of-court  settlement. 

Laxalt  and  the  California  newspa¬ 
per  group  agreed  June  4  to  settle  the 
suit  with  a  public  statement  that 
“extensive  discovery’’  has  not  shown 
illegal  skimming  at  a  Laxalt  family- 
owned  casino  in  the  1970s. 

The  parties  agreed  that  a  panel  of 
three  retired  judges  would  determine 
whether  and  how  much  the  papers 
would  pay  of  Laxalt’s  attorneys’  fees 
and  costs,  estimated  to  run  into  the 
millions  of  dollars. 

Following  a  3 '/2-hour  hearing  Dec. 
1,  the  tribunal  of  former  Attorney 
General  Griffin  Bell  and  retired 
Judges  Philip  V.  Tone  and  Charles  B. 
Renfrew  said  they  would  take  the 
case  under  advisement. 

Attorney  James  Beasley  argued 
before  the  panel  that  the  newspapers’ 
story  was  defamatory  and  Laxalt  was 
justified  in  filing  the  libel  suit. 

The  newspapers’  story,  published 
Nov.  1,  1983,  quoted  “ftderal  tax 
agents”  as  saying  substantial  sums  of 
money  were  skimmed  from  the 
Ormsby  House  hotel-casino  in  Car- 
son  City,  Nev.,  when  the  Laxalt  fam¬ 
ily  owned  it  in  the  1970s. 

“The  [Sacramento]  Bee  newspa¬ 
pers  were  in  possession  of  this  infor¬ 
mation  and  had  the  responsibility  to 
publish,”  said  Robert  Warren,  attor¬ 
ney  for  the  newspapers. 

Warren  said  requiring  the  newspa¬ 
pers  to  pay  Laxalt’s  legal  fees  would 
be  “a  punishm.ent  for  having  run  this 
article.” 

—  AP 


Judge  lifts  ban 
on  accused’s  name 

A  district  court  judge  in  Sudbury, 
Ontario,  has  lifted  a  ban  on  the  publi¬ 
cation  of  an  accused’s  name  during  a 
sexual  assault  trial  after  a  lawyer  for 
the  Sudbury  Star  made  submissions 
opposing  the  ban. 

Judge  Spyros  Loukidelis  reversed 
his  decision  on  the  ban  which  was 
imposed  after  defense  lawyer  Berk 
Keaney  argued  that  his  client  was 
equally  entitled  to  have  his  identity 
protected  under  the  Charter  of  Rights 
since  the  victim’s  name  could  not  be 
published. 

It  is  standard  procedure  in  sexual 
assault  cases  for  the  Crown  to  ask  for 
a  ban  on  the  victim’s  name. 

Victims  of  sexual  assault  may  be 
less  inclined  to  come  forward  if  they 
know  their  identities  will  be  revealed. 

Lawyer  Phillip  Zylberberg,  who 
represented  the  newspaper,  pointed 
to  a  recent  Ontario  Supreme  Court 
decision  which  rejected  the  court’s 
right  to  ban  publication  of  an 
accused’s  name.  _ 

Court  will  not 
rule  on  propriety  of 
officials’  Immunity 

The  Nova  Scotia  Supreme  Court 
has  ruled  it  does  not  have  the  jurisdic¬ 
tion  to  decide  if  members  of  the  prime 
minister’s  office  properly  invoked 
Crown  immunity  during  preliminary 
proceedings  for  a  libel  suit  launched 
by  former  Defense  Minister  Robert 
Coates. 

Justice  Peter  Richard  gave  no  rea¬ 
son  for  dismissing  the  application  by 
the  Ottawa  Citizen.  The  Canadian 
daily  is  being  sued  by  Coates  for  arti¬ 
cles  describing  his  November  1984 
visit  to  a  West  German  strip  club  dur¬ 
ing  a  NATO  tour. 

The  ruling  means,  in  effect,  that 
courts  in  Ontario,  where  the  pre-trial 
hearings  were  held,  are  the  ones  to 
determine  whether  Crown  immunity 
applies.  Top  Ottawa  officials  are 
among  the  witnesses  citizen  lawyers 
want  to  question  about  the  case,  but 
four  members  of  the  prime  minister’s 
office  in  particular  have  repeatedly 
stymied  those  efforts  by  claiming 
Crown  immunity. 

Coates,  a  veteran  MP  from  Cum- 
berland-Colchester,  Nova  Scotia, 
resigned  from  the  cabinet  three  hours 
after  the  Citizen  broke  the  story  in 
February  1985. 

—  CP 
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High  Court  delays 
King  trial,  upholds 
another  libel  verdict 

The  Supreme  Court  has  refused  to 
let  former  Massachusetts  Gov. 
Edward  J.  King’s  $3. 6-million  libel 
lawsuit  against  the  Boston  Globe  and 
one  of  its  columnists  go  to  trial. 

The  Court  let  stand  a  Nov.  1 1  order 
by  Justice  William  J.  Brennan  that 
blocked  the  trial.  King’s  lawyers  had 
asked  the  full  Court  to  set  aside  Bren¬ 
nan’s  order. 

The  trial  had  been  scheduled  to 
begin  in  January  but  Brennan  ordered 
it  postponed  until  the  full  Court  con¬ 
siders  a  formal  appeal  filed  by  the 
newspaper. 

King  sued  over  various  articles  and 
editorial  cartoons  published  in  1981. 
The  Massachusetts  Supreme  Judicial 
Court  threw  out  most  of  the  ex-gover¬ 
nor’s  claims  but  permitted  a  jury  trial 
on  King’s  contention  that  he  was 
libeled  by  a  Nov.  8,  1981,  column 
written  by  David  Farrell. 

In  another  libel  action,  the  Court 
left  intact  a  $703,000  libel  award  won 
by  a  former  automobile  plant  foreman 
in  Massachusetts  who  accused  a  labor 
union  of  defaming  him  in  its  newspa¬ 
per. 


The  Court,  without  comment, 
refused  to  hear  arguments  by  a  United 
Automobile  Workers  local  that  the 
award  will  wrongly  force  it  into  bank¬ 
ruptcy. 

—  AP 

Airport  halted  from 
limiting  newsboxes 

A  federal  judge  has  issued  a  tempo¬ 
rary  injunction  to  prevent  the  Tucson 
(Ariz.)  Airport  Authority  from 
restricting  vending-machine  sales  of  a 
Phoenix  daily  newspaper. 

An  order  signed  Nov.  30  by  U.S. 
District  Judge  Alfredo  C.  Marquez 
bars  the  airport  authority  and  Conces¬ 
sion  Air  Corp.  from  seizing  or  inter¬ 
fering  with  placement  of  news  racks 
that  distribute  copies  of  the  Arizona 
Republic. 

The  newspaper  is  also  challenging 
the  constitutionality  of  a  not-yet- 
implemented  policy  to  charge 
monthly  rental  fees  for  the  space. 

“The  primary  legal  dispute  at  this 
point  is  whether  they  can  charge  a 
revenue-producing  fee”  for  newspa¬ 
per  distribution,  said  Terrance  Mead, 
lawyer  for  Phoenix  Newspapers  Inc. 
He  added  that  several  courts  have 
held  otherwise  in  cases  involving 
municipalities  “and  the  airport 


authority  stands  on  the  same  level  as  a 
municipality.” 

Mead  said  Phoenix  Newspapers 
had  tried  informally  to  return  its 
vending  machines  to  the  airport  for 
about  a  year,  and  formally  since 
August,  after  having  removed  them  in 
1984  at  the  request  of  the  airport 
authority  for  remodeling  purposes. 

Negatu  Molla,  an  attorney  repre¬ 
senting  the  airport  authority,  said  the 
rental  fees  haven’t  been  determined 
definitely  but  are  likely  to  be  between 
$30  and  $50  a  month  per  machine. 

Molla  also  said  a  federal  appeals 
court  had  upheld  a  similar  rental  fee 
policy  in  another  jurisdiction. 

The  Arizona  Daily  Star  of  Tucson, 
the  Tucson  Citizen  and  USA  Today 
are  already  being  sold  in  vending 
machines  at  the  airport. 

—  AP 


New  AP  bureau 

The  Associated  Press  will  open  a 
bureau  in  Springfield,  Mo.,  in  Janu¬ 
ary,  and  Kansas  City  newswoman 
Donna  J.  Bryson  has  been  named  cor¬ 
respondent  there. 

The  Springfield  bureau  will  be  AP’s 
fourth  in  Missouri.  Bryson,  22,  has 
been  with  AP’s  Kansas  City  bureau 
since  June  1986. 
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The  Palm  Beach  Post 
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The  number  one  newspaper 
in  Palm  Beach  County  and 
the  Treasure  Coast  is  also 
setting  the  pace  in  the  state 
of  Florida. 

The  Palm  Beach  Post  now 
leads  all  of  Florida’s  major 
daily  newspapers  in  percent¬ 
age  circulation  gains. 

COMBINED  DAILY  ^ 
CIRCULATION  UP  9.2% 

SEPT.  30,  1987  134,149 

SEPT.  30,  1986  122,867 


SOURCE  FAS-FAX  Circulation  Averages  for  Six  Months  ended 
Sept  30.  1986  and  Sept  30,  1987,  subject  to  audit.  Audit 
Bureau  of  Circulation  (ABC).  Schaumburg.  IL  60173-4968  Ma¬ 
jor  daily  newspapers  are  those  having  a  combined  daily  audited 
circulation  of  at  least  100,000  as  of  Sept  30.  1986 
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Where  did  she  come  from? 

Turn  your  back  for  5  seconds 


and  someone  tries  to  steal  the  spotlight. 


c  Eastman  Kodak  Company  1988 


t 


Kodak 

Official 

Professional  Rim 
of  the  1988 

Kodak  professional  film.  Official  Language  of  the  '88  Olympic  Games.  Olympic  Games 
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NEWSPEOPLE  IN  THE  NEWS 


Ralph  Brem,  a  former  associate 
editor  and  managing  editor  of  the 
Pittsburgh  Press,  has  been  named 
editor  of  the  Morgantown  (W.Va.) 
Dominion  Post  effective  Jan.  1. 

Brem  succeeds  the  late  Jack 
Reese,  who  had  been  with  the  Do¬ 
minion  Post  eight  years  and  also  was 
associate  publisher  when  he  died  last 
month. 

Since  leaving  the  Press  18  months 
ago,  Brem  has  been  director  of  edito¬ 
rial  services  for  Ketchum  Public  Rela¬ 
tions,  Pittsburgh,  where  he  wrote  and 
edited  PPG  Products  Magazine  for 
PPG  Industries,  Inc.,  an  agency 
client. 

In  1984  and  1985  Brem  was  named 
one  of  the  state’s  top  editorial  writers 
by  the  Pennsylvania  Newspaper 
Publishers  Association  and  in  1986 
received  a  similar  honor  from  the 
Pennsylvania  Associated  Press  Man¬ 
aging  Editors.  With  the  Pittsburgh 
Press  29  years,  he  worked  as  a  general 
assignment  and  feature  reporter  and 
assistant  city  editor  prior  to  his  n. .  i- 
aging  editor  appointment  in  1967.  He 
became  associate  editor  in  1983. 
Brem  has  taught  journalism  and  lec¬ 
tured  informally  at  a  number  of  area 
colleges  and  universities. 

*  *  * 

Greg  Lewis,  most  recently  with 
the  Greensboro  (N.C.)  News  and 
Record,  joined  the  San  Francisco 
Examiner  as  deputy  regional  editor. 
Assistant  city  editor  in  Greensboro 
where  he  also  had  been  a  staff  writer, 
Lewis  spent  four  years  as  a  govern¬ 
ment  and  general  assignment  reporter 
for  the  News  before  the  two  papers 
merged. 

Between  jobs  in  North  Carolina, 
Lewis  was  with  the  Institute  for  Jour¬ 
nalism  Education  in  Berkeley  and 
held  various  positions,  including 
director  of  recruitment  and  placement 
and  JOB/NET  coordinator. 


Edward  K.  Shanahan,  former  edi¬ 
tor  of  the  Daily  Hampshire  Gazette, 
Northampton,  Mass.,  has  the  newly 
created  position  of  executive  news 
editor  of  the  Patriot  Ledger,  Quincy, 
Mass.  He  will  be  responsible  for  the 
production  and  content  of  the  news¬ 
paper  during  the  early  morning  hours. 

Prior  to  serving  as  editor  of  the 
Gazette  for  15  years,  Shanahan  was  a 
reporter  for  the  Detroit  Free  Press, 
the  Winston-Salem  (N.C.)  Journal, 
the  Berkshire  Eagle,  Pittsfield, 
Mass.,  and  the  Congressional  Quar¬ 
terly  in  Washington. 

A  graduate  of  Harvard  College  in 
1959,  he  also  studied  at  Stanford  Uni¬ 
versity  in  1982-83  under  a  journalism 
education  fellowship  program. 

*  *  * 

Jo  Ann  Green,  personnel  director 
of  the  Macon  (Ga.)  Telegraph  and 
News  since  1980,  was  promoted  to 
vice  president  and  general  manager. 

Moving  up  to  Green's  former  posi¬ 
tion  is  Ed  Campbell,  who  was  per¬ 
sonnel  manager. 

The  new  vice  president/general 
manager  joined  the  Telegraph  and 
News  in  1979  as  personnel  manager 


after  serving  in  the  same  position  for 
the  Gary  (Ind.)  Post-Tribune.  A  grad¬ 
uate  of  St.  Joseph’s  College  and 
Indiana  University,  she  is  currently 
enrolled  in  the  master’s  in  business 
administration  program  at  Mercer 
College. 

Campbell  started  with  the  company 
in  1977  and  worked  as  a  sales  rep¬ 
resentative  and  as  classified  advertis¬ 
ing  manager  prior  to  his  most  recent 
post.  A  journalism  graduate  of  the 
University  of  Georgia,  he  received  a 
master’s  degree  in  liberal  studies  with 
a  concentration  in  psychology  from 
Mercer  University  two  years  ago. 

*  *  * 

Douglas  B.  Fox,  vice  president  of 
marketing  for  Tambrands  Inc., 
Long  Island,  since  1982,  has  been 
named  to  the  newly  established  posi¬ 
tion  of  vice  president  for  marketing  at 
Newsday,  Long  Island. 

Prior  to  Tambrands,  Fox  had  an  1 1- 
year  career  with  Proctor  &  Gamble  in 
Cincinnati. 

♦  *  * 

Tom  Squitieri  is  now  chief  of  the 
Boston  Herald's,  Washington,  D.C., 
bureau,  moving  from  Washington- 
based  correspondent  for  the  Lowell 
(Mass.)  Sun,  where  he  covered 
regional  and  national  politics  and  for¬ 
eign  affairs.  For  the  past  year,  he  also 
has  been  a  political  columnist  for  Bav- 
ton  Business  magazine. 

Jeff  Jacoby  joined  the  Herald  as 
chief  editorial  writer.  He  has  prac¬ 
ticed  law  with  the  national  firm  of 
Baker  &  Hostetler  and  is  a  founding 
director  of  the  Massachusetts  Civic 
Interest  Council,  a  non-profit  public 
affairs  foundation. 

In  1984  Jacoby  was  a  columnist  for 
the  Lowell  Sun  and  currently  is  a 
commentator  for  WBUR-FM, 
National  Public  Radio  affiliate  in  Bos¬ 
ton. 
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Charles  J.  Hanley,  a  roving  cor¬ 
respondent  whose  assignments  took 
him  to  more  than  50  countries  in  the 
past  10  years,  is  now  assistant  man¬ 
aging  editor  of  the  Associated  Press. 
He  was  promoted  from  special  writer 
attached  to  the  foreign  news  desk  in 
New  York. 

Hanley  joined  AP  in  1968  as  a  vaca¬ 
tion  relief  staffer  in  the  Albany  bureau 
and  left  in  1969  to  serve  two  years  in 
the  U.S.  Army.  After  rejoining  the 
news  agency  full  time  in  Albany,  he 
became  news  editor  in  1974. 

Two  years  later  he  transferred  to 
the  foreign  desk  and  served  as  United 
Nations  correspondent  and  then 
supervisor  of  the  desk. 

In  1981  Hanley  began  traveling 
worldwide  to  report  on  major  news 
stories  and  third  world  development. 

*  ♦  * 

Robert  O’Sullivan  has  joined 
Gannett  Westchester  Rockland 
Newspapers,  White  Plains,  N.Y.,  as 
vice  president/circulation. 

Circulation  director  of  the  Philadel¬ 
phia  Inquirer  most  recently,  he  earlier 
was  circulation  director  for  the  Phila¬ 
delphia  Daily  News.  O’Sullivan 
began  his  career  at  the  New  York 
Daily  News. 

*  *  * 

The  British  Columbia  Press  Coun¬ 
cil  has  elected  two  new  professional 
directors  representing  newspapers 
and  re-elected  two  directors  repre¬ 
senting  the  public. 

The  new  directors  are  Dan  F. 
Doucette,  publisher  of  the  Kelowna 
Daily  Courier,  and  Roy  Nagel,  editor 
of  the  Prince  George  Citizen.  They 
replace  Gary  Oldfield,  publisher  of 
the  Vernon  Daily  News,  and  Brian 
MacDonald,  former  editor  of  the 
Richmond  Review. 

Re-elected  public  directors  are  L.J. 
Wallace  of  Victoria,  who  is  also 
vice  chairman,  and  Joanne  Leslie  of 
West  Vancouver. 

♦  *  * 

Jim  Creskey  is  the  newly 
appointed  editor-in-chief  of  the 
Ottawa  Herald  and  the  Sunday  Her¬ 
ald.  Creskey  was  editor  of  the  weekly 
West  Quebec  Post  and  has  written  for 
the  Montreal  Gazette  and  the  Van¬ 
couver  Sun. 

In  November,  the  Herald  began  to 
publish  a  Wednesday  edition  in  addi¬ 
tion  to  its  Sunday  paper. 

*  *  ♦ 

Denise  Fincham,  who  has  been 
with  Knight  Publishing  Company, 
publisher  of  the  Charlotte  Observer, 
as  budget/projects  analyst  in  the 
financial  administration  department 
since  November  1981,  has  been  pro¬ 
moted  to  budget  manager. 


Newly  named  vice  presidents  of  the 
Denver  Post  are  Tom  Atkins  as  vice 
president/operations,  and  Tom  Rein¬ 
hardt  as  vice  president/information 
services. 

Atkins  has  worked  at  the  Post  since 
1961  and  last  November  was  named 
production  director.  He  is  responsi¬ 
ble  for  production  of  the  newspaper 
and  administration  and  maintenance 
of  Post  facilities  downtown  and  at  the 
new  offset  facility. 

Reinhardt  oversees  data  process¬ 
ing,  technical  services  and  telecom¬ 
munications  and  coordinates  plan¬ 
ning  for  new  technology.  He  joined 
the  Post  as  director  of  information 
systems  in  1983. 

*  *  ♦ 

P.  Lea  Campbell,  general  manager 
of  the  Port  Jervis  (N.Y.)  Tri-State 
Gazette,  will  become  publisher  of  the 
Chapel  Hill  (N.C.)  Newspaper  when 
Ottaway  Newspapers  Inc.  con¬ 
cludes  an  agreement  to  buy  the  paper 
on  or  before  year’s  end. 

After  joining  Ottaway  in  1981, 
Campbell  held  editing  positions  at  the 
Middletown  (N.Y.)  Times  Herald- 
Record  and  was  editor  and  assistant 
general  manager  of  the  Oneonta 
(N.Y.)  Daily  Star. 

*  *  * 

The  Chicago  Sun-Times  has 
appointed  Michael  F.  Czlonka  as 
director  of  finance  and  Robert  Gor- 
ZYSNKi  as  controller. 

Czlonka,  with  Arthur  Anderson  & 
Co.  since  1978,  most  recently  was 
audit  manager.  Gorzynski  started  at 
the  Sun-Times  in  1972  in  accounts 
receivable  and  in  1984  was  named 
assistant  controller. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Milo  Sutton  has  been  named  to 
the  new  position  of  marketing  man¬ 
ager  of  special  projects  for  the  Los 
Angeles  Times'  development  depart¬ 
ment.  He  is  vice  president  of  the 
International  Newspaper  Marketing 
Association. 

Sutton  joined  the  Times  in  1984  as 
regional  marketing  services  manager 
for  the  promotion  and  public  relations 
department.  He  moved  from  the  Los 
Angeles  Herald  Examiner,  where  he 
had  served  as  director  of  marketing 
services  since  1977.  Prior  to  Los 
Angeles,  Sutton  was  director  of  pro¬ 
motion  and  research  at  the  Dallas 
Times  Herald. 

4c  4c  :|c 

E.  Donald  Lass,  president  and  edi¬ 
tor  of  the  Asbury  Park  Press,  was 
elected  president  of  the  New  Jersey 
Press  Association  at  the  annual  meet¬ 
ing  in  Princeton. 

Other  officers  elected  to  the  execu¬ 
tive  committee  were;  Fred  C.  Ben¬ 
son,  publisher  of  the  Ocean  City 
Sentinel-Ledger,  executive  vice 
president;  Malcolm  A.  Borg, 
publisher  and  chairman  of  The  Rec¬ 
ord,  Hackensack,  vice  president; 
George  S.  Mitchell,  publisher  and 
editor  of  the  Citizen  of  Morris 
County,  Denville,  vice  president; 
George  F.  Rose,  controller  of  the 
New  Brunswick  Home  News,  trea¬ 
surer;  and  Edwin  W.  Tucker,  NJPA 
general  manager,  executive  secre¬ 
tary. 
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MYCRO-TEK,  Wichita,  Kans.,  now  offers  an  interface 
package  for  the  Macintosh  PC  and  Mycro-Comp  550, 1 100 
Plus,  Series  3000  or  Series  4000.  Two-way  text  transfer 
allows  use  of  Macintosh  graphics  capabilities,  and  wire 
copy  captured  on  a  Mycro-Comp  can  be  called  up  on  a 
Macintosh. 

Various  programs  are  available,  including  page  make¬ 
up.  The  package  includes  software  for  the  Macintosh, 
Mycro-Comp  hardware  and  cable. 

*  *  * 

GRAPHIC  ARTS  TECHNICAL  FOUNDATION,  Pitts¬ 
burg,  Pa.,  has  published  Instruments  for  the  Graphic 
Arts,  cataloging  instruments  used  for  materials  testing  and 
process  monitoring,  and  discussing  “properties  and  func¬ 
tions  that  must  be  controlled,”  according  to  GATF.  It  is 
available  for  $48  from  GATF  ($24  for  members). 

The  foundation  has  also  released  three  of  a  planned  set 
of  22  videotapes  that  focus  on  aspects  of  web  offset  print¬ 
ing.  The  initial  titles  cover  the  offset  press,  press  con¬ 
figurations  and  roll  handling  and  warehousing.  The  three 
are  sold  separately  or  together  ($900,  $450  for  members). 
*  *  * 

NEWSPAPER  SYSTEMS  SUPPORT  AND  ENGINEER¬ 
ING  ASSOCIATES,  San  Diego,  Calif.,  distributed  demon¬ 
stration  packets  of  its  RIMS  remote  ad  entry  system  to 
selected  newspapers  for  evaluation. 

Customers  pay  a  one-time  license  fee  for  unlimited 
copies  of  the  software  for  their  advertisers.  Menu-driven 
RIMS  allows  advertisers  to  create,  edit  and  transmit  ads  to 
newspapers  by  modem  from  personal  computers.  It  in¬ 
cludes  help  files  and  an  advertising  form. 

*  *  * 

IDR  INC.,  Hauppauge,  N.Y.,  has  introduced  color  im¬ 
age  processing  with  multiple-window  display  of  still  and 
full-motion  video,  graphics  and  text  on  an  RGB  monitor 
from  any  composite  video  source. 

The  system  consists  of  computer  and  RGB  monitors, 
input  source(s)  and  an  IDR  386  workstation  with  a  capture- 
merge-display  board  developed  by  U . K. -based  Digithurst. 

The  CMD  board  uses  three  Intel  82786  graphic 
coprocessor  chips  of  one  megabyte  RAM  each,  and  a  high 
speed,  two-way  analog-digital  converter.  Features  include 
keyboard  controller,  floppy  and  hard  disk  controllers, 
enhanced  graphics  display  adapter  and  PC-AT  expansion 
capability. 

Reported  to  be  three  to  four  times  faster  than  a  standard 
AT  computer,  the  compact  workstation  measures  14"  x  16" 
X  5".  It  allows  digitizing  and  reconversion  for  display,  with 
frame  capture,  storage,  enhancement,  enlargement,  re¬ 
location,  alteration  and  overlay.  Overlays  can  be  pre¬ 
viously  captured  frames  or  text  and  graphics  from  the 
workstation,  including  multiple  images  over  live  video. 

*  *  * 

BINGHAM  CO.,  Mount  Prospect,  Ill.,  now  has  avail¬ 
able  a  mild,  multipurpose  roller  and  blanket  wash  that  is 
completely  biodegradable. 

The  water-miscible  one-step  wash  can  be  used  diluted  in 
a  two-step  wash.  It  is  also  suitable  for  dampeners  and  back 
cylinders. 

*  *  * 

COLLIER-JACKSON,  Tampa,  Fla.,  has  added  archiv¬ 
ing  and  fast-option  enhancements  to  its  CJ/Advertising 


system. 

Archiving  segregates  noncurrent  records,  allowing 
faster  end-of-month  processing  of  current  records,  cutting 
processing  time  by  six  to  eight  hours,  according  to  busi¬ 
ness  systems  manager  Steve  Bressoud  at  the  Fresno 
(Calif.)  Bee  test  site.  The  Bee  archived  two-thirds  of  its 
600,000  records. 

Acknowledging  that  initial  archiving  of  accounting  re¬ 
cords  is  time-consuming,  CJI  noted  that  the  Baton  Rouge 
(La.)  State-Times  Morning  Advocate  test  site  “moved 
two  to  four  months’  worth  of  data  every  weekend  for  four- 
and-a-half  months”  (about  33,000  invoices  per  weekend). 

The  fast-option  is  desinged  to  extract  accounting  report 
data  quickly,  reducing  register  call-up  and  processing 
for  one-  or  two-day  periods  from  20-40  minutes  to  about 
two  minutes  at  the  Bee. 

*  *  * 

LINOTYPE,  Hauppauge,  N.Y.,  now  offers  the  Post¬ 
Script  RIP  2  version  of  its  raster  image  processor  with 
enhanced  throughput.  Offering  resolution  of  up  to  2,540 
lines  per  inch  for  text  and  graphics,  the  new  unit’s  through¬ 
put  is  three  to  four  times  faster  than  the  original  PostScript 
RIP.  The  entire  graphics  printing  cycle  is  two  to  three 
times  faster.  Text-only  production  is  reported  50-100% 
faster. 

The  device  supports  computers  generating  PostScript 
files,  the  Apple  Talk  local  area  network  and  the  Linotronic 
500  wide-line  laser  imagesetter.lt  is  also  incorporated  into 
the  Linotronic  lOOP  imagesetter,  which  can  output  1,270 
lines  per  inch  at  a  70-pica  width. 

RAM  holds  up  to  five  fonts;  13  can  reside  in  ROM.  As 
many  as  500  fonts  are  accessible  from  the  RIP’s  80- 
megabyte  hard  disk. 

*  *  * 

EASTMAN  KODAK,  Rochester,  N.Y.,  now  offers  PMT 
II  adhesive  thin  receiver  paper.  It  has  a  semimatte  surface 
much  like  other  Kodak  papers  and  a  self-stick  backing  that 
permits  easy  repositioning.  Its  thin  base  is  designed  to 
eliminate  cut  lines. 

*  *  * 

VARITYPER,  E.  Hanover,  N.J.,  has  brought  out  its 
4300  laser  imagesetter,  with  speeds  of  10"  per  minute  at 
2,400  dpi  resolution  and  20"  per  minute  at  1,200  dpi. 
Various  front-ends  can  supply  input.  An  interface  will  be 
offered  for  drive  by  Apple  Macintosh. 

Varityper  cites  the  “low  cost  and  reliability”  of  the  diode 
that  exposes  infrared-sensitive  paper  or  film.  The  system’s 
speed  is  attributed  to  the  RIP  and  to  the  “functionality”  of 
its  ACE  page  descriptor  language. 

Integrated  output  of  text  and  graphics  can  include  a 
bit-mapped  graphics  option.  Type  ranges  from  four  to  288 
points,  slants  45°  by  degree  increments  and  can  be  ex¬ 
panded  or  condensed.  It  is  priced  at  $32,995. 

*  *  * 

FOX  RIVER  PAPER  CO.,  Appleton,  Wis.,  is  now 
producing  Technaclear  laser  printer  paper.  Designed  for 
whiteness  and  opacity,  the  25%  cotton  sheet  has  a  water¬ 
marked  date  bar  for  security,  uniform  surface,  brightness 
level  of  94  (for  Electric  White)  and  neutral  pH. 

Electric  and  Soft  Whites  and  Steel  Gray,  offered  in  SVf 
X  1 1"  and  35"  x  23"  sizes,  are  available  in  20-  and  24-pound 
substance  weights. 
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TECHNICAL  BRIEFS 


LAN  Systems  signs  foTce 
deal  with  Donrey 


LAN  Systems,  supplier  of  business 
systems  to  newspapers,  has  signed  a 
development  agreement  with  Donrey 
Media  Group,  Ft.  Smith,  Ark. 

If  implemented  fully,  installation  of 
software  and  computer  systems  for 
Donrey’s  newspapers  is  expected  to 
take  two  to  three  years. 

Earlier  this  year  LAN  introduced  a 
new  version  of  their  system  with 
added  capabilities  and  hardware 
options,  allowing  configurations 
meeting  specific  user  needs,  regard¬ 
less  of  newspaper  size. 

LAN  president  Robert  A.  Larson 
views  the  flexibility  as  especially 
applicable  to  publishers  of  several 
newspapers.  Donrey’s  newspapers 
include  over  50  dailies  and  weeklies  in 
16  states. 

Harris  Corp.,  PCS 
sign  interface 
agreement 

Harris  Corp.  and  Press  Computer 
Systems  Ltd.,  a  major  supplier  of 
newspaper  front-end  systems  in  the 
United  Kingdom,  have  signed  an 
agreement  to  interface  the  PCS  press 
11  and  Tribune  systems  and  Harris’s 
Page  Layout  Systems. 

PCS  will  market  the  integrated  sys¬ 
tem  under  its  name. 

North  Jersey  papers 
to  buy  presses, 
mailroom  equipment 

North  Jersey  Newspapers  Inc.  has 
purchased  two  M. A. N. -Roland 
Uniman  4/2  offset  presses,  enabling 
its  three  daily  publications  to  print  in 
full  color. 

The  purchases  are  a  part  of  $10 
million  in  capital  improvements  that 
also  include  mailroom  equipment, 
color  photography  labs,  new  delivery 
trucks  and  renovations  to  dock  and 
loading  facilities. 

Hardware  going  into  the  com¬ 
pany’s  Elizabeth  plant  includes  four 
double-width  units  and  a  color  deck, 
new  platemaking  equipment  and  a 
Hall  conveyor  system.  The  facility 
prints  the  Daily  Journal  and  the  Dis¬ 
patch. 

Completed  installation  is  targeted 
for  mid-May  of  1988,  with  accom¬ 
panying  renovations  to  follow  by  mid¬ 


year,  according  to  production  direc¬ 
tor  George  Evans.  Selection  of  a 
scanner  has  yet  to  be  made. 

By  next  f^l,  a  six-unit  press  with 
three  color  decks  is  scheduled  to  start 
up  at  the  North  Jersey  Herald  & 
News  plant  in  Passaic.  Both  locations 
will  use  M. A. N. -Roland  2:1  folders 
and  automatic  MEG  reels. 

Joseph  Gioso,  general  manager  in 
Passaic,  said  installation  of  a  Hail 
mailroom  system  and  a  Harris 
Graphics  72-page  inserter  will  coin¬ 
cide  with  the  scheduled  press  setup  at 
the  Herald  &  News. 

Sll  suspends  one 
sale,  but 
adds  another 

System  Integrators  Inc.  will  sus¬ 
pend  development  of  an  $8-million 
publishing  system  in  West  Germany 
and  fulfill  a  contract  for  a  near-equal 
amount  with  24  Heures  Societe  d’Edi- 
tion  S.A.  in  Lausanne,  Switzerland. 

While  development  of  editorial  and 
advertising  systems  for  Westdeutsche 
Allgemeine  Zeitungsverlagsgesell- 
schaft  will  undergo  further  evaluation 
by  SII  and  the  German  daily,  the  $7.7- 
million  Swiss  contract  will  be  the  sec¬ 
ond  installation  of  SIl’s  newest  pagi¬ 
nation  system. 

In  addition  to  174  workstations,  the 


deal  includes  a  raster  image  proces¬ 
sor,  high-resolution  scanners  and 
database  manager.  European  news¬ 
papers  accounted  for  more  than  a 
third  of  SII  sales  last  year.  Installation 
of  the  same  system  is  under  way  at  the 
San  Jose  (Calif)  Mercury-News. 

Compugraphic 
signs  deal 
with  Unisys 

An  agreement  with  the  Font  Tech¬ 
nologies  Div.  of  Compugraphic  Corp. 
will  ^low  its  typefaces  to  be  incorpo¬ 
rated  into  Unisys  micro-based  laser 
printer  models  AP9208,  AP9215  and 
AP9215-1. 

Output  will  inc'’ide  27  proportional 
typefaces  and  l.irce  monospaced 
fonts.  Manufactured  on  portable  car¬ 
tridges  by  Compugraphic,  the  fonts 
will  be  available  through  Unisys, 
which  will  also  offer  customized  car¬ 
tridges  with  “specific  point-size  con¬ 
figurations,  logos  and  signatures,’’ 
according  to  Font  Technologies  gen¬ 
eral  manager  Robert  M.  Givens. 

Font  Technologies  also  agreed  to 
incorporation  of  its  type  into  the  Hon¬ 
eywell  Bull  Model  80  laser  printer.  Its 
fonts,  manufactured  on  portable  car¬ 
tridges,  will  be  distributed  by  Honey¬ 
well  Bull,  which  will  also  offer  cus¬ 
tomized  cartridges. 
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Richmond  Newspapers  to  relocate  to  the  suburbs 


The  Richmond  (Va.)  Times-Dis- 
patch  reports  that  within  a  year,  Rich¬ 
mond  Newspapers  Inc.  will  likely 
select  a  large  suburban  site  for  the 
eventual  relocation  of  all  its  opera¬ 
tions. 

The  Times-Dispatch  and  News 
Leader  are  published  at  E.  Grace  St., 
where  RNI  pays  approximately 
$177,000  in  annual  taxes.  In  addition 
to  the  tax  loss,  the  city  may  lose  more 
than  1 ,000  downtown  workers  in  the 
move. 

Any  move  will  probably  be  within 
Richmond’s  metropolitan  area, 
where  the  company  has  announced  it 
is  studying  several  sites  of  at  least  100 
acres.  Construction  of  “facilities 
worth  about  $100  million”  is  expected 
to  last  10  years. 

The  site  will  eventually  accommo¬ 
date  all  business  and  editorial  offices, 
production  plant  and  distribution 
operations.  Management  is  looking  at 
both  new  presses  and  new  postpress 
hardware.  Corporate  offices  of  Media 

M.A.N.-Roland  sells 
three  color  presses 
to  Swedish  paper 

Construction  will  begin  in  May  on 
one  of  the  largest  newspaper  printing 
installations  in  northern  Europe. 

Three  M.A.N.-Roland  Colorman 
offset  press  lines  will  be  the  center- 
piece  of  the  new  joint  production 
facility  north  of  Stockholm.  Cost  of 
the  plant  will  exceed  $75  million  — 
half  of  which  will  go  toward  purchase 
of  the  presses. 

The  morning  Svenska  Daghladet 
and  the  Aftonbladet  evening  tabloid 
expect  to  increase  printing  to  300,000 
and  500,000  copies,  respectively,  by 
mid- 1990,  when  the  new  presses  are 
up  and  running. 

Eighty-page  newspapers  will  be  run 
on  each  of  the  three  presses,  with  the 
Svenska  Dagbladet  expanding  from 
48  pages. 

Presses  will  include  three  sets  of 
stacked  five-color  units,  two  Y-type 
printing  units,  one  2:3:4  M.A.N.- 
Roland  jaw-type  folder  and  five 
M.A.N.-Roland  50"  reel  splicers. 
Soundproofing  will  acoustically  iso¬ 
late  presses,  permitting  press  make- 
ready  with  minimal  disturbance. 

Plans  for  future  expansion  include 
conversion  of  five-color  sets  to 
stacked  three-couple  Y-type  units 
and  the  two  Y-type  units  to  nine- 
cylinder  satellite  units,  requiring 
three  more  44"  reels. 


General  Group,  parent  company  of 
RNI,  will  relocate  to  the  new  site 
sometime  after  the  newspapers  are  in. 

City  manager  Robert  C.  Bobb  was 
reported  as  saying  Richmond  would 
make  an  effort  to  keep  the  company 
downtown.  But  RNI  publisher  J. 
Stewart  Bryan,  Media  General  vice 
chairman,  told  the  Times-Dispatch 
that  it  was  not  possible  “to  put  out  an 
afternoon  newspaper  from  downtown 
because  you  can’t  distribute  the 
papers  to  where  your  readers  are 
through  crowded  downtown  streets. 
That’s  one  reason  [other]  afternoon 
papers  are  failing.” 

The  logistics  of  single-site  opera¬ 
tions,  requiring  space  and  good  trans¬ 
portation,  limit  the  choices  and  the 
attraction  of  any  tax  incentives  the 
city  may  offer.  The  few  sizable  unde¬ 
veloped  sites  in  the  city  are  not  in  or 
near  downtown. 

Though  Bryan  stressed  a  desire  to 
remain  downtown  —  “within  walk¬ 
ing  distance  of  the  Capitol”  —  he 
noted  that  they  were  not  “trying  to 
find  a  way  just  to  say  we  are  in  the 
city.”  The  move  will  be  to  a  site  with 
highway  (and  probably  rail)  access. 

“If  they  are  looking  for  100  acres 
with  access  to  an  interstate  highway, 
obviously  we  can’t  compete,”  con¬ 
ceded  Bobb. 


Though  he  assured  a  permanent 
downtown  presence,  Bryan  never¬ 
theless  ruled  out  splitting  operations, 
citing  the  “vital  interdependence”  of 
departments.  The  Times-Dispatch 
reported  that  Henrico  and  Hanover 
counties  have  been  dealing  with  third 
parties  that  may  be  representing  RNI. 

Richmond  Newspapers  Inc.  says  it 
intends  to  remain  Richmond’s  news¬ 
papers. 

“I  look  at  Richmond  as  the  metro¬ 
politan  area.  We  are  going  to  stay  in 
the  community,”  said  Bryan. 

Varityper  signs 
pact  with  Adobe 

Varityper  has  reached  agreement 
with  Adobe  Systems  Inc.  to  develop 
an  advanced  PostScript  processor  for 
the  new  Varityper  4300  imagesetter, 
which  currently  utilizes  the  ACE  page 
descriptor  language. 

The  ACE  processor  will  be 
retained,  and  both  processors  will  be 
available  on  the  same  machine. 
Installed  4300s  will  be  upgraded  on 
site.  Availability  of  a  PostScript  ver¬ 
sion  of  the  4300  is  expected  by  mid- 
1988. 


John  McLaughlin  fuels  the  fire  while  respected  journalists  jack  Germond,  Morton 
Kondracke,  and  Robert  Novak'provide  informative  and  often  explosive  opinions. 

join  them  all  on  the  McLaughlin  Group.  It  just  might  be  the  freshest,  boldest, 
most  incisive  political  show  on  the  air. 

Don’t  miss  it.  The  people  who  run  this  country  never  do. 

‘  The  McLaughlin  Group 

Made  possible  by  a  grant  from  GE. 


Check  local  listings  iof 
station  and  time. 


We  bring  good  things  to  life. 
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Journalists  named 
to  j-school  board 

Seven  journalists  have  been 
appointed  to  a  board  to  provide  ongo¬ 
ing;  professional  contact  and  program 
advice  for  faculty  and  students  of  the 
E  .W.  Scripps  School  of  Journalism  at 
Ohio  University. 

The  board  results  from  an  agree¬ 
ment  between  the  school  and  the 
Scripps  Howard  Foundation,  with 
membership  appointments  made  by 
Ralph  S.  Izard,  the  school’s  director, 
and  Albert  J.  Schottelkotte,  president 
of  the  foundation.  Board  apooint- 
ments  are  for  one  year  and  riay  be 
renewed  for  up  to  three  years 

Newly  appointed  members  are: 
Terrence  J.  Connelly,  general  man¬ 
ager,  WCPO-TV,  Cincinnati;  Angus 
McEachran,  editor,  the  Pittsburgh 
Press',  G.  Kenner  Bush,  publisher, 
the  Athens  Messenger',  Jane  Edel- 
stein  publisher.  Corporate  Travel, 
New  York;  Dan  Tomasson,  vice 
president/news  and  editor,  Scripps 
Howard  News  Service,  Washington; 
Frank  H.  Shepard,  vice  president  in 
charge  of  operations,  Scripps  How¬ 
ard  Newspapers,  Cincinnati;  and 
Lawrence  R.  Tavcar,  senior  director, 
corporate  communications.  Gulf  & 
Western  Inc. 

Non-smokers  group 
places  ads  charging 
deceptive  iobbying 

The  Non-Smokers’  Rights  Associa¬ 
tion  of  Ottawa  recently  took  out  full- 
page  advertisements  in  24  daily  Cana¬ 
dian  newspapers  accusing  cigarette 
companies  of  deceptive  lobbying 
practices. 

Executive  director  Garfield 
Mahood  said  the  association  is  upset 
about  what  it  calls  a  phoney  letter 
campaign  to  try  and  persuade  minis¬ 
ters  of  Parliament  there  is  widespread 
public  opposition  to  tough  anti¬ 
tobacco  legislation  now  before  Parlia¬ 
ment. 

Jacques  LaRiviere,  a  spokesman 
for  the  Canadian  Tobacco  Maunfac- 
turers  Council  in  Montreal,  said  the 
association  seems  to  be  implying  that 
people  who  disagree  with  its  views 
have  no  right  to  express  their  own 
opinions. 

The  Non-Smokers’  Rights  Associa¬ 
tion  and  the  cigarette  companies  are 
leading  adversaries  in  the  debate  over 
two  bills  —  a  government  bill  spon¬ 
sored  by  Health  Minister  Jake  Epp 


and  a  private  member’s  bill  sponsored 
by  New  Democrat  Lynn  McDo¬ 
nald  —  that  would  ban  tobacco 
advertising  and  promotion  in  Canada. 

The  newspaper  ads  were  run  on 
different  days  during  the  week  of  Dec. 
1  in  20  English-language  papers  and 
four  French-language  papers  and 
were  directed  at  MPs  as  well  as  the 
public. 

The  ads  complained  about  a  letter 
campaign  mounted  last  summer  by 
the  tobacco  industry.  People  were 
sent  typed  letters  opposing  the  legis¬ 
lation,  ready  for  signing,  and  stamped 
envelopes  addressed  to  their  MPs. 

The  Non-Smokers’  Rights  Associa¬ 
tion  said  the  industry  has  budgeted  up 
to  $6  million  (Canadian)  to  fight  the 
legislation.  It  said  the  industry  sent 
out  two  mailings  of  100,000  each  last 
summer  and  was  prepared  to  send  out 
half  a  million  more. 

The  tobacco  companies  said  the 
campaign  costs  them  $2.5  million 
(Canadian)  and  involved  1 10,000  let¬ 
ters.  LeRiviere  said  many  letters 
were  sent  to  retailers  who  sell  ciga¬ 
rettes. 


Boston  Globe  union 
OKs  new  contract 

Union  employees  of  the  Boston 
Globe  have  overwhelmingly 
approved  a  new  contract  calling  for  an 
18.1%  wage  increase  over  3'/:  years. 

Employees  voted  557-199  in  favor 
of  the  42-month  agreement,  which 
ended  nearly  seven  months  of  negoti¬ 
ations,  according  to  Anne  T.  Corco¬ 
ran,  president  of  the  Boston  Globe 
Employees  Association. 

Under  the  contract,  reporters  and 
photographers  will  earn  a  minimum  of 
$966.46  weekly  after  five  years’  expe¬ 
rience,  and  outside  advertising  sales¬ 
persons  will  earn  $992.%  after  five 
years.  The  new  pact  also  included 
improved  pension  and  medical  bene¬ 
fits,  Corcoran  said. 

The  old  contract  expired  June  30 
but  was  extended  during  continuation 
of  talks  that  began  in  May. 

Oregon  companies 
will  merge 

Two  Oregon  newspaper  companies 
have  announced  the  merger  of  the 
Times  newspapers  in  Washington 
County  and  the  Lake  Oswego  Review 
in  Clackamas  County,  to  be  com¬ 
pleted  by  Jan.  1. 


The  parent  companies,  which  will 
be  stockholders  in  the  new  corpora¬ 
tion,  are  Guard  Publishing  Co.  of 
Eugene  for  the  Times  group  and  Eagle 
Newspapers  Inc.  of  Salem  for  the 
Review. 

The  Times  group  publishes  four 
weekly  newspapers:  the  Valley  Times 
in  the  Beaverton  area,  the  Tigard- 
Tualatin  Times,  the  News-Times  in 
Forest  Grove,  and  Our  Times,  for¬ 
merly  the  Westside  Weekender.  The 
Lake  Oswego  Review  publishes  the 
Review  twice  a  week,  as  well  as  the 
weekly  West  Linn  Tidings  and  the 
monthly  Tualatin  Observer. 

Each  group  will  continue  to  publish 
its  separate  newspapers  but  will  work 
on  joint  marketing  and  eventually  will 
merge  some  operations. 

Publisher  quits  to 
run  for  Congress 

Stanley  R.  Tiner,  editor  of  the 
Shreveport  (La.)  Journal,  has 
resigned  to  run  for  Congress. 

He  will  be  succeeded  by  Carl 
Liberto,  who  has  been  the  paper’s 
managing  editor  for  10  years. 
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Helen  helps  U.S.  and  Japanese  readers 

Former  King  advice  columnist  Helen  Bottel  does  separate  features 
for  the  Sacramento  Union  and  Yomiuri  Shimbun  newspapers 


By  Michele  McCormick 

These  days,  local  advice  colum¬ 
nists  seem  to  be  going  the  way  of  hot 
type.  With  “Ann  Landers”  and 
“Dear  Abby”  dominating  the  market, 
“Ask  Beth”  keeping  teens  informed, 
and  “Miss  Manners”  taking  care  of 
the  particulars,  there  is  little  room  for 
the  regional  expert. 

But  at  least  one  newspaper  has 
found  that  there’s  a  plus  side  to  hav¬ 
ing  its  own  columnist.  “The  material 
must  be  generated  by  your  neigh¬ 
bors,”  said  Sacramento  Union  editor 
Bruce  Winters.  “There’s  more  of  an 
intimacy.” 

When  the  Union  lost  Landers  to  the 
rival  Sacramento  Bee  in  1986,  Win¬ 
ters  decided  to  go  with  local  talent. 
Helen  Bottel,  a  Sacramento  resident 
for  more  than  20  years,  was  asked  to 
fill  in  the  blank  space  —  and  was  more 
than  glad  to  comply. 

Bottel  arrived  at  the  Union  by 
means  of  a  highly  circuitous  route. 
For  25  years  her  “Helen  Help  Us” 
column  was  distributed  by  King  Fea¬ 
tures  Syndicate.  For  10  of  those  years 
she  also  co-authored  another  column, 
“Generation  Rap,”  with  her  daughter 
Susie.  At  their  zenith,  the  two  fea¬ 
tures  appeared  in  over  200  newspa¬ 
pers. 

In  1982,  Bottel  decided  to  give  it  all 
up.  “The  challenge  seemed  gone  from 
the  job,”  she  explained.  But  just  as 
Bottel  was  getting  ready  to  say 
“sayonara”  to  the  world  of  advice,  an 
interesting  offer  came  along.  Would 
she  be  willing  to  advise  a  Japanese 
readership?  She  would. 

The  offer  came  from  Yomiuri  Shim- 
bun,  a  Tokyo-based  paper  with  a  cir¬ 
culation  of  about  nine  million.  And 
every  Sunday,  an  estimated  five  mil¬ 
lion  of  its  readers  check  to  see  what 
Bottel  recommends. 

The  fact  that  Bottel  has  been  to 


Michele  McCormick  is  a  Fair  Oaks, 
Calif.-based  free-lancer  who  has  writ¬ 
ten  for  magazines  such  as  People  and 
newspapers  such  as  the  International 
Herald  Tribune,  Washington  Post, 
and  Wall  Street  Journal.  She  also  does 
a  weekly  column  for  the  Army,  Navy, 
and  Air  Force  Times  papers. 


Helen  Bottel 


Japan  for  only  one  brief  visit  gives  her 
scant  pause.  “The  problems  are  very 
similar  to  those  in  the  United  States 
because  human  problems  are  the 
same  all  over,”  said  Bottel.  “But  the 
attitudes  are  very  different.” 

It  was  the  distinctly  American  fla¬ 
vor  of  Bottel’s  advice  which  first 
attracted  the  interest  of  Yomiuri.  Yet 
while  her  attitudes  are  American,  it  is 
Bottel’s  style  to  explain  her  answers 
more  thoroughly  than  some  other  col¬ 
umnists  do.  “I  don’t  short  people,” 
she  stated.  “If  I  can  get  a  play  on 
words.  I’ll  go  for  it  every  time,  but  I 
don’t  like  to  cut  an  answer  short.  I 
don’t  ever  sacrifice  what  I  mean  for 
the  sake  of  a  quip.” 

Bottel’s  thoughtful  responses  have 
hit  the  mark  with  Japanese  who,  more 
than  ever,  are  interested  in  American 
attitudes.  “As  soon  as  it  became  a 
regular  Sunday  column,”  said  Tokiko 
Fukao,  Bottel’s  editor,  “it  immedi¬ 
ately  became  a  hit.” 

When  Fukao  says  the  feature 
became  a  hit,  she  doesn’t  mean  that 
all  readers  agree  with  Bottel’s  advice. 
Bottel  particularly  recalled  the 
response  to  a  letter  from  a  man  who 
was  having  problems  at  work.  “I  kind 
of  goofed  on  that  letter,”  she  admit¬ 
ted,  “because  I  said,  ‘If  you  don’t  like 
your  job  why  don’t  you  go  else¬ 
where?’  Well  that  brought  a  lot  of 
letters  to  the  paper  because  you  just 
don’t  go  elsewhere.  It’s  considered  a 
loss  of  face.” 


But  no  matter.  Even  helpful  Helen 
can  make  mistakes,  which  she’ll  be 
the  first  to  admit.  “I  learn  a  lot  as  I  go 
along,”  the  columnist  said  with  an 
impish  grin.  “But  then.  I’ve  always 
got  an  out.  I  can  always  say,  ‘Well  this 
is  the  way  we  do  it  in  America.’” 

Generally,  Bottel’s  American-style 
answers  suit  Fukao  just  fine.  “Don’t 
pull  your  punches,”  she  instructed 
Bottel  when  the  column  first  began. 
“We  want  you  to  address  our  readers’ 
problems  with  your  usual  candor, 
from  a  liberal  American’s  point  of 
view.” 

Bottel  'ecalled  one  letter  from  a 
young  man  who  was  30  years  old  and 
wished  to  marry.  But  the  object  of  his 
affections  had  been  previously  wed 
and  had  a  child.  He  was  certain  his 
parents  would  make  him  move  out  if 
he  did  marry  this  young  woman.  What 
to  do? 

“What’s  so  frightening  about  a  10- 
year-old  boy?”  Bottel  advised  him. 
“Stop  worrying  about  yourself  and 
learn  that  instant  fatherhood  can  be 
fun.” 

It  was  an  American-type  answer, 
but  for  the  Japanese  readers  she 
addresses,  Bottel’s  solutions  often 
mean  a  radical  new  view. 

Given  her  modern  viewpoints  and 
lively  nature,  it’s  hard  to  believe  that 
Bottel  IS  73  and  that  she  and  her  hus¬ 
band  Bob  have  been  married  more 
than  51  years. 

Until  recently,  Bottel  was  some¬ 
what  reluctant  to  discuss  her  age. 
That  changed  rapidly,  however,  when 
she  learned  that  in  Japan  a  woman  of 
her  age  is  automatically  entitled  to 
great  respect.  “If  you  reach  a  certain 
age  you’re  venerated  and  almost 
worshiped  in  some  cases,”  Bottel 
explained.  “People  think  you’re  a 
national  treasure.” 

Bottel  seems  to  be  a  treasure  to 
many  Japanese.  They  call  her 
“Kimottama  Obachan,”  meaning 
“old  daring  aunt.” 

“Over  here  ‘old’  sounds  terrible,” 
Bottel  said.  “Over  there  if  you’re  old 
it  means  you’re  wise.  And  if  you’re 
called  aunt,  it  means  you’re 
accepted.” 

Bottel  addresses  the  problems  of 
Japanese  readers  as  if  they  were  her 
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own,  but  occasionally  the  cultural  dif¬ 
ferences  put  her  to  the  test. 

Many  of  the  women  who  write  are 
having  problems  with  traditional 
Japanese  family  situations.  It  is  com¬ 
mon,  for  example,  for  a  young  wife  to 
move  in  with  her  husband’s  family, 
where  she  is  treated  more  like  a  ser¬ 
vant  than  a  family  member.  The 
frustration  this  custom  causes  is 
apparent  in  the  letters  Bottel 
receives.  But  it’s  not  just  the  nature  of 
the  questions  which  fascinates  her, 
it’s  the  tentative  attitude  behind 
them. 

“The  Japanese  women  always  ask, 
‘Am  I  wrong  in  thinking  this  way?  Am 
I  a  bad  wife?”’  noted  Bottel,  “where 
an  American  would  say,  ‘I  want  to 
kick  the  bum  out  and  how  can  I  do  it 
best?”’ 

Each  week,  Fukao  translates  10  of 
the  best  letters  and  sends  them  to 
Bottel  for  reply.  But  the  fan  mail  is 
rarely  translated,  and  Bottel  has  no 
opportunity  to  thumb  through  the 
general  stack  of  letters,  culling  ones 
that  might  appeal  particularly  to  her. 

The  uniqueness  of  Bottel’s  situa¬ 
tion  as  an  American  adviser  to  the 
Japanese  resulted  in  a  spate  of  pub¬ 
licity  last  year,  including  articles  in 
People  magazine  and  the  Wall  Street 
Journal  as  well  as  an  appearance  on 
the  Today  show.  It  was  this  publicity 


which  drew  the  attention  of  the  Union 
newspaper  and  stimulated  Winters  to 
ask  Bottel  to  revive  an  American  ver¬ 
sion  of  her  column  for  a  Sacramento 
readership.  “What  she  had  done  in 
Japan  was  pretty  well  known,”  said 
Winters.  “We  were  glad  to  have  a 
local  writer  of  her  eminence.  And, 
she’s  our  neighbor.” 

While  the  Union  has  taken  no  offi¬ 
cial  polls.  Winters’  view  is  that  Bot- 
tel’s  column  more  than  adequately 
filled  the  gap  left  when  Landers 
moved  to  the  Sacramento  Bee.  He 
said  the  Union  received  a  few  calls 
from  readers  who  canceled  their  sub¬ 
scriptions  at  the  time,  but  added: 
“The  building  didn’t  rock.  And  1 
would  think  those  readers  have  come 
back.  You  don’t  cancel  a  paper  for 
just  one  columnist.” 

As  for  Bottel,  now  that  she’s  writ¬ 
ing  two  separate  columns  for  dis¬ 
tinctly  different  audiences,  she  finds 
she’s  able  to  make  some  interesting 
observations  about  the  readers  from 
each  nation.  Her  Japanese  mail,  Bot¬ 
tel  said,  reflects  the  whole  spectrum 
of  modern  life  in  Japan.  But  there  is 
one  element  missing  from  the  letters: 
humor.  “They  think  if  you’re  an 
advice  columnist  you’ve  got  to  be  a 
pretty  serious  person,”  Bottel 
observed.  “In  America,  they  kid  with 
you.  Those  letters  have  more  humor 


and  are  much  more  frank.  There  are 
all  kinds  of  questions  about  sexual 
activity  in  the  AIDS  generation.” 

But  perhaps  what  intrigues  Bottel 
most  about  her  mail  is  the  similarities 
between  many  of  the  Japanese  letters 
she  receives  today  and  the  American 
questions  she  answered  two  decades 
ago.  Answering  those  questions,  Bot¬ 
tel  has  found,  presents  few  difficul¬ 
ties.  “It’s  kind  of  like  history  repeat¬ 
ing  itself,”  she  said  with  a  smile. 
“Only  now  I  know  how  to  do  it.” 


ATTRACTING  READERS  ISN'T  BLACK  AND  WHITE. 


Chocolate  brouhaha 

After  the  recent  publication  of 
Doug  Marlette’s  Chocolate  Is  My  Life 
(Peachtree),  the  Hershey  company 
threatened  to  sue.  But  the  issue  was 
resolved  before  any  court  action  was 
taken. 

The  book  is  a  collection  of 
“Kudzu”  comics  featuring  choco¬ 
holic  parakeet  Doris. 

Hershey  felt  the  book’s  cover  — 
which  has  the  look  of  a  Hershey  bar 
wrapper  —  and  some  of  its  contents 
infringed  on  the  company’s  trade¬ 
mark  and  other  rights. 

But  the  matter  was  settled  when  it 
was  agreed  that  the  second  edition  of 

(Continued  on  page  34) 


You  hue!  Here's  the  way  to  do  it.  With  our  new 
Color  Photo  Service.  Full-color  photos  for  our 
weekly  Food  Mini  and  Travel  Mini  services.  Plus 
the  perfect  exposure  for  six  of  our  one-time 
Special  Ad  Packages:  Spring  Fashion,  Spring 
Home  Improvement,  Travel,  Brides  and  Bouquets, 
Christmas  and  Fall  Fashion. 

You  can  use  the  Color  Photo  Service  as  a 


supplement  to  our  packages.  Or  just  by  itself. 
Eitner  way,  we'll  send  you  a  color  negative  or  a 
transparency  of  exactly  what  you  want  for  a  lot 
less  tnan  the  cost  of  a  stock  service  or  a  free¬ 
lance  photographer. 

Call  toll-free  800-445-4555*  to  order.  You'll  see 
what  a  snap  it  is  to  develop  readership  and 
enlarge  revenues. 
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(Continued  from  page  35) 
the  book  would  contain  wording 
acknowledging  these  rights,  a  Her- 
shey  spokesperson  told  E&P. 

Marlette,  whose  “Kudzu”  strips 
and  Atlanta  Constitution  editorial 
cartoons  are  distributed  by  Tribune 
Media  Services,  told  a  Constitution 
reporter  earlier  this  fall  that  he 
thought  Hershey  would  have  wel¬ 
comed  the  publicity  from  his  book. 

But  Marlette  said  of  the  suit  threat: 
“I  don’t  think  this  will  have  any 
impact  on  Doris’  allegiance  to 
Hershey  .  .  . 

He’s  offering  poems 

A  former  Washington  Post  Writers 
Group  salesman  is  syndicating  a 
poetry  feature  called  “Paper  Wings.” 

D.  Park  Teter  is  offering  newspa¬ 
pers  60  of  his  poems  (which  he  says 
are  “wrilien  for  a  popular  audience”) 
for  1988.  And  Teter  added  that  he  is 
available  for  readings  and  discussions 
with  local  audiences  and  on  local 
radio  and  television. 

Teter  —  based  at  750  S.  41st  St., 
Boulder,  Col.  80303  —  has  also 
worked  as  an  editor  for  Congres¬ 
sional  Quarterly  and  as  a  teacher  at 
universities  in  Lebanon  and  Iran.  He 
has  studied  at  the  University  of  Chi¬ 
cago  and  Princeton,  and  done  gradu¬ 
ate  work  at  the  University  of  London. 

‘Yellow  Kid’  tin  sold 

A  ginger-wafer  tin  bearing  a  picture 
of  the  famous  Yellow  Kid  character 
recently  sold  for  $12,100  at  a  New 
York  auction. 

A  Philadelphia  Inquirer  story 
reported  that  the  can,  which  dates 
back  to  1896,  is  one  of  only  two 
known  to  be  in  existence. 

R.F.  Outcault’s  “Yellow  Kid”  is 
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Copley  has  Eric  Breindel  column 


New  York  Post  editorial  page  edi¬ 
tor/columnist  Eric  Breindel  is  now 
part  of  Copley  News  Service’s  weekly 
Opinion  &  Analysis  Package. 

Breindel’s  global  commentary  col¬ 
umn  discusses  the  Kremlin,  Ameri¬ 


can  Marxists,  the  New  Right,  Mar¬ 
garet  Thatcher,  and  more. 

The  political  analyst  has  written  for 
The  New  Republic,  Commentary,  and 
other  journals. 


DRUNK  DRIVERS  WILL 
BE  RESPONSIBLE  FOR 
MORE  THAN  HALF  THE 
HIGHWAY  DEATHS 
THIS  WEEKEND, 


AND  TWICE  THAT 
NUMBER  WILL  BE 
INJURED,  SOME 
MAIMED  FOR  LIFE 


PLEASE... DON'T  LET  YOURSELF  OR  YOUR  - 
FAMILY  BECOME  A  STATISTIC.'  STATISTICS^ 
NEVER  TELL  ABOUT  THE  ANGUISH  AND 
SUFFERING  OF  THOSE  LEFT  BEHIND.' 


This  upcoming  'ludge  Parker'  strip  by  Dr.  Nick  Dallis  and  Harold  LeDoux  of  North 
America  Syndicate  warns  readers  about  drunk  driving.  It  will  run  on  January  1. 


considered  to  be  the  first  comic  in 
history. 

Xmastime  package 

A  Christmas  package  of  six  articles 
and  a  book  excerpt  is  being  offered  by 
the  New  York  Times  Syndication  Sales 
Corporation. 

The  excerpt  is  from  Leaving  Home 
by  Garrison  Keillor  (Viking  Penguin, 
1987),  while  the  articles  discuss 
Christmas  traditions  around  the 
world,  different  types  of  gift  givers 
and  receivers,  frankincense  and 
myrrh,  holiday  etiquette,  dieting,  and 
relaxing. 

Reuters,  Times  deal 

Reuters  and  the  New  York  Times 
Syndication  Sales  Corporation 
announced  that  they  were  combining 
marketing  and  sales  resources  under 
an  agreement  which  gives  Reuters 
exclusive  rights  to  distribute 
NYTSSC  material  throughout  most 
of  Latin  America  and  the  Caribbean. 


Two  package  offers 

Copley  News  Service  is  offering  a 
special  travel  section  on  the  Winter 
Olympics  in  Calgary  as  well  as  a  year- 
in-review  package  of  political  car¬ 
toons. 

Comic/ad  exchange 

American-International  Syndicate 
is  offering  its  comics  and  features  at 


no  charge  to  weekly  newspapers. 

In  return,  the  papers  run  an  ad  for 
caps,  T-shirts,  and  other  items 
imprinted  with  AIS  cartoon  charac¬ 
ters. 

All  orders  are  then  handled  by  the 
syndicate,  which  is  based  at  1324  N. 
3rd  St.,  St.  Joseph,  Mo.  64501. 

Steve  Kelley  exhibit 

An  exhibition  of  the  work  of  San 
Diego  Un/on/Copley  News  Service 
editorial  cartoonist  Steve  Kelley  is 
being  held  at  San  Diego’s  Art  Collec¬ 
tor  gallery  through  January  8. 

Kelley  also  recently  completed  a 
week  of  stand-up  comedy  at  the 
Improv  in  Irvine,  Calif. 


tiTTli:  I X  X  jrm 

(Answers  tomorrov^ 

This  'Jumble'  puzzle  by  Henri  Arnold 
and  Bob  Lee  of  Tribune  Medio  Services 
appeared  in  newspapers  on  October 
15  —  four  days  before  the  stock  market 
crash.  The  answer  was  'fool  with  you.' 
Lee  observed:  'People  should  hove 
paid  attention!' 
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Summit 


(Continued  from  page  8) 


told  reporters  no  questions  were 
allowed. 

Gerasimov  said  the  best  efforts 
were  made  to  accommodate  as  many 
reporters  as  possible. 

There  was  little  help  for  reporters  at 
the  Soviet  press  center.  Journalists 
who  entered  seldom  had  their  ques¬ 
tions  answered  by  the  lone  staffer. 

And  what  about  glasnostl  Pictures 
from  Moscow,  early  in  the  summit,  of 
CNN  correspondent  Peter  Arnett 
being  trundled  away  from  a  demon¬ 
stration  by  authorities  seemed  to  con¬ 
tradict  openness. 

But  according  to  Nicholas  Daniloff, 
the  former  Moscow  correspondent 
for  V.S.  News  &  World  Report  who 
was  temporarily  jailed  there  on 
espionage  charges,  Gorbachev 
believes  the  free  circulation  of  ideas  is 


Work  rules 

(Continued  from  page  18) 


Wire  Service  Guild  president 
Kevin  Keane  said  that  over  the  years 
while  there  has  been  little  done  in  the 
way  of  improving  pension  benefits, 
employees  have  been  steadily 
contributing  to  the  fund,  giving  it  a 
surplus  of  about  $3.1  million. 

Keane  said  the  union  is  pleased 
with  some  of  the  propositions  on  the 
table  to  spend  that  excess  and 
increase  benefits,  but  in  turn  UPI 
wants  to  stop  the  level  of  contribu¬ 
tions,  reducing  them  to  meet  only  the 
minimum  funding  standards  of  the 
law  surrounding  pensions.  The  result 
would  be  a  surplus  that  falls  below  the 
average  $1  million  a  year  now  contrib¬ 
uted,  and  the  fund  itself  would  not  be 
as  healthy. 

Keane  noted  that  a  healthier  pen¬ 
sion  fund  could  result  in  increased 
benefits  in  the  future. 

He  said  that  the  approximately 
$850  level  for  current  employee  pen¬ 
sion  benefits  proposed  by  UPI  “looks 
pretty  good,”  but  the  Guild  is  also 
concerned  with  raising  the  pension 
benefits  paid  to  employees  already 
retired. 

The  company  has  not  agreed  to  the 
second  part  of  that  proposal,  Keane 
said. 

Smith,  however,  noted  that  UPI 
proposes  to  distribute  the  pension  as 
needed  to  cover  actual  requests. 


“absolutely  crucial”  to  the  develop¬ 
ment  of  an  industrial  society. 

At  a  talk  before  the  summit,  he 
called  glasnost  an  attempt  to  win 
intellectual  support  for  Gorbachev’s 
policies. 

Daniloff  said  the  Soviet  press, 
undergoing  a  “sea  of  change”  in  what 
it  can  cover,  was  subject  to  less  cen¬ 
sorship  but  remains  an  “element”  of 
the  government. 

Evgueni  Andrianov,  a  commenta¬ 
tor  for  New  Times,  a  weekly  world 
affairs  magazine  whose  600,000 
copies  are  half  in  Russian  and  half  in 
foreign  languages,  said  U.S.  journal¬ 
ists  were  “maybe  a  little  more  aggres¬ 
sive”  than  their  Soviet  counterparts, 
whom  he  described  as  well-paid  and 
intellectual. 

On  his  first  trip  to  this  country,  he 
said  he  was  interviewing  congres¬ 
sional  representatives  and  the  public 
“to  find  out  what  Americans  think”  — 
good  and  bad,  to  get  both  sides  — 
about  the  summit.  He  said  he  asked 
Metro  passengers  what  they  thought 
and  got  mostly  positive  answers. 


rather  than  in  one  lump  sum.  He 
maintained  that  the  defined  benefit 
plan  is  a  system  used  by  most  corpo¬ 
rations. 

Smith  further  noted  that  the  man¬ 
agement  proposal  would  be  a  more 
efficient  use  of  the  pension  fund, 
rather  than  letting  money  contributed 
to  the  fund  “sit  in  a  bank  account 
where  it  does  not  earn  any  interest.” 

Keane  said  the  Guild  has  been  put 
in  a  position  where  it  has  no  choice 
but  to  resort  to  some  sort  of  on-job 
strike  campaign,  a  work  action. 

“The  next  step  is  up  to  the  Guild.  If 
they  want  to  appeal  to  the  NLRB, 
they  can  do  that,”  said  Smith  before 
the  Guild  made  its  complaints  formal. 
“If  they  want  to  agree  to  the  basic 
work  rules  ...  we’d  be  prepared  to 
discuss  other  specific  areas.  But  we 
need  some  indication  from  the 
Guild.” 


Examiner  helps 
sponsor  AIDS  quilt 

The  San  Francisco  Examiner  has 
joined  other  sponsors  in  the  display  of 
a  massive  quilt  created  in  memory  of 
nearly  2,000  people  who  have  died  of 
AIDS. 

The  quilt,  comprised  of  1,919  hand- 
sewn  squares  and  larger  than  two 
football  fields,  was  first  unfurled  in 
October  on  the  Capitol  Mall  in 
Washington,  D.C. 


Andrianov  said  he  interviewed 
Jeanne  Kirkpatrick  in  the  Soviet 
Union  and  was  able  to  promise  the 
conservative  former  U.S.  Ambassa¬ 
dor  to  the  United  Nations  that  her 
remarks  would  run  verbatim  or  not  at 
all. 

“Now  there  are  no  closed  sub¬ 
jects,”  Andrianov,  37,  said  of  the 
effects  of  glasnost. 

Andrianov  was  among  about  175 
Soviet  journalists  covering  the  sum¬ 
mit,  “far  fewer”  than  expected, 
according  to  Bob  Garrity  of  the  U.S. 
Information  Agency,  which  arranged 
press  facilities. 

Garrity  said  press  coverage,  cen¬ 
tered  in  two  buildings,  was  “amaz¬ 
ingly  smooth.” 

Facilities  for  the  press  worked 
without  serious  problems.  At  the 
Marriott,  about  500  phones,  plus  wir¬ 
ing  for  dozens  of  television  crews  and 
other  communications,  amazingly, 
were  set  up  between  12:01  a.m.  and 
9:30  aim.  Monday,  when  the  press 
center  opened. 


Ex-sherlff  flies  suit 
against  Fla.  paper 

Former  Pasco  County  (Fla.)  Sheriff 
John  Short  and  one  of  his  ex-deputies 
have  sued  the  St.  Petersburg  Times, 
alleging  they  were  libeled  in  a  Pulitzer 
Prize-winning  series  of  articles. 

The  series  beginning  in  December 

1983  raised  questions  about  activities 
in  the  sherifTs  office  under  Short’s 
tenure. 

He  was  indicted  on  misconduct  and 
unlawful  compensation  charges  in 

1984  and  lost  his  bid  for  another  term 
in  a  primary  11  days  later.  He  was 
later  cleared  of  all  charges,  as  was  the 
former  deputy,  John  T.  Moorman. 

In  1985,  two  Times  reporters  won  a 
Pulitzer  Prize  for  the  series. 

—  AP 
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Meets  press 

(Continued  from  page  9) 


have  to  assume  the  pose  of  the 
teacher?”  Gorbachev  snapped. 
“Who  has  given  it  the  right  to  teach 
moral  lessons?” 

He  said  he  told  Reagan,  “Mr.  Presi¬ 
dent,  you  are  not  the  prosecutor  and  1 
am  not  the  accused  ...  I  am  not  on 
trial.” 

Guests  of  the  Soviets  included 
Washington  Post  chairman  Katharine 
Graham,  Chicago  Tribune  publisher 
Stanton  Cook,  Associated  Press 
president  Louis  Boccardi,  NBC 
president  Robert  Wright,  CBS  presi¬ 
dent  Laurence  Tisch  and  his  news 
director  Howard  Stringer,  Capital 
Cities/ABC  Inc.  chairman  Thomas 
Murphy,  Turner  Broadcasting  Inc. 
chairman  Ted  Turner,  USA  Today 
editor  John  Quinn,  Los  Angeles 
Times  publisher  Tom  Johnson,  News¬ 
week  editor  Richard  Smith,  and  the 
publishers  of  Gorbachev’s  book, 
Michael  and  Cornelia  Bessie. 

Conspicuous  in  his  absence  was 
New  York  Times  editor  Max  Frankel, 
who  accepted  the  invitation  but  was 
unable  to  attend  for  an  undisclosed 
reason,  a  Times  spokesman  said.  One 
guest  explained  privately  that  Frankel 
decided  not  to  be  part  of  Gorbachev’s 


Guide  battle 

(Continued  from  page  16) 


Since  Newsday’s  circulation  cov¬ 
ers  several  systems,  it  has  to  give 
cable  listings  by  programmer  name, 
such  as  “HBO”  or  “A&E”  because 
the  specific  channel  numbers  may 
vary  from  system  to  system. 

McCormack  doesn't  believe  that 
Newsday’s  week-earlier  launch  will 


media  blitz. 

Soviet  Embassy  spokesman  Igor 
Bulay  said  guests  were  chosen  from 
“people  in  the  news  who  are  well- 
known  and  who  are  long  in  the  busi¬ 
ness.” 

He  said  the  meeting  was  designed 
so  that  Gorbachev  could  communi¬ 
cate  with  cross  sections  of  American 
leaders. 

A  pool  of  12  reporters  and  photog¬ 
raphers  chosen  by  the  White  House 
was  hustled  on  a  three-minute  tour 
through  the  second-floor  conference 
room  during  the  more  than  an  hour- 
long  meeting  for  what  amounted  to  a 
photo  “opportunity.” 

The  pool  report  said  Gorbachev 
answered  one  question  about  access 
by  saying  he  was  an  “ordinary  man.” 

Nobody  else  from  the  press  could 
get  within  half  a  block  of  the  Soviet 
Embassy,  which  is  literally  in  the 
back  yard  of  the  Washington  Post. 

No  guest  list  was  made  public,  and 
few  in  the  media  knew  who  was 
invited.  USA  Today  reporters,  appar¬ 
ently  unaware  their  boss  was  a  guest, 
waited  in  vain  to  talk  to  participants. 

Soviet  television  filmed  the  meet¬ 
ing  and  provided  tape  that  was  broad¬ 
cast  on  U.S.  television. 

Gorbachev’s  press  criticism  had 
“no  validity,”  said  UPI’s  Rossiter, 
who  defended  the  validity  of  ques¬ 
tions  on  human  rights. 

The  meeting  put  some  news  bosses. 


hurt  Total  Television’s  prospects. 

“It  was  close  enough,”  he  said.  “1 
can’t  imagine  that  that  will  have  a 
major  impact.” 

Cablevision  wants  to  position  its 
weekly  as  an  entertainment  magazine 
and  go  after  a  mix  of  “upscale” 
national  and  regional  advertisers. 

A  recent  issue  of  Total  Television, 
for  a  week  in  mid-November,  had 
only  five  full-page  ads,  including  the 
inside  front  and  both  sides  of  the  back 


including  USA  Today’s  Curley,  the 
Journal’s  Phillips,  and  AP’s  Boccardi 
in  an  unusual  position  for  top  execu¬ 
tives,  that  of  reporting. 

“Essentially  it  was  a  one-way  dis¬ 
cussion,”  said  Cook  of  the  Chicago 
Tribune.  “He  simply  expressed  his 
thoughts  and  we  were  listening. 

“It  was  the  first  chance  for  him  to 
look  into  our  eyes  and  say  what  he 
wanted  to  say.  I  think  it  was  a  good 
beginning,”  Cook  observed. 

The  Los  Angeles  Times’  Johnson 
described  Gorbachev  as  “self  confi¬ 
dent,  very  poised,”  and  “highly  moti¬ 
vated.” 

He  said  Gorbachev  spoke  strongly, 
not  bitterly,  on  the  press  and  human 
rights,  but  overall  was  “very  cor¬ 
dial,”  shaking  hands  with  each  guest. 


Van  fire  destroys 
7,000  newspapers 

A  4  a.m.  van  fire  on  Interstate  89  in 
Vermont  destroyed  some  7,000  Sun¬ 
day  editions  of  the  Burlington  Free 
Press  bound  for  Franklin  County  and 
northern  Grand  Isle  County  delivery 
on  Dec.  6. 

Vermont  state  police  reported  that 
neither  the  driver  of  the  “box-type” 
van,  Edward  Camley,  37,  nor  his  pas¬ 
senger,  Thomas  Page,  17,  both  of 
Winooski,  was  injured. 


TV  Plus,  for  Nov.  29  to  Dec.  5,  had 
several  times  that  number  and  also 
ran  a  glossy,  eight-page  insert  for 
Rose  Jewelers. 

“We’re  literally  setting  ad  records 
every  week,”  said  Johnson.  “This  is 
the  best  new  product  we’ve  ever 
introduced  in  terms  of  advertiser 
reaction.” 

He  added  that  the  New  York  City- 
zoned  edition  of  TV  Plus  carries 
about  16  more  ad  pages  a  week  than 
its  Long  Island  counterpart. 


Shop  talk 


(Continued  from  page  48) 


applied  against  those  markets  that  can 
produce  the  best  return  on  invest¬ 
ment. 

An  examination  of  sales  perfor¬ 
mance,  coupled  with  the  growing 
demands  of  retail  distributors  for 
regional-local  merchandising,  adver¬ 
tising  and  promotional  support  pro¬ 
grams,  have  prompted  companies  to 
seek  media  options  that  can  effec¬ 
tively  deliver  at  the  regional-local 


market  level.  Newspapers  are  well 
suited  to  fulfill  that  task. 

In  1988  and  the  years  ahead,  the 
geographic  flexibility  of  newspapers 
is  being  recognized  as  a  valuable  asset 
to  advertisers. 

Newspapers  have  the  right  stuff. 
For  advertisers  with  selective  prod¬ 
ucts  and  services,  newspapers  can 
deliver  quality  readers. 

For  advertisers  who  need  to  reach 
knowledgeable  buying  prospects, 
newspapers  have  expanded  editorial 
sections  that  attract  interested  prod¬ 
uct  prospects. 

For  advertisers  who  require  the 
flexibility  of  geographic  market 
emphasis,  newspapers  can  be  pack¬ 


aged  and  matched  to  sales’  re^'onal 
potential. 

Through  their  editorial  lens,  news¬ 
papers  can  focus  on  quality  readers. 
Those  advertisers  and  agency  person¬ 
nel  who  take  the  time  to  review  their 
1988  media  options  will  become 
increasingly  aware  that  newspaper 
readers  can  be  a  most  valued  asset  in 
1988. 

The  value  of  newspapers  can  be 
articulated  in  a  clear,  steady,  consis¬ 
tent  and  confident  manner  to  national 
advertisers.  By  promoting  the  value 
of  the  medium,  we  will  be  focusing 
effort  on  a  key  factor  that  contributes 
to  newspaper  sales.  It  is  worth  the 
effort. 
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IN  BRIEF  - 


liam  Skane,  producer,  science  and 
medicine,  The  CBS  Evening  News," 
Washington,  D.C.;  Bruce  Melzer, 
producer/reporter,  KSKA  public 
radio  station.  Anchorage,  Alaska; 
and  Richard  Lim  Yeow  Hwee,  assis¬ 
tant  to  the  editor,  in  charge  of  the 
Singapore  Straits  Times  Arts  and  Lei¬ 
sure  section. 

The  program  includes  a  four-week 
travel  period  for  orientation  and 
reporting.  The  American  journalists 
travel  to  Japan,  China  and  other  loca¬ 
tions  of  individual  interest.  The  Asian 
journalists  will  travel  to  the  U.S. 
mainland.  Following  the  field  work, 
the  fellows  return  to  the  Center  for 
evaluation  and  comparison  of  their 
work  and  travel  experiences. 


$250,000,  focus  mainly  on  homeless¬ 
ness  and  the  needs  of  children  and 
youth. 

In  this  program,  citizens  and  com¬ 
munity  leaders  in  areas  served  by 
Gannett  Co.  Inc.  media  work  with 
local  Gannett  executives  to  identify 
their  communities'  greatest  needs. 
They  then  develop  and  propose  to  the 
Gannett  Foundation,  through  local 
Gannett  executives,  projects  to  help 
solve  one  or  more  priority  problems. 

Press  will  get 
some  records  from 
mall  shooting  case 


Two  newspapers 
begin  publishing 

Two  new  papers  have  started  publi¬ 
cation  in  Vermont,  one  serving  the 
Underhill-Jericho  area  and  the  other 
the  town  of  Hinesburg.  Both  regions 
were  previously  served  by  other 
papers,  now  defunct. 

William  L.  Atkins,  formerly  with 
Vermont  Public  Television,  is  editor, 
and  Shad  Emerson  is  associate  editor 
of  the  Mountain  Villager,  presently 
printing  about  5,500  copies  every 
other  Tuesday  in  the  Underhill-Jeri¬ 
cho  area.  Weekly  publication  is 
targeted  for  February. 

The  County  Weekly,  which  had 
appeared  in  that  region  since  the  late 
1970s,  shut  down  some  time  ago. 

In  Hinesburg,  the  No  Name  News 
is  being  published  by  Frances  Bird- 
sail,  with  a  name  for  the  paper  to  be 
selected  from  reader-submitted  sug¬ 
gestions.  Initial  distribution  totaled 
1,200  copies. 

Birdsall  previously  worked  on  the 
now-defunct  Hinesburg  News.  Edit¬ 
ing  and  typesetting  for  the  first  edition 
of  the  No  Name  News  was  handled  by 
Steve  Carlson,  a  former  state  capital 
bureau  chief  for  the  Burlington  (Vt.) 
Free  Press. 

12  fellows  selected 
at  East-West  Center 

Twelve  journalists  will  begin  eight 
weeks  of  study  and  foreign  orienta¬ 
tion  in  April  as  Jefferson  Fellows  at 
the  Honolulu-based  East-West  Cen¬ 
ter. 

The  1988  fellows  are:  Reita  Raj 
Gurung,  producer,  news  and  public 
affairs  programs,  Nepal  Television; 
E.  Thomas  McClanahan,  editorial 
writer,  the  Kansas  City  Star  and 
Times',  Xiong  Lei,  cultural  editor, 
China  Feature  Service,  Xinhua  News 
Agency,  Beijing;  U  Sein  Hla  Oo,  for¬ 
eign  news  editor  of  the  Botahtaung 
newspaper  in  Burma;  Kazuhiko 
Omoya,  staff  writer,  the  Daily 
Yomiuri,  Tokoyo;  David  Lee  Molpus, 
senior  defense  correspondent. 
National  Public  Radio,  Washington, 
D.C.;  Marcia  Stepanek,  Washington, 
D.C.,  correspondent,  Detroit  Free 
Press  and  Knight-Ridder  Newspa¬ 
pers;  Armin  Sethna,  special  assistant 
to  the  international  editor  and 
Mideast/South  Asia  editor,  Christian 
Science  Monitor,  Boston;  Kavi 
Chongkittavorn,  senior  reporter, 
regional  desk,  the  Nation  English- 
language  newspaper,  Bangkok;  Wil¬ 


St.  Pete  Times  joint 
promo  with  Disney 

The  St.  Petersburg  (Fla.)  Times 
and  Walt  Disney  World  participated 
in  a  joint  three-week  promotion 
entitled  “Everybody  Wins!”  The 
contest  was  tied  into  Disney’s  fall 
campaign,  which  included  a  prize  to 
everyone  who  entered  the  Magic 
Kingdom  or  EPCOT  Center. 

The  contest,  reportedly  the  first 
Disney  co-promotion  with  a  newspa¬ 
per,  gave  Times  readers  a  chance  to 
win  a  variety  of  prizes,  including  the 
Grand  Prize  of  a  complete  four-day/ 
five-night  vacation  for  a  family  of  four 
to  Walt  Disney  World. 

Times  readers  were  also  given  the 
chance  to  begin  or  renew  their  sub¬ 
scriptions  during  the  contest  for  $6.50 
off  the  newsstand  price.  Second 
prizes  gave  four  families  of  four  a  trip 
to  Mickey’s  Very  Merry  Weekend, 
held  Dec.  1 1  and  12.  One  hundred  and 
fifty  pairs  of  tickets  to  either  the 
Magic  Kingdom  or  EPCOT  were 
awarded  as  third  prizes. 

Gannett’s  CPP  will 
aid  Harlem  youths 

A  program  to  help  Harlem,  N.Y., 
teens  and  pre-teens  enrolled  in  a 
multifaceted  pregnancy  prevention 
program  successfully  finish  high 
school  and  do  well  in  college  has 
received  a  $150,000  grant  from  the 
Gannett  Foundation’s  Community 
Priorities  Program  (CPP). 

The  award  to  the  Children’s  Aid 
Society  is  among  30  grants  totaling 
$3.5  million  in  29  locations.  The  CPP 
winning  proposals,  ranging  from 
$25,000  to  new  Super  Awards  of 


A  Brevard  County,  Fla.,  judge  has 
ruled  that  journalists  can  have  some 
investigative  files  in  the  case  of  a 
shooting  rampage  at  two  shopping 
centers,  but  a  state  attorney  plans  to 
appeal  for  tighter  restrictions  on 
access  to  records. 

The  State  Attorney’s  Office  had  30 
days  to  give  Florida  Today  and  the 
Orlando  Sentinel  copies  of  discovery 
information  prosecutors  gave  to  the 
lawyer  who  is  representing  William 
Bryan  Cruse,  said  Circuit  Judge  Dean 
Moxley. 

Cruse,  60,  who  is  being  held  with¬ 
out  bond,  faces  six  counts  of  first- 
degree  murder  and  30  other  counts  in 
the  April  23  killing  of  six  people  and 
wounding  of  10  others  at  two  Palm 
Bay  shopping  centers. 

The  information  includes  docu¬ 
ments  from  the  Palm  Bay  police,  the 
Brevard  County  sheriff’s  office  and 
the  medical  examiner’s  office. 

Among  documents  that  won’t  be 
released  are  confessions,  medical  rec¬ 
ords,  a  tape  recording  that  one  vic¬ 
tim’s  family  has  of  the  first  shots, 
unfiled  witness  depositions  and  infor¬ 
mation  on  Cruse’s  mental  judgments 
or  trial  strategy,  which  are  exempt 
under  the  state’s  public  records  law, 
the  judge  said. 

Florida  Today  lawyer  Jack  Kir- 
schenbaum  said  the  newspaper  prob¬ 
ably  will  appeal  to  get  more  records. 

—  AP 

Begins  fund  raising 

The  Dallas  Morning  News  Chari¬ 
ties  began  its  1987-88  fund-raising 
campaign  on  Thanksgiving  Day  with 
the  goal  of  channeling  contributions 
directly  to  the  city’s  hungry  and 
homeless. 

In  its  first  effort  last  year,  the  Chari¬ 
ties  program  received  and  distributed 
$753,860.76. 
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Classified 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 

COMPUTERS 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  1(12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 

HEALTH 

“SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((j&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  PO 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

INMAN  REAL  ESTATE 

NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  IJnion  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 

SPORTS 

MOTORSPORTS  COLUMN  -  fastest 
growing  sport,  features  with  weekend 
TV  schedules  (in  season)  what  to  watch, 
predictions,  600  words,  weekly, 
samples,  rates.  Box  2590,  Editor  & 
Publisher. 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Bruce  Wright-Media  Consultants 

27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Speoializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


James  M  Adkins,  Sr. 

JMACe  '■'iltants 
Newspaper/v^i,.  isultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  oounty-seat  weekly 
(circulation  5,000)  in  rapidly  growing 
suburban  county.  Zone  3.  Known  for 
quality  community  journalism  and 
aggressive  editorial  policy.  Tired  owners 
seek  managing  partner  or  buyout.  Box 
2565,  Editor  &  Publisher. 


Central  Texas  weekly,  $320K  gross 
revenues. 

Small  northwest  Texas  weekly,  $65K. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $250K. 
Will  carry  itself,  (lash  or  terms  to  quali¬ 
fied  buyer.  Box  2523,  Editor  & 
Publisher. 


FLORIDA.  Profitable  weekly  newspaper 
group,  Goss  Community  press  in 
exploding  market.  Good  management. 
Grossing  $2.3  million.  Principals  only. 
(305)  866-1211. 


JIM  HALL'S 
NEW  YEAR  SPECIALS 

Georgia:  Two  paid  weeklies  with  TMC. 
Nice  starter  package.  $225,000 

Louisiana:  Rebounding  twice-weekly 
with  valuable  real  estate  and  equip¬ 
ment.  $850,000 

Tennessee:  County  seat  weekly  with 
TMC  product  in  rapidly  developing 
area.  $650,000 

Louisiana:  Weekly  with  real  estate  in 
growing  community.  4,000  paid  circu¬ 
lation.  $190,000 

Arkansas:  Exclusive  weekly  with  TMC 
serving  rich  delta  country.  $750,000 

Louisiana:  Super  opportunity.  Under¬ 
developed  want  ad  guide  serving  metro¬ 
politan  New  Orleans  and  outlying 
suburbs.  Cash  only,  please.  $60,00C) 

Northeast  USA:  Newspaper  related 
service  industry.  Nicely  profitable  with 
good  cash  flow.  Great  growth  potent¬ 
ial.  $4,500,000 

Louisiana:  Printing  and  office  supplies 
business  offers  profits  and  pleasant 
living  in  a  growing  community.  Near 
Mardi  Gras  capital.  $215,000 

For  additional  information  about  these 
and  other  listings,  call  or  write:  Jim  Hall 
Media  Services,  410  Elm  Street,  Troy, 
Alabama  36081  (205)  566-7198. 


SET  YOUR  PRICE:  Large  northeast  Iowa 
weekly,  projected  $360,000  gross 
1978,  must  sell  due  to  illness.  John  van 
der  Linden,  broker.  Box  275,  Spirit 
Lake,  lA  51360. 


THINK  BIG  on  small-scale  reporting 
business  with  established  clientele.  Be 
independent  in  California  for  under 
$20,000.  Ideal  for  couples/partners. 
Box  2604,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


WEEKLY  NEWSPAPERS  for  sale  in 
Massachusetts,  Maine,  New  Hamp¬ 
shire,  New  York  and  Illinois.  Please 
write  BARRY  FRENCH,  Broker  - 
Appraiser,  Ash'awn  Road,  Assonet,  MA 
02702. 


WEEKLY  NEWSPAPER  and  shopper. 
West  Zone  4.  15,500  combined  circu¬ 
lation  in  partly  metro,  partly  rural  coun¬ 
ty  wide  area,  tremendous  growth  poten¬ 
tial  for  hard-working,  aggressive  owner. 
Reasonable  investment.  Owner  will 
finance  balance.  Call  Paul  (601) 
746-8587  after  8  PM. 


WILL  REDUCE  PRICE  FOR  QUICK 
SALE  -  Profitable,  prize-winning  county 
seat  weekly  in  northern  Wisconsin  vaca¬ 
tion  country.  John  van  der  Linden,  brok¬ 
er,  Box  275,  Spirit  Lake,  lA  51360. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


WANTED  TO  BUY 

Profitable  small  town  weekly  newspap¬ 
er.  Prefer  Colorado  but  will  consider  any 
really  good,  sound,  profitable  situation. 
Prefer  paper  with  7,000  to  10,000 
circulation  doing  around  500,00(1  but 
would  consider  smaller  operation.  Inter¬ 
ested  only  in  100%  ownership  in  one 
buy.  Should  be  financially  clean,  effi¬ 
cient,  well  managed  and  with  good 
personnel  who  would  stay.  Would  prefer 
a  situation  where  an  individual  (not  the 
owner)  would  stay  on  as  general  mana¬ 
ger.  Will  pay  premium  for  ideal  situa¬ 
tion.  Cash  available,  no  financing 
needed  or  desired.  Box  2571,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


BURKE  CIRCULATION  SERVICES  - 
Sales,  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  1-(8(10)  247-2338 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


150  PLUS  Top  Circulation  Ideas  ot 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 


PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 


CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


PROFESSIONAL 
CIRCULATION  CONSULTANT 
Our  consultation  is  accomplished  in 
professional  manner  without  disruption 
in  the  circulation  dept. 

Our  goai  is  to  reduce  your  expenses  and 
simultaneously  increase  your 
circulation. 

Our  study  covers  home  delivery,  street 
sales,  circulation  promotion  and 
marketing. 

We  also  study  collections,  service,  CS 
systems,  office  procedures  and  field 
activities. 

We  have  been  successful  with  10,000 
daily  to  500,000  D/S.  We  have  many 
references  for  your  inspection.  Call  in 
complete  confidence  to: 

Professsional  Circulation 
Consultants 
(201)  232-2756 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation,  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


NEWSPAPER  SERVICES 


MORE  INCOME  for  your  weekly  news¬ 
paper:  I  can  help  you  gross  an  extra 
$5000-$10,000  next  month,  increase 
year's  revenue  by  10%  or  more.  Proven 
results.  Call  Nick  Murray,  (605) 
673-3607. 


SERVICE  &  REPAIR 


.ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 


WEB  SFECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


The  Classified  Pages 
of  Editor  &  Publisher 
move  mountains . . . 
of  equipment,  supplies, 
services . . . 

Call  us  at  212  675-4380 
when  you  need 
CLASSIFIED. 


EQUIPMENT 

&  SUPPLIES 

CAMERA  A  DARKROOM 

50  PERCENT  DISCOUNT 

Wing  Lynch  (Model  4)  color  processor 
and  Beseler  enlarger  (Model  45MCRX) 
with  colorhead  (Model  DG-l).  Also  color 
and  black  and  white  chemistry  and 
other  darkroom  equipment.  50% 
discount  to  liquidate  stock.  Call  Moody 
Hamrick  at  (504)  893-2930. 

SQUEEZE  LENSES  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTERS 

15  -  COMPUEDIT  terminals.  Some  in 

1  ''king  condition.  Sold  as  is  Make 
offer.  Ed  Bowman  (305)  395-8300. 

CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 

208/1 20V  output-with-output 

Distribution  Center- 1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 

MAILROOM 

24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

CHESHIRE  LABELER  with  conveyor. 
Heavy  duty  C  base.  Excellent  condition. 
Ideal  for  periodical  and  heavy  work.  Call 
(203)  247-0800.  Mr.  W. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 

1  single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D”  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)823-0270. 
PO  BOX  lOOl-EP,  Bayonne,  NJ 
07002. 

Muller  Compensating  Counter  Stacker 
type  270.  XInt  condition  40,000 .  Mull¬ 
er  apollo  14  c/c  Stacker  $5,000.  Don 
Hintz  (408)  272-0448. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 

485  E.  17th  St.,  Suite  400 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

7  MDT-350's,  $500  each; 

2  Trendsetters,  $2,000  each; 

1  Permakwik  processor,  $15()0; 

Package,  $7500  -  make  offer; 

Deming  Headlight,  Box  881,  Deming, 
NM  88031.  (505)  546-2611. 

ADVANTAGE  ll/lll,  $4000; 
TRENDSETTER  812  HR,  $1500; 

EDIT  7900  HR,  $1500 

BOB  WEBER.  (216)  831-0480. 

NEW  DEADLINE: 

Effective  January  1988  (line  ads  only) 

Tuesday,  12  noon  (EST) 
for  current  week’s  issue 

Editor  &  Publisher 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


BUY/SELL/BROKER  reconditioned  CG 
Npesetting  equipment.  Large  supply  of 
(:G  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1 942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUGRAPHIC  8600,  68  pica.  88 
fonts,  serial  interface.  $15,000  or  best 
offer.  Bart  Olfon  (608)  493-2291. 


HARRIS  MICROSTOR  1250  w/Mob 
Winter  Board,  $2750; 

HARRIS  MICROSTOR  1250,  $2000; 
HARRIS  1420  TERMINAL,  $2000. 
BOB  WEBER.  (216)  831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER,  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission,  We  remove  the  risk  when 
or  selling  between  individuals, 
lob  Weber,  (216)  831-0480 


buying  c 
Sol 


PRESSES 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE  II,  only  2  years  old. 
21  1/2  ”  cut-off.  60,00(5  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 
492-9050. 

Goss  Metro,  4  units,  1  deck,  1970 
Urbanite,  4  units,  2  3-colors 
Urbanite,  8  units,  2  folders 
Suburban  1500,  8  units 
Suburban  1500,  4  un'is,  1975 
SSC,  8  units,  UOP,  1986 
SC,  4  units  (circ  register) 

Urbanite,  SC  add-on  folders 
Urbanite,  CommuniW  units 
Harris  V15A,  5  units,  1983 
News  King  presses,  several  in  stock 
Enkel  linear  autopaster,  A203845 
Cary  autopasters,  FP4540 
M.E.G.  D-200  flying  splicers  (4) 

Ebway  SD6000  splicers  (Community) 

ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 

4-color  for  1650 
Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4”  cutoff. 
Engineering  services  available  for  incor¬ 
porating  tese  units  into  your  pressline. 

ONE  Corp/Atlanta 

ranai  At;«.QAAl  TpIpx  7005FA 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

Harris  V15-A  add  on  units, 

Haris  V-25  add  on  units 
Harris  upper  former 
GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  " 

5  unit  communi^,  22  3/4  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES.  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  recon’d. 

2  News  King  units  “as  is",  1964 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder, 
1972. 

5  Unit  News  King-KJ6,  1980 

6  Unit  News  King  with  KJ6  folder, 
1970 

2  Community  oil  lub.  press  with  Com. 
folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Com.  units  -  Excellent  condition 

13  Unit/4-folder  SC  &  SSC 
1975/1985.  Has  floor  units,  4-high, 
stacked  units,  four  105  COV 

4  Unit  Goss  Suburban  press  1100 
series 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage 

V-15.A  doctor  add-on  units 

JF7  folder.  15  H.P. 

4  Unit  Harris  V-15A  cont.  feed,  JF7 

2  Units  Harris  V25 

1  JF4  1/2,  1/4  and  D.P.  folder  with  75 
H.P. 

4  Unit  Harris  V-700,  JFIO  splicer, 
infeeds,  shetter  &  heatset  pkg. 
Community  spiicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESSES 


PRESSES 


PRESSES 


Goss  Suburban  1100  series,  5  units  2 
folders.  1/2  1/4  D.P.  available  immed. 
Will  break  up  press.  MIRACLE  INDUS¬ 
TRIES,  INC.  (203)  723-0928 


HARRIS 

-N-845,  8  units,  1-RBC2. 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metro,  4  units,  1  half  deck,  22  3/4 
-Metroliner,  2  units,  half  deck,  22 
-Goss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VI 5A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VI 5A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone;  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie;  (404)  393-2604 
TRADE-IN  WEB  PRESSES  FOR  SALE 
10-Unit  Web  Leader,  twinned,  with  2-8 
folders,  2-50  HP  drives  and  Quadra- 
Color  unit. 

HARRIS  V-15A 

5-Units,  1  folder  with  15  HP  drive- 
excellent  starter  press. 

NEWS  KING/DAILY  KING 
10-Units,  2-KJ6  folders  with  2-30  HP 
press  drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  roll 
stands  (priced  to  sell) 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  "as  is",  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
MIDWEST  OFFICE  (816)  931-5291 
Contact:  Terry  Morton 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42”  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


INVENTORY  SALE 
Color  King  5  Units  KJ8 
Color  King  1  Unit  -  Add  On 
News  King  Add  On  Unit 
News  King  Folder 
King  Sheeter  -  22-3/4 
H  &  B  Sheeter  22-3/4x38 
Acumeter  Gluer 
Count  0  Veyor 
Spare  Parts 
Much  Morel 

CLOSING  WAREHOUSE  -  MUST  MOVE 
Bill  Kirk 

Interweb  Systems 
(305)  273-6670 


GOSS  EQUIPMENT  AVAILABLE 
LETTERPRESS  23  9/16"  22  3/4” 

TURNKEY  QUOTATIONS 
Add-on  Units  80"  82"  88"  -  Mark 
One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  Double  and  Single  Width  Port¬ 
able  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 

OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page  Broadsheet  Product  (Collect) 
Balloon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design);  Over  60  recently  installed 
(leared  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 


DON’T  GO  OVER  THE  EDGE! 
ORDER  YOUR  OWN  SUBSCRIPTION 

TO  EDITOR  &  PUBLISHER. 

Use  the  convenient  bind-in  card  in  or  write: 

Editor  &  Publisher,  11  W.  19  St.,  N.Y.,  N.Y.  10011 


Main  Drive  Motors  (Various) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40”  42"  45” 

Y  Columns  -  Various  heights  available 
to  provide  access  40"  42”  45"  Reels 
Supplementary  Bedrails,  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  Customer  requirement 

Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 

EDITOR  &  PUBLISHER  for  December  19,  1987 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

Complete  SSC  press  with  4-high 
arrangement,  one  mono  unit,  Enkel 
splicer,  folder,  imprinter  plus  extras. 
Excellent  condition,  available  immedi¬ 
ately  -  installed  new  1983. 

Inland  Newspaper  Machinery  Corp. 
Tel:(913)  492-9050  Telex:42362 


WANTED  TO  BUY 

WANTED:  Used  Log  E  AQ  24  inch  in 
good  condition.  Contact  Ed  Macintosh 
(813)  629-2511. 


WANT  TO  BUY  or  trade  for  four  1980 
year  model  or  later  News-King  units  as 
part  of  press  upgrade.  Call  Mike  (512) 
546-5113. 


HELP 

WANTED 

ACADEMIC 


Bradley  University's  Division 
of  Communication 
Speech  Radio/TV  Public  Relations 
Advertising  News  Photography 
+  4  News  &  Media  Writing  (new  tenure 
line  position)  Assistant  Professor,  Phd 
preferred.  Professional  journalism/ 
writing  experience  will  be  considered  in 
place  of  the  PhD.  MA  required.  Teach 
intro  and  advanced  reporting,  sopho¬ 
more  communication  writing  and/or 
magazine  writing. 

Applications  should  be  sent  to  Chair, 
Division  of  Communication,  Search 
Committee(-i-4  or  +5),  Bradley  Hall, 
Bradley  University,  Peoria,  IL  61625. 
Applicants  should  send  a  resume, 
academic  transcripts  of  advanced 
degrees,  3  letters  of  recommendation 
and  names/phone  numbers  of  three 
additional  references.  Screening  of 
appi  jtions  will  begin  January  15, 
1988.  Interviews  will  begin  mid- 
February  1988  and  continue  untill  posi¬ 
tions  are  filled.  Bradley  University  is  an 
Equal  Opportunity  and  Affirmative 
Action  employer. 

Bradley  University  is  a  private  non¬ 
sectarian  institution  located  in  Peoria, 
Illinois.  Peoria  is  a  top  100  market  city 
served  by  4  tv  stations,  a  dozen  plus 
radio  stations,  5  national  magazines,  a 
100,000  circulation  newspaper  and 
numerous  advertising/pr/graphics  firms. 
The  325,000 metro  population  finds 
employment  in  a  large  medical 
complex,  numerous  non-profit  and  arts 
organizations  and  industry. 


Broadcast  Engineer  -  Instructor 
Position.  Teach  some  broadcast  clas¬ 
ses,  repair  and  maintain  broadcast 
equipment.  Salary:  competitive  nation¬ 
ally,  twelve  month  appointment.  Qual¬ 
ifications:  Master's  degree  and  profes¬ 
sional  experience.  Knowledge  of  the 
theory,  techniques  and  methods  asso¬ 
ciated  with  the  operation  and  mainte¬ 
nance  of  modern  audio  and  video  televi¬ 
sion  broadcast  and  non-broadcast 
equipment,  must  know  FCC  rules  ad 
regulations,  must  have  1st  Class 
Radiotelephone  Operator's  License  or 
SBE  Broadcast  Technologist's  Certifi¬ 
cate  or  SBE  Engineering  Certificate  or 
narte  certification.  Employment  date: 
July  1,  1988.  For  initial  screening  send 
letter,  vita,  three  letters  of  recommen¬ 
dation  and  official  transcript  to: 

Dr.  E.  Joseph  Broussard,  Head,  Depart¬ 
ment  of  Communication,  University  of 
Southwestern  Louisiana,  PO  Box 
43650  USL,  Lafayette,  LA  70504. 
EEO,  Affirmative  Action  Employer 


HELP  WANTED 


ACADEMIC _ 

FACU  LTY  M  EM  BER  to  teach  a  variety  of 
professional  courses.  MA  degree  plus 
significant  media  experience  required; 
record  of  successfully  seeking  grants 
would  be  helpful.  Rank  open.  Salary 
competitive.  Deadline  February  1, 
1988.  Reply  to  Chair,  Search  Commit¬ 
tee,  Department  of  Journalism,  Univer¬ 
sity,  MS  38677.  The  University  of 
Mississippi  is  an  Equal  Opportunity 
Employer. _ 

Graduate  Faculty  Openings 
at  Missouri 

The  School  of  Journalism  at  the 
University  of  Missouri  is  seeking  one, 
and  possibly  as  many  as  three,  faculty 
members  to  teach  conceptual  as  well  as 
professional  courses  beginning  in 
August  1988.  The  certain  opening  is  for 
an  outstanding  freedom  of  information 
specialist  to  teach,  conduct  research 
and  lead  a  dialogue  on  the  future  of  FOI 
and  media/government  issues.  Other 
openings  are  for  persons  with  a  commit¬ 
ment  to  reporting,  writing,  editing  or 
graphics  and  design  courses  as  well  as 
to  a  research  specialty  that  would 
strengthen  the  school's  comprehensive 
raduate  program.  The  school  enrolls 
00  MA  students,  25  doctoral  candi¬ 
dates,  with  an  overall  enrollment  of 
900.  Twenty-six  of  its  60  faculty  are 
members  of  the  graduate  faculty.  Rank, 
salary  and  tenure-track  appointment  are 
open  to  negotiation.  Women  and  minor¬ 
ities  are  especially  encouraged  to  apply. 
Send  a  vita,  three  letters  of  reference 
and  a  detailed  cover  letter  to  Chair, 
Search  Committee,  School  of  Journal¬ 
ism,  PO  Box  838,  University  of 
Missouri,  Columbia,  MO  65205. 


JOURNALISM.  Tenure-track  position  in 
news-editorial  sequence.  Assistant 
professor  to  teach  writing,  copyediting, 
layout.  Salary  negotiable.  Ph.D. 
preferred.  Master's  required.  Substan¬ 
tial  professional  experience.  Commit¬ 
ment  to  research,  scholarship  and/or 
creative  activity  expected.  Knowledge 
of  computer  a  plus.  Send  letter  of  appli¬ 
cation,  vita,  3  letters  of  reference  and 
evidence  of  teaching  effectiveness  to: 
Warren  Barnard,  Director  of  Journalism, 
Department  of  Communication,  Indiana 
State  University,  Terre  Haute,  IN 
47809.  Materials  received  after  Janu¬ 
ary  29,  1988  cannot  be  guaranteed 
consideration.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


Journalism-Theory  and  Methodology 
Position.  Teach  Theory,  Methodology, 
Reporting,  Editing  and  in  related  areas. 
Do  research.  Rank:  open.  Tenure  track 
position.  Salary:  competitive  nationally. 
Qualifications:  PhD  and  publications 
preferred.  Professional  experience 
desirable.  Employment  date:  August 
22,  1988.  Deadline  for  applications: 
February  1,  1988,  or  until  satisfactorily 
filled.  Send  vita,  three  letters  of  recom¬ 
mendation  and  official  transcripts  to: 
Dr.  E.  Joseph  Broussard,  Head,  Depart¬ 
ment  of  Communication,  University  of 
Southwestern  Louisiana,  PO  Box 
43650,  USL,  Lafayette,  LA  70504. 

EEO,  Affirmative  Action  Employer 

Media  Advertising  Position.  Teach 
Media  Advertising  and  related  areas  and 
do  research.  Rank  open.  Tenure  track. 
Salan  competitive  nationally.  Ph.D.  or 
A.B.D.  preferred.  Professional  experi¬ 
ence  desirable.  Employment  date: 
August  22,  1988.  Deadline  for  applica¬ 
tions:  January  1,  1988,  or  until  satis¬ 
factorily  filled.  Send  vita,  three  letters 
of  recommendations,  and  official  tran¬ 
scripts  to:  Dr.  E.  Joseph  Broussard, 
Head,  Department  of  Communication, 
University  of  Southwestern  Louisiana, 
PO  Box  43650,  USL,  Lafayette,  LA 
70504. 

EEO,  Affirmative  Action  Employer 


EDITOR  &  PUBLISHER  for  December  19,  1987 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ADMINISTRATIVE 

PRACTICING  JOURNALIST 
Practicing  journalist  eligible  for  leave 
sought  for  full  time,  nine  month 
appointment  to  teach  basic  writing  and 
editing  courses.  BA  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  news  writing, 
copy  editing,  and  feature  writing,  as 
appropriate.  Appointment  to  run  24 
August,  1988  to  5  May,  1989;  salary 
negotiable,  depending  on  experience. 
By  1  Feb.  1988,  send  letter  or  applica¬ 
tion,  resume,  including  three  profes¬ 
sional  references,  to  Barry  Chabot, 
Dept,  of  English,  Miami  University, 
Oxford.  OH  45056.  EO/AA. 

GENERAL  MANAGER  for  one  of  the 
best  weekly  newspapers  in  Tennessee. 
Prefer  someone  with  advertising  back¬ 
ground.  Good  salary,  bonus,  benefits. 
Mail  resume  to  Patricia  Walters,  PO  Box 
829,  Clarksville.  TN  37041. 

RUN  YOUR  OWN  SHOW 

Considering  purchase  of  one  or  more 
weeklies  ($500K-i-)  in  New  England, 
Northern  California.  Need  trustwrthy 
editor/publisher/general  manager  who 
can  "do  it  all.”  Growth  potential.  Look¬ 
ing  for  a  real  winner  who  sees  no 
conflict  between  editorial  excellence 
and  a  healthy  bottom  line.  Please  write 
a  revealing  letter  describing  your  qual¬ 
ifications,  philosophy,  strengths, 
weaknesses-and  financial  goals.  Box 
2560,  Editor  and  Publisher. 

SONOMA  STATE  UNIVERSITY  seeks  an 
Assistant  Professor  in  Communication 
Studies  for  Fall  1988  teunure-track 
appointment.  To  teach  introductory, 
theory,  writing,  and  criticism  media 
courses,  and  to  advise  the  college  news¬ 
paper.  PhD  or  equivalent  experience 
required;  professional  print  media 
experience  highly  desirable.  Salary 
competitive.  Deadline:  February  1, 
1988.  Send  letter  of  application, 
complete  vita,  current  teaching  evalua¬ 
tion,  and  names  and  phone  numbers  of 
three  references  tO:  Dr.  Michael  Litle, 
Communication  Studies  Program, 
Sonoma  State  University,  Rohnert  Park, 
CA  94928-3609.  An  AA/EO  Employer. 

THE  UNIVERSITY  OF  ALABAMA  has 
teaching,  research  assistantship  oppor¬ 
tunities  for  journalist  entering  in  a  prog¬ 
ram.  Contact  Grad  Coordinator,  Journal¬ 
ism  Dept.,  U.  of  Alabama,  Tuscaloosa, 
AL  35487-1482  or  (205)  348-7155. 

ADVERTISING 

16,000  circ.  Southwestern  New  Hamp¬ 
shire  daily  newspaper  needs  a  Co-Op 
Manager  for  a  new  position.  If  you  have 
knowledge  of  co-op,  newspape"  sales 
experience  and  a  burning  desire  to  get 
ahead,  this  is  your  job.  We  offer  good 
salary,  excellent  incentives,  full  bene¬ 
fits  and  a  first-rate  professional  organi¬ 
zation  to  grow  with.  Send  resume,  cover 
letter  and  salary  expectations  to:  Adver¬ 
tising  Director,  The  Keene  Sentinel,  60 
West  St.,  Keene,  NH  03431. 

ADVERTISING  SALES 

Southern  California 

Experienced  salespeople  $28K-$45K 
potential.  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701.  ATT:  Earl  Rush. 

ADMINISTRATIVE 

ASSISTANT  CONTROLLER  -  Zone  1 
company  seeks  career-minded  individu¬ 
al  as  assistant  controller.  Position 
reports  to  senior  management  and  deals 
with  all  levels  of  management.  Respon¬ 
sibilities  will  include  day  to  day 
management  of  all  accounting  opera¬ 
tions.  Must  possess  good  interpersonal 
skills.  Minimum  of  10  years  experience 
required.  Public  background  and  expo¬ 
sure  to  an  EDP  environment  a  plus. 
Excellent  benefit  package.  Qualified 
applicants  should  submit  their  resume 
including  salary  requirements  to  Box 
2552,  Editor  &  Publisher. 

ADVERTISING  SALES 

The  Santa  Cruz  Sentinel,  a  30,000 
daily  and  Sunday  in  Santa  Cruz,  Califor¬ 
nia,  is  looking  for  2  experienced  (3 
years  outside  advertising  sales)  sales¬ 
persons.  There  are  two  positions  open, 
one  in  retail  and  one  in  classified. 
Excellent  salary  and  commission  struc¬ 
ture,  full  benefits  and  vacation  pack¬ 
age.  Very  competitive  market.  Please 
send  resume  and  cover  letter.  Openings 
will  be  available  in  January.  No  phone 
calls,  please. 

Santa  Cruz  Sentinel 

P.O.  BOX  638 

Santa  Cruz,  California 

Attn:  Scott  Haskins,  Advertising  Director 

BUSINESS  MANAGER/CONTROLLER, 
CPA  preferred  for  11,000  New  Mexico 
daily.  Must  be  computer  compatable. 
Excellent  benefits  package,  bonus  plan. 
Send  resumes  to  Publisher,  PO  Box 
860,  Hobbs,  NM  88240. 

HOLIDAYS  ARE  NEAR... 

We  at  Editor  &  Publisher,  as  always,  are  very  happy  to  have 
your  ads  and  present  them  to  the  great  newspaper  industry 
audience.  However,  due  to  the  holidays,  deadline  changes 
are  necessary: 

For  the  December  26th  issue,  the  deadlines  are: 

Thursday,  December  17th,  12  noon, 
for  line  ads. 

Tuesday,  December  15th, 
for  display  ads. 

For  the  January  2nd  issue,  the  deadlines  are: 

Wednesday,  December  23rd,  12  noon, 
for  line  ads. 

Monday,  December  21st, 
for  display  ads. 
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RETAIL 

ADVERTISING 

MANAGEMENT 


Asst  Ad  Mgr  $50,000  + 

A  mideastern  independent  daily  of 
150,000  is  looking  to  create  an 
assistant  advertising  manager's 
slot.  Qualified  candidates  may  have 
classified  or  retail  administrative 
experience,  preferably  from  a  metro 
area.  Assist  in  directing  a  staff  of  50. 
Report  to  the  ad  director.  Degree 
preferred. 

VPAdv  $50,000  + 

A  western  metro  suburban  group  of 
dailies  needs  a  vice  president  of 
advertising  to  direct  the  retail,  clas¬ 
sified  and  telemarketing  depart¬ 
ments  for  their  group  of  dailies  and 
TMC  products.  A  degree  is  vital  with 
excellent  administrative  and  leader¬ 
ship  skills. 

Retail  Ad  Mgr  $50,000 

A  medium  sized  daily  newspaper  in 
New  England  needs  a  retail  ad 
manager  to  direct  a  sales  staff  of  35 
in  a  very  competitive  marketplace. 
Daily  or  weekly  experience.  Part  of 
a  large  chain. 

Retail  Ad  Mgr  $30,000  + 

A  western  metro  daily,  part  of  a 
large  chain,  is  seeking  a  retail  ad 
manager  to  assist  the  ad  director  in 
day-to-day  administration  of  a  staff 
of  20  and  direct  special  product 
sales.  Five  plus  years  experience 
needed.  Compensation  is  salary 
plus  MBC. 

Retail  Sales  Mgr  $30,000  + 

An  upper  midwestern  daily  of 
30,000  wants  to  hire  an  assistant 
retail  sales  manager.  Someone  who 
can  sell  and  lead  by  example. 
Degree  preferred.  This  will  be  a 
created  position. 

Ad  Director  $30,000 

A  small  daily,  independent,  is  seek¬ 
ing  an  ad  director  to  supervise  the 
retail,  co-op.  and  classified  depart¬ 
ments.  Total  staff  of  15.  Attitude  and 
experience  are  key  ingredients. 

Retail  Ad  Mgr  $30,000  + 

A  medium  sized  Mid-Atlantic  daily 
newspaper,  part  of  a  growing  chain, 
is  seeking  a  retail  ad  manager  to 
direct  staff  of  20.  Is  in  a  very  compe¬ 
titive  marketplace,  near  a  major 
metropolitan  city.  Vital  areas  are 
sales  motivation,  special  section 
responsibilities,  and  general  market 
and  co-op  researach.  Reports  to  ad 
director. 

Ad  Mgr  $25,000  + 

A  mideastern  oaily  of  10,000,  part  of 
a  chain,  is  seeking  an  ad  manager 
to  supervise  a  staff  of  10.  Co-op 
background  would  be  a  plus.  Three 
to  five  years  preferred.  Community 
involvement  is  a  must. 

All  positions  fee  paid. 
Send  resume  to  or  call: 
Andrew  A.  Huntley 
GORDON  WAHLS 
EXECUTIVE  SEARCH 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800  or 
(800)  523-7112 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
&  MARKETING  V.P. 

Suburban  newspaper  group  In  Zone  6 
seeking  an  experienced  advertising  V.P. 
to  head  a  large,  over  50  employee, 
multi-newspaper  staff.  Strong  manager¬ 
ial  and  administrative  skills  with  mini¬ 
mum  8  years  of  both  retail  and  classi¬ 
fied  advertising  management  experi¬ 
ence  required.  High  growth  Mtential, 
exceptional  opportunity.  Excellent 
salary  and  benefits  package.  Send 
•esume  and  salary  requirements  to  Box 
2566,  Editor  &  Publisher. 


ASSISTANT  SALES  DEVELOPMENT 
MANAGER  needed  to  coordinate  with 
copywriter  and  advertising  artists.  Prim¬ 
ary  responsibilities  include  primary 
research  design  and  implementation  as 
well  as  research,  review  and  analysis  of 
secondary  research  to  be  used  in  the 
development  of  sales  presentations. 
Requires  strong  organizational  and 
communication  skills,  ability  to  design 
and  implement  research,  strong  know¬ 
ledge  of  sales  environment.  Competitive 
benefit  package.  Send  resume  and 
salary  requirements  in  confidence  to: 
Bill  Downey,  Sales  Development  Mana¬ 
ger,  Greensboro  News  and  Record,  PO 
Box  20848,  Greensboro,  NC  27420. 
An  Equal  Opportunity  Employer, 


CLASSIFIED  ADVERTISING  MANAGER 
26,000  circulation  Zone  5  daily  seek¬ 
ing  classified  manager  for  staff  of  four. 
Good  potential  for  growth.  Strong  clas¬ 
sified  experience  a  must.  Management 
background  desirable  but  not  required. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  2588,  Editor  &  Publisher. 


TELEMARKETING  MANAGER 
An  exciting  opportunity  for  someone 
who  wants  to  build  their  own  skills  while 
developing  a  professional  telemarketing 
department  for  progressive  West  Texas 
daily  middle-market  newspaper.  We 
offer  the  opportunity  to  work  with  a 
forward-thinking  management  group. 
We  are  looking  for  a  person  with  a  vision 
of  how  to  take  advantage  of  market 
opportunities  through  innovative  sell¬ 
ing.  Intelligence  and  enthusiasm  are 
musts.  We  are  not  looking  for  the  "tried 
and  true”  but  the  "exciting  and  new". 
Send  resume,  a  letter  describing  what 
you  have  to  offer  and  salary  expecta¬ 
tions  to  Box  2517,  Editor  &  Publisher. 


MAJOR  ACCOUNTS  EXECUTIVE 
150,000  mailed  weekly  shopper  in 
Ventura,  California  needs  a  goal 
oriented,  highly  competitive,  top-notch 
sales  person  to  sell  major  accounts. 
Successful  presentation  experience  to 
large  retailers  and  verifiable  track 
record  a  must.  Great  location,  competi¬ 
tive  salary  plus  bonus  based  on  perfor¬ 
mance.  Send  resume  to  Valleyshopper, 
c/o  Sales  Manager,  5353  Walker  St., 
Ventura,  CA  93003-7485  or  call  (805) 
656-6565. 


DISPLAY  SALES  PERSON 
We  need  a  high  producing  display  sales 
person  to  sell  our  150,000  direct  mail 
shopper  plus  pre-prints  and 
complementary  products  in  beautiful, 
sunny  Ventura,  California.  We  offer  a 
base  to  get  you  started,  but  the  real 
opportunity  is  in  the  commission 
package-we  pay  tor  productivity.  Send 


New  England  newspapers  need  repor¬ 
ters,  photographers,  advertising  and 
management  personnel.  Reach  them 
thru  the  New  England  Press  Associa¬ 
tion’s  low  cost  Placement  Service.  Write 
for  details  to  Nepa  Placement  Service 
360  Huntington  Ave.,  Suite  280  HN, 
Boston,  MA  02115. 


HELP  WANTED 


ARTIGRAPHICS 


ARTIST-The  Houston  Chronicle  is  look¬ 
ing  for  a  versatile  page  designer/ 
infographics  artist.  Illustration  skills 
preferred.  Please  send  resume  and  clips 
to  Jim  Townsend,  Art  Director,  PO  Box 
4260,  Houston,  TX  77210.  No  calls, 
please. 


EXPERIENCED  news  graphics  person  to 
join  4-person  staff  of  AM,  175,000 
daily.  Infographics,  charts,  maps, 
illustrations,  Macintosh  skills.  Send 
resume,  samples:  Mark  Freistedt, 
Graphics  Director,  Austin  American- 
Statesman,  PO  Box  670,  Austin,  TX 
78767. 


EDITORIAL  DEPARTMENT  ARTIST 
Mac  experience  to  create  graphics  and 
pen-and-ink  art  to  illustrate  stories. 
Successful  applicant  must  be  able  to 
develop  own  ideas  from  news  budgets 
and  should  have  experience  with  news¬ 
paper  color  and  designing  cover  pages. 
Zone  1  daily.  Resume  and  samples  to 
Box  2557,  Editor  &  Publisher. 


GRAPHIC  ARTIST  -  The  Houston  Chro¬ 
nicle  is  looking  for  someone  strong  in 
news  informational  graphics.  Mac  skills 
a  plus.  Send  resume  and  clips  to  Jim 
Townsend,  Art  Director,  PO  Box  4260, 
Houston,  TX  77210.  No  calls,  please. 


CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 


CIRCULATION 


SALES  MANAGER 

Outstanding  opportunity  for  an  aggres¬ 
sive,  Innovative,  sales-oriented  circula¬ 
tor.  Join  new  management  team  at  Zone 
5  daily  and  Sunday.  Please  send  confi¬ 
dential  resume  and  salary  requirements 
to  Box  2607,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
43,000  daily,  50,000  Sunday,  Zone  5 
newspaper  is  looking  for  sales-oriented 
circulation  manager  with  a  successful 
track  record.  Candidate  must  possess 
the  necessary  leadership  and  manage¬ 
ment  skills  to  help  direct  the  marketing 
strategy  for  circulation.  Report  to  circu¬ 
lation  director.  Please  forward  confi¬ 
dential  resume  and  salary  requirements 
to  Box  2606,  Editor  &  Publisher. 


CIRCULATION  ZONE  MANAGER  for 
highly  competitive  central  New  Jersey 
newspaper.  52,000  circulation. 
Requires  3  years  proven  track  record. 
College  preferred.  Inner  city  and  motor 
route  experience  a  plus.  We  are  looking 
for  a  strong  individual  with  proven  lead¬ 
ership  abilities  to  join  our  circulation 
team.  Starting  salary  26,000  plus 
monthly  bonus.  Equal  opportunity 
employer.  Send  resume  and  salary 
history  to  Box  2615,  Editor  &  Publisher, 


CIRCULATION  MANAGER 
We  are  seeking  an  aggressive  circula¬ 
tion  manager  to  join  our  dynamic  team 
at  the  Herald  &  Review.  We  are  an  AM 
newspaper  -  45,000  daily  and  57,000 
Sunday  and  sen/e  a  22  county  area  in 
central  Illinois.  We  need  a  people  moti¬ 
vator  who  has  a  strong  circulation 
management  background  and  excellent 
communication  skills.  We  offer  a 
competitive  salary  and  an  excellent 
fringe  benefit  package.  Please  send 
resume  and  salary  requirements  to  Terri 
Kuhle,  Herald  &  Review,  PO  Box  311, 
Decatur,  IL  62525.  Equal  opportunity 
employer.  M/F. 

Editor  Si  Publisher 
11  West  19th  Street,  New 
York  NY  10011 


HELP  WANTED 


CIRCULATION 


CIRCULATION  PROMOTION 
MANAGER 

The  Des  Moines  Register 

The  Des  Moines  Register  (364,000 
Sunday;  217,000  morning)  is  seeking 
an  experienced  sales  professional  to 
manage  its  award  winning  circulation 
promotion  department.  This  senior- 
level  position  reports  to  the  circulation 
director  and  is  responsible  for  an  on-site 
telemarketing  department;  develop¬ 
ment  of  all  carrier  sales  promotions  and 
incentive  programs;  and  development 
of  carrier  retention/recognition  prog¬ 
rams.  The  Promotion  Manager  is  also 
the  key  liaison  with  The  Registers  Mark¬ 
eting  Senrices  Department. 
Qualifications  Include:  at  least  three 
years  of  management  experience;  five 
years  of  sales  promotion  experience, 
preferably  in  circulation;  excellent  oral 
and  written  communication  skills; 
strong  initiative  and  creativity;  college 
degree  are  equivalent  in  experience. 
The  Register  is  one  of  America’s 
premiere  newspapers  -  in  1986  and 
1987  it  was  named  the  best  "metro" 
paper  in  the  Gannett  Company.  We  offer 
an  excellent  compensation  and  benefit 
package  and  the  opportunity  for 
advancement  within  the  Gannett 
Company,  the  nation’s  largest  newspap¬ 
ers  group. 

Des  Moines  is  a  high-quality  midwest¬ 
ern  city  (population  300,000)  offering 
most  of  the  amenities  of  much  larger 
communities.  If  you  will  like  to  be 
considered  for  this  key  position,  please 
forward  your  resume  and  your  salary 
requirements  to: 

Employee  Relations  Department 
The  Des  Moines  Register 
P.O.  Box  957 
Des  Moines,  lA  50304 

Equal  Employment  Opportunity 
Affirmative  Action 


EXCELLENT  OPPORTUNITY  for  exper¬ 
ienced  circulator  with  newspaper  group 
of  primarily  smaller  circulation  dailies 
as  group  circulation  director.  Applicant 
should  have  proven  record  of  achiev- 
ment  in  developing  little  merchant  and 
district  manager  training  program.  Abil¬ 
ity  to  work  with  all  levels  of  manage¬ 
ment  essential.  Ability  to  develop 
recruiting,  training  and  promotion  prog¬ 
rams  designed  to  increase  quality  of 
service,  improve  collection,  and 
increase  paid  circulation  will  be  key  to 
success. 

This  is  a  permanent  long  range  employ¬ 
ment  opportunity.  Please  give  complete 
details  of  education,  work  experience, 
references  and  salary  history  in  your 
response.  Confidentiality  assured.  Box 
2614,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER  for 
Knight-Ridder  newspaper  wth  31,000 
daily  and  40,000  Sunday  circulation. 
Excellent  opportunity.  Minimum  4 
years  experience  in  circulation  supervis¬ 
ory  position.  Send  resume  with  salary 
history  to  Lyn  Monarch!,  Director  of 
Human  Resources,  Daily  Camera,  PO 
Box  591,  Boulder,  CO  80306.  EOE/AA. 


HOME  DELIVERY  MANAGER 
Metro  daily  and  Sunday  in  Zone  6  seeks 
experienced  circulation  professional  to 
direct  its  home  delivery  operations. 
Qualified  applicants  will  have  a  mini¬ 
mum  5  years  related  experience  with  a 
mid-sized  or  larger  dally  newspaper  and 
be  knowledgeable  in  various  forms  of 
adult  distribution  systems.  College 
degree  in  business  preferred.  The 
candidate  selected  will  have  a  proven 
track  record  of  achieving  results  as  a 
leader  and  effective  motivator.  This  no. 
2  position  offers  excellent  career  poten¬ 
tial,  competitive  salary  and  complete 
benefits  package.  Send  resume,  refer¬ 
ences  and  salary  history  to  Box  2594, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  December  19,  1987 


HELP  WANTED 


_ CIRCUL/riON _ 

EXPANDING  GROUP  of  Arizona  news¬ 
papers  desires  resumes  for  circulation 
management.  Reply  to  Western  News¬ 
papers,  PO  Box  1271,  Yuma,  AZ 
85364. 


HOME  DELIVERY  MANAGER 
New  York  metro  daily  is  seeking  a  moti¬ 
vated,  experienced  and  aggressive  indi¬ 
vidual  to  manage  our  home  delivery 
responsibility.  The  position  requires  5 
plus  years  of  newspaper  circulation 
experience  in  a  competitive  market  with 
a  minimum  of  2  years  supervisory/ 
managerial  responsibility.  Strong  mark¬ 
eting  and  motivational  skills  required. 
For  consideration  send  resume  includ¬ 
ing  salary  requirements  to  Box  2596, 
Editor  &  Publisher.  An  equal  opportuni¬ 
ty  employer. 


SALES  AND  MARKETING  MANAGER 
Growing  Zone  4  metro  daily  and  Sunday 
is  seeking  an  experienced  professional 
to  manage  our  sales  department.  Quali¬ 
fied  applicants  must  have  5  plus  years 
of  circulation  management  experience, 
preferably  complemented  with  a  busi¬ 
ness  degree  and  a  proven  track  record  in 
sales  development  through  telemarket¬ 
ing  sales  crews  and  direct  mail.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results  oriented  circulation  department. 
Excellent  salary,  complete  fringe  bene¬ 
fits  package  and  more.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Thomas  Highfield,  Circulation 
Director,  The  Palm  Beach  Post,  PO.  Box 
24700,  West  Palm  Beach,  FL 
33416-4700. 


TRANSPORTATION  MANAGER 
Central  New  Jersey  looking  for  a  highly- 
organized  person  with  good  manage¬ 
ment  skills.  Responsibilities  include 
the  distrubution  of  a  10,000  AM  and 
52,000  PM  newspaper  with  a  staff  of 
45  drivers.  Company  fleet  used  for 
delivery.  Reports  directly  to  circulation 
director.  If  you  are  the  right  person  for 
this  challenging  position,  send  resume 
and  salary  history  to  Box  2600,  Editor  & 
Publisher. 


_ EDITORIAL _ 

9,000  circulation  Louisiana  indepen¬ 
dent  semi-weekly  with  award-winning 
tradition  seeks  managing  editor  with 
small  daily  or  large  weekly  experience. 
Copy  editing,  story  assignments,  writ¬ 
ing,  and  production  coordination.  Send 
letter,  clips,  resume  and  salary  require¬ 
ments  to:  Pam  Mitchell,  General  Mana¬ 
ger;  Denham  Springs  News;  PO  Box 
1529;  Denham  Springs,  LA  70727. 


AGENCY  -  WORLD  FREE  PRESS 
The  editorial  decision  to  expand  our 
coverage  of  the  1988  presidential 
campaign  and  critical  political  and 
environmental  issues  makes  it  neces¬ 
sary  for  agency  -  WFP  to  increase  both 
its  national  and  international  contribut¬ 
ing  staff.  We  are  accepting  applications 
from  independent  individuals  and 
groups  who  have  intergrity  and  are 
capable  of  accurate  journalism.  To 
apply:  Send  a  one  page  letter/bio-data, 
3  passport  size  color  photographs 
(necessary  for  the  issue  of  WFP  Press 
Passes  and  office  file  copies),  and  a 
$18.00  application  process! ng/Press 
Pass  fee  (to  be  returned  if  application 
denied).  To:  World  Free  Press,  119 
Beechwood  Ave,  Willowdale,  Ontario, 
Canada  M2L1J8. 


AGGRESSIVE,  HARD  news-oriented 
business  newspaper  in  Midwest  seeks 
experienced  reporter  with  strong  writing 
skills  for  beat  and/or  general  assign¬ 
ment  reporting  position.  Salary 
commensurate  with  experience.  Send 
resume  to  Alan  Robertson.  2025  N, 
Summit  Ave.  Milwaukee,  Wl  53202. 

EDITOR  &  PUBLISHER  for  Dece 


HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  EDITOR  wanted  to  help 
with  copy  editing  and  layout  at  a  weekly 
business  newspaper  covering  South 
Florida.  Salary  in  upper  $20's.  Send 
resume  to  Mike  Seemuth,  South  Florida 
Business  Journal,  7950  NW  53rd  St., 
Miami,  FL  33166. 


BEGINNING  WRITER  for  trade  associa¬ 
tion,  immediate  opening.  $15K.  Apply 
NYSSEA  Editor,  119  Washington  Ave., 
Albany,  NY  12210. 

BUSINESS  EDITOR 
Experienced  editor  needed  to  oversee 
growing  business  consumer  and  real 
estate  news  package.  We  want  an 
energetic,  creative,  hands-on  person 
who  can  help  the  staff  develop  story 
ideas,  polish  them  and  get  them  into 
print  fast.  Supervisory  experience 
essential.  This  is  a  Gannett  newspaper 
1  hour  from  New  York  City.  Send 
resume  and  tearsheets  to  Charles  Nutt, 
Executive  Editor,  The  Courier  News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 

Business  reporter  for  daily  newspaper  in 
community  where  oil  and  steel  are 
dominant  industries.  We  are  looking  tor 
an  experienced  business  writer  who 
understands  the  local  economy,  how 
it's  related  to  the  nation  and  the  world, 
and  who  can  explain  that  to  the  guy  at 
the  bus  stop  as  well  as  to  sophisticated 
readers.  Send  clips  and  resume  to: 
Wickliffe  R.  Powell,  Managing  Editor, 
The  Independent,  P.O.  Box  311, 
Ashland,  KY,  41105-0311. 


CITY  EDITOR 

The  Post-Register,  a  25,000  PM  and 
Sunday  AM  near  Yellowstone,  Jackson 
Hole  and  Sun  Valley,  is  accepting  appli¬ 
cations  for  city  editor  in  anticipation  of 
a  future  opening.  Our  present  CE  is 
moving  on  after  8  years  here;  she'll  be  a 
hard  act  to  follow,  so  you'll  need  to 
demonstrate  recent  daily  newspaper 
background  and  successful  supervisory 
experience.  Competitive  salary.  Appli¬ 
cations  by  Jan.  1,  to  Managing  Editor, 
The  Post-Register,  PO  box  1800,  Idaho 
Falls,  ID  83401. 


CITY  EDITOR 

If  you're  number  2  on  the  city  desk  and 
stymied,  this  is  your  chance  to  be 
number  1 ,  to  mold  an  eager  young  staff, 
to  help  shape  our  coverage.  Immediate 
opening  on  the  Prince  George's  Journal 
(circ.  38,000)  in  the  Washington  DC 
area.  We  compete  against  the  best. 
Must  have  3-5  years  on  city  desk  of 
metro  or  suburban  daily,  a  sense  of 
graphics  as  well  as  words,  ability  to 
teach  writing  and  reporting.  Must  be 
solid  people  manager  with  high  energy, 
aggressiveness,  ability  to  lead.  Send 
resume,  salary  history,  letter  explaining 
what  you  have  done  and  why  you  are  the 
one  for  us  to:  jim  Farrell,  Editor,  The 
Prince  George's  Journal,  9410  Annapo¬ 
lis  Rd.,  Lanham,  MD  20706.  EOE. 


CITY  EDITOR-  The  Times  Press,  a 
10,000  circulation  daily  has  an  imme¬ 
diate  opening  for  a  city  editor  that 
understands  community  journalism  and 
can  furnish  leadership  to  a  staff  of  12. 
Applicants  should  have  prior  experience 
as  a  CE  with  a  weekly  or  daily  -  but  “top 
notch",  mature  reporters  with  a  larger 
daily,  who  can  consider  themselves 
ready  for  management,  will  be  consid¬ 
ered.  Prefer  midwest  applicants.  Send 
resume  and  letter  in  confidence  to  Bur 
Edwards,  GM,  Times-Press,  115  Oak 
St.,  Streator,  IL  61364. 


CITY  HALL  REPORTER 
The  Philadelphia  Business  Journal  is 
seeking  an  experienced  reporter  to 
cover  city  hall,  suburban  government 
and  economic  development.  Send  clips 
and  references  to  Brian  Sullivan, 
Editor,  Philadelphia  Business  Journal, 
2401  Walnut  St.,  Philadelphia,  PA 
19103. 

ber  19,  1987 


_ HELP  WANTED _ 

_ EDITORIAL _ 

COASTAL  ZONE  4  daily  seeks  copy 
editors  for  AM  desk.  Duties  include 
editing  wire  and  local  copy,  layout, 
headlines.  37.5  hour/week.  Prefer 
energetic  people  with  several  years 
experience.  Box  2608,  Editor  & 
Publisher. 

COPY  DESK  SUPERVISOR 
Strong  language,  leadership,  teaching 
skills  needed  for  this  key  qualiW  control 
position  at  mid-sized.  Zone  5  PM.  This 
individual  will  supervise  a  5-person 
copy  desk.  The  ideal  candidate  will 
have  experience  as  a  reporter,  editor 
and  supervisor  and  be  familiar  with 
current  graphics  technology  and  page 
design  technique.  Solid,  family-owned 
newspaper.  Progressive,  good  benefits, 
working  conditions  in  community  with 
high  quality  of  life.  Box  2445,  Editor  & 
Publisher. 

COPY  EDITOR-  Soundings,  the  national 
boating  tabloid  newspaper,  is  expand¬ 
ing  its  copy  deks.  We  publish  8  editions 
a  month,  at  a  pace  similiar  to  dailies. 
But  the  organization  is  more  human 
scale  with  more  opportunities  to  make 
your  presence  count  then  at  most  dail¬ 
ies.  Skills  required  include  copy  edit¬ 
ing,  page  layout  and  headlining.  Boat¬ 
ing  knowledge  desired.  Work  in  a  beaut¬ 
iful  waterfront  setting.  Send  resume  to 
Editorial  Director,  Soundings,  Essex, 
CT  06426. _ 

COPY  EDITOR  for  vibrant  Sun  Belt 
Knight-Ridder  dailies  universal  desk. 
Lots  of  variety  and  room  to  grow.  Baxter 
Omohundro,  Ledger  Enquirer,  Box  711, 
Columbus,  GA  31994. 

COPY  EDITOR  for  40,000  AM  in  Zone 
4.  We're  in  the  initial  phases  of  a 
complete  overhall  and  the  newspaper  is 
under  new,  aggressive  editorial  leader¬ 
ship.  If  you'reTast,  accurate  and  full  of 
ideas,  send  resume  and  clips  to  Box 
2612,  Editor  &  Publisher. 

COPY  EDITOR 

Our  most  successful  copy  editors  have 
been  supervisors  in  other  newsrooms. 
They've  done  it  all  and  done  it  well.  If 
you  are  among  the  people  your  boss 
would  hate  to  lose,  we  may  want  you  for 
our  news  copy  desk  rim.  Atex  experi¬ 
ence  and/or  sense  of  humor  helpful. 
Solid  references  necessary.  Women  and 
minorities  encouraged  to  apply.  Send 
resume  to  Sandy  Santa-Emma,  Employ¬ 
ee  and  Labor  Relations,  The  Ciolumbus 
Dispatch,  34  S.  3rd  St.,  Columbus,  OH 

EDITOR  -  Exciting,  fast  growing  estab¬ 
lished  community  weekly  in  NY  suburbs 
seeks  editor  with  strong  reporting  and 
editing  experience.  Send  resume  and 
clips  to  Editor  Search,  MBT  Founda¬ 
tion,  PO  Box  667,  Bedford,  NY  10506. 

EDITOR  Highly  respected,  suburban 
weekly  newspaper  seeks  managing 
editor  for  staff  of  13  reporters  and  asso¬ 
ciate  editors.  Candidate  must  have 
experience  in  copy  editing,  page 
design,  headline  writing  and  manage¬ 
ment  abilities.  Good  salary,  benefits 
and  opportunity,  send  clips  and  resume 
to  Publisher.  News  of  Delaware  County, 
311  E.  Lancaster  Ave.,  Ardmore,  PA 
19003. 

EDITORIAL  WRITER 
The  Day,  a  7-day  newspaper  that  stres¬ 
ses  high  quality  and  a  professional 
working  environment,  seeks  an 
outstanding  writer  for  a  3-person  editor¬ 
ial  page  staff  in  Connecticut.  Job 
requires  a  facile  writer  with  broad  news¬ 
paper  experience  and  a  mature  attitude. 
The  page  focuses  on  local  issues  but 
cover  the  full  spectrum  of  public 
debate.  Excellent  salary  and  benefits. 
Send  resume  to  Morgan  McGinley,  The 
Day,  47  Eugene  O'Neill  Dr.,  New 
London,  CT  06320. 


_ HELP  WANTED _ 

_ EDITORIAL _ 

ENTERTAINMENT  COPY  EDITOR 
North  Jersey  daily  seeks  skilled  copy 
editor  for  weekly  entertainment  maga¬ 
zine.  Magazine  has  won  state  press 
awards  for  4  consecutive  years.  It 
covers  happenings  in  area  with  occas¬ 
sional  forays  to  metro  NY.  Send  resume 
to  Randy  Bergmann,  Editor,  The  New 
Jers^  Herald,  2  Spring  St.,  Newton,  NJ 


EXECUTIVE  EDITOR  needed  for  large 
suburban  weekly  in  Southeastern 
Wisconsin.  Extensive  news  operation  is 
in  need  of  an  experienced  manager  to 
lead,  organize,  and  inspire  existing 
staff.  Candidate  must  have  background 
in  budgets,  policy  making,  human 
resources  and  possess  the  desire  to  go 
that  extra  mile.  If  you  want  the  oppor¬ 
tunity  to  prove  your  leadership  abilities 
in  an  unrestricted  environment,  send 
resume  and/or  a  brief  description  of 
your  experience  and  career  goals  to  Box 
2611,  Editor  &  Publisher. 

EXPANDING  GROUP  of  Arizona  news¬ 
papers  desires  resumes  for  current/ 
future  openings  -  editors,  subeditors 
and  general  assignment  reporters. 
Reply  to  Western  Newspapers,  PO  Box 
1271,  Yuma,  AZ  85364. 


EXPERIENCED  copy  editor  sought  for 
medium  morning  daily.  Job  requires 
hard  worker,  good  speller,  capable  re¬ 
write  person.  This  beachfront  communi- 
^  is  perfect  for  the  history  buff  or  sail¬ 
ing  fanatic.  If  you  enjoy  the  challenge  of 
helping  a  good  newspaper  become 
reat,  send  letter  and  resume  to 
ichard  Fogaley,  managing  editor.  The 
Galveston  Dai|y  News,  PO  Box  628, 
Galveston,  TX  77553.  No  phone  calls, 
please. 

FEATURES  EDITOR 
Assigning  editor  for  four  weekly  features 
sections  (food,  health,  homes,  family). 
The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning,  250, OOO 
Sunday  circulation  Knight-Ridder  daily, 
seeks  an  innovative,  energetic  editor  for 
final  position  on  new  features  leader¬ 
ship  team.  We  are  looking  for  an  idea- 
oriented,  word-oriented  editor  who  can 
break  the  usual  lifestyles  mold.  Editor 
will  lead  7  reporters  and  work  with  other 
features  editor  to  complete  makeover  of 
32-person  features  department.  Applic¬ 
ants  should  be  able  to  demonstrate 
features  creativity  in  newspapers  and/or 
magazines  and  ability  to  work  within 
highly  competitive  newspaper  market. 
Send  sections,  own  writing  clips, 
resume  and  cover  letter  to  Ken  Doctor, 
Associate  Editor/Features,  St.  Paul 
Pioneer  Press-Dispatch,  345  Cedar  St., 
St.  Paul,  MN  55101.  EOE. _ 

The  ARIZONA  DAILY 
STAR  wants  a  busi¬ 
ness  editor  to  manage 
and  work  with  a  sta^ 
of  four  in  producing  a 
six-day-a-week  sec¬ 
tion.  Send  brief  cover 
letter,  resume,  non- 
returnabie  clips  and 
references  to  John 
Peck,  managing  edi¬ 
tor,  The  Arizona  Daily 
Star,  PO  Box  26807, 
Tucson,  Arizona 
85726-6807.  No  phone 
calls. 
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FILM,  TV  CRITICS 

The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning  Knight-Ridder 
daily  (Sunday  circ:  254,000),  seeks 
applicants  for  two  early  1988  openings. 
Both  critics  must  have  a  demonstrated 
track  record  in  such  criticism,  a  deep 
knowledge  of  their  respective  industries 
and  the  proven  ability  to  report  and  to 
produce  tight,  lively  copy  on  deadline. 
We’re  looking  for  compelling  voices, 
each  of  whom  will  have  a  high  commun¬ 
ity  profile  and  will  contribute  to  the  K-R 
wire.  Send  resume,  cover  letter  and  10 
clips  to  Ken  Doctor,  Associate  Editor/ 
Features,  St.  Paul  Pioneer  Press 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101.  EOE 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
(?irrent  Federal  list,  (tee  required) 


Graphics  Editor 
Photo  Chief 
Sports  Editor 
Assistant  City  Editor 
Business  Writers 

A  major  East  Coast  daily  needs  a 
graphics  editor,  and  a  Michigan  paper  is 
looking  for  a  photo  chief.  A  mid-sized 
NJ  daily  wants  a  sports  editor,  and  a 
West  Coast  paper  has  assistant  city 
editor  positions  to  fill.  Several  Midwest 
publications  are  looking  for  business 
writers  and  editors,  too.  If  you're  quali¬ 
fied,  send  your  resume  to  JOB  BANK, 
2615  River  Rd.,  Suite  7,  Cinnaminson, 
NJ  08077  or  call  Director  Jennifer 
Woestendiekat  (609)  786-1910.  There 
are  no  referral  fees  if  you  qualify  for 
these  positions. 


HANDS-ON  EDITOR 
The  Bismarck  Tribune  needs  a  news 
professional  with  demonstrated  skills  to 
produce  the  most  readable  newspaper 
in  North  Dakota.  30,000  daily  and 
Sunday  with  6%  circulation  growth  in 
the  past  year.  Experience  as  editor  or 
M.E.  at  comparable  paper  would  be 
best;  your  product  is  your  resume. 
Should  be  a  trainer  and  leader,  equally 
adept  at  words  and  graphics,  with  a 
burning  desire  to  excite  and  satisfy 
readers.  Full  color  offset,  modern  plant 
in  attractive  capital  city.  Don't  believe 
anything  they  tell  you  about  the  weath¬ 
er.  Write  Bill  Roesgen,  PO  Box 
1498,  Bismarck,  ND  58502. 


HIGH-TECH  REPORTER.  Dallas  is  a 
center  for  the  high-tech,  telecommuni¬ 
cations  and  defense  industries,  and  the 
Dallas  Times  Herald  is  looking  for  an 
experienced  business  news  reporter 
familiar  with  these  critical  areas  of 
coverage.  5  years  minimum  business 
news  writing  experience  required. 
Please  send  resume  with  references  and 
current  salary,  clips  and  any  other  relev¬ 
ant  information  tO;  Bob  Deitz,  Business 
Editor,  Dallas  Times  Herald,  1101 
Pacific  Ave.,  Dallas,  TX  75202. 


INNOVATIVE  AM  in  East  Texas  with 
36,000  circulation  and  emphasis  on 
color  photography  and  graphics  seeks 
news  editor  to  run  copy  desk.  Must  be 
design-oriented,  strong  on  grammar  and 
spelling  and  have  sound  news  judg¬ 
ment.  Also  have  opening  for  sports  copy 
editor  and  reporter.  Send  resume,  refer¬ 
ences,  clips  or  layout  and  editing 
samples  to  Anna  Johnson,  Texarkana, 
Gazette,  PO  Box  621,  Texarkana,  T)< 
75504. 


Leading  Montana  daily  seeks  reporter 
with  daily  newspaper  experience.  A 
state  capital  bureau  post  for  high  calib¬ 
er  reporter  with  appropriate  qualifica¬ 
tions,  alternately  general  assignment 
post.  Send  resume  and  clips  to  Manag¬ 
ing  Editor,  PO  Box  5468,  Great  Falls, 
MT  59403. 


LIFESTYLE  EDITOR  to  head  3-person 
dept.  Must  know  how  to  edit,  write, 
design  pages  and  be  a  leader.  Great  job 
with  growing  North  Carolina  daily.  Jack 
Stratas,  Editor,  The  Courier  Tribune,  PO 
Box  340,  Asheboro,  NC  27203. 

E&P  CLASSIFIEDS 

(212)  675-4380 


MANAGING  EDITOR 
We  will  soon  be  interviewing  candidates 
for  the  managing  editorship  of  a  presti¬ 
gious  7-morning  newspaper  of  34,000 
circulation  in  one  of  the  more  attractive 
areas  of  Zone  1.  Send  resume  for  job 
description  and  complimentary 
subscription.  Box  2555,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  long- 
established  English-language  daily  in 
major  Latin  American  capital.  Principal 
responsibility  for  day-to-day  operation 
of  newspaper.  Present  newsroom  staff 
of  20,  with  plans  for  expansion.  Know¬ 
ledge  of  desk  work,  good  Spanish 
essential.  Reporting  and  supervisory 
experience  preferred.  Promising  candi¬ 
dates  not  meeting  all  qualifications  will 
be  considered  for  news  editor  or  senior 
reporting  position,  with  possibility  of 
advancement.  Reply  to  Box  2598, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  communica¬ 
tions  business  weekly.  Visible  position 
for  take  charge  news  editor.  Reply  to 
Box  2551,  Editor  &  Publisher. 


MANAGING  EDITOR 
Trader  Publications,  an  expanding  and 
award-winning  group  of  community 
newspapers  based  in  Northern  West¬ 
chester,  is  looking  for  a  person  with 
layout  and  supervisory  experience  and  a 
strong  news  features  background.  3-5 
years  experience  preferred.  Must  be 
available  in  January.  Salary  mid  to  high 
20s.  Send  resume  to  Celeste  Calvitto, 
Executive  Editor,  Trader  Publications, 
272  N.  Bedford  Rd.,  Mount  Kisco,  NY 
10549.  Please  no  phone  calls. 


EXPERIENCED  REPORTERS 

Energetic  reporters  with  good  language  skills  for 
Northeast  Ohio  PM  (95,000  daily,  145,000  Sun¬ 
day).  Positions  require  a  degree  and  a  minimum 
of  two  years’  experience  with  a  daily  newspaper. 
Mandatory  tryout  period.  No  telephone  in¬ 
quiries.  Send  resume,  clips  and  3  professional 
references  to:  Dennis  B.  Mangan,  City  Editor, 
The  Vindicator,  PO  Box  780,  Youngstown,  Ohio 
44501-0780. 


MANAGING  EDITOR 
Very  small  daily  in  Virginia  mountains 
needs  editor  who  can  do  it  all.  Universi¬ 
ty  town.  Advance  within  national  group. 
Call  Rip  (703)  639-2436. 


Medical  publishing  company  needs 
ASSISI  ANT  EDITOR  for  clinical  news¬ 
letter  and  related  publications  on  AIDS. 
Must  have  two  years  hard  news  or  medi¬ 
cal  reporting  experience  and  journalism 
degree.  Send  resume,  cover  letter,  and 
your  best  clip  to:  Theresa  Waldron, 
American  Health  Consultants,  67 
Peachtree  Park  Drive,  NE,  Atlanta,  GA 
30309.  No  phone  calls. 


PROGRESSIVE  12,000  daily  in  mid- 
Michigan  college  town  seeks  exper¬ 
ienced  journalist  for  education  beat 
consisting  of  major  state  university, 
small  private  college  and  several  public 
and  parochial  K-12  schools.  A  top  posi¬ 
tion  on  a  quality  paper.  Send  resume 
and  best  clips  to  Editor,  Morning  Sun, 
215  N.  Main,  Mt.  Pleasant,  Ml  48858. 


PUBLISHER  needed  to  manage  day-to- 
day  operation  of  3  New  England  week¬ 
lies.  Responsible  for  budgets  and  profi¬ 
tability  of  newspapers,  supervising  and 
directing  all  staff  members,  preparing 
statistical  and  monthly  reports  and  serv¬ 
icing  key  accounts.  This  full-time 
management  position  requires  3-5 
years  of  general  management  experi¬ 
ence.  Applicant  should  be  well- 
organized,  possess  fiscal  knowledge,  be 
creative,  a  self-starter  and  possess 
excellent  people  skills.  No  phone  calls, 
please.  Send  resume  to  Sherri  Volpert, 
Human  Resources  Manager,  Worcester 
County  Newspapers,  25  Elm  St.,  South- 
bridge,  MA  01550. 


REPORTER 

We  are  a  20,000-circulation  daily  and 
Sunday  newspaper  in  Northeast 
Pennsylvania’s  Poconos  looking  for  a 
general  assignment  reporter  who  is  a 
lively  writer  with  an  active  sense  of  curi- 
ousity.  Weekly  or  daily  experience 
preferred  but  will  consider  qualified 
entry-level  candidate.  Send  resume  and 
clips  to  Ron  Bouchard,  Editor,  The 
Pocono  Record,  511  Lenox  St., 
Stroudsburg,  PA  18360. 


REPORTERS/EDITORS-Move  to  the 
economic  hot  spot  of  the  Pacific  North- 
ewest  and  help  us  produce  a  quality 
daily  to  match  the  vitality  of  the  area. 
We  need  seasoned  reporters  and 
editors,  minimum  3  years  experience  on 
a  daily.  Top  salary,  benefits.  Write  or 
call  Bob  Paulos,  Hagadone  Corp.,  Box 
1178,  Coeur  d’Alene,  ID  83814.  (208) 
666-2441. 


REPORTERS  wanted  for  growing  Cali¬ 
fornia  daily.  Seeking  candidates  with  at 
least  one  year’s  experience  on  a  daily 
newspaper.  California  applicants 
preferred.  Send  resume  and  five  clips 
to:  Jim  Marxen,  City  Editor,  The  Daily 
Report,  Box  4000,  (Jntario,  CA  91761. 

REPORTER/PHOTOGRAPHER  needed 
for  one  of  Wyoming’s  finest  weekly 
newspapers.  Send  resume  and  clips  to 
Hugh  Conklin,  PO  Drawer  109, 
Douglas,  WY  82633.  (307)  358-2965. 


REPORTERS  WANTED 
Our  rapidly  growing  weekly  group  is 
seeking  three  reporters.  Recent  gradu¬ 
ates  with  limited  experience,  willing  to 
learn,  will  be  considered.  Send  clips 
and  resume  to  Julie  Hamlin,  PO  Box 
269,  Norway,  ME  04268. 

REPORTER-PHOTOGRAPHER 
Very  small  daily  in  Virginia  mountains 
needs  reporter  who  can  do  layout,  shoot 
pictures.  Advance  within  national 
group.  Call  Rip  (703)  639-2436. 


REPORTER-EDITOR 
15,000  AM  paper  in  Northern  Shenan¬ 
doah  Valley  seeks  experienced  reporter 
who  also  can  -  or  is  willing  to  learn  to  - 
do  editing.  Excellent  salary  and  bene¬ 
fits.  Immediate  opening.  Send  resume 
and  samples  to  P.O.  Box  69,  Strasburg, 
VA  22657. 


ROAM  SOUTHERN  NEW  MEXICO 
As  a  roaming  reporter  based  in  fast 
growing  Las  Cruces,  N.M.,  your  beat 
will  range  from  desert  to  forest,  covering 
stories  of  regional  interest.  We  require: 
proven  initiative,  excellence  in  report¬ 
ing  and  writing,  photo  raphic  skills. 
Spanish  fluency  a  plus.  Send  resume, 
clips  and  references  to  Randy  Limbird, 
NM  Editor,  El  Paso  Times,  PO  Box  20, 
El  Paso,  TX  79999.  No  phone  calls. 


SENIOR  EDITOR/REPORTER  sought 
for  growing  group  of  data  communica¬ 
tions  newsletters.  Must  have  3-5  years 
reporting  experience  and  an  under¬ 
standing  of  data  communications  and 
hi-tech  issues.  If  interested  in  joining  a 
fast-paced  growth-oriented  company 
with  a  reputation  for  editorial  excel¬ 
lence,  send  resume,  samples  and  salary 
history  to:  Ellen  Hamm,  Phillips 
Publishing,  7811  Montrose  Rd.,  Poto¬ 
mac,  MD  20854. 


SHOEBOX  GREETINGS  (  a  tiny  little 
division  of  Hallmark)  is  looking  for 
humor  writers.  If  you  can  channel  your 
sense  of  humor  into  innovative  greeting 
cards  that  represent  a  fresh  alternative 
to  traditional  humor  cards,  then  we 
have  a  place  for  you.  Shoebox  offers  a 
competitive  salary,  a  stimulating,  crea¬ 
tive  environment  and  one  of  the  finest 
benefit  programs  available.  Just  write 
ten  humorous  greeting  card  ideas  on  a 
single  sheet  of  paper  and  send  them 
along  with  your  resume  and  SASE  to: 
Editorial  Manager,  Shoebox  Greetings, 
Maildrop  200,  Hallmark  Cards  Inc.,  PO 
Box  419580,  Kansas  City,  MO 
64141-6580. 


SPORTS  COPY  EDITOR 
The  Racine  Journal  Times,  a  36,000 
AM,  has  an  immediate  opening  for  a 
sports  copy  editor.  The  successful 
candidate  must  have  spent  at  least  2 
years  at  a  daily  newspaper,  with  exten¬ 
sive  experience  in  desk  work  and  page 
design.  We  are  located  in  a  great  sports 
market,  between  Chicago  and  Milwau¬ 
kee  on  Lake  Michigan,  and  we  cover  the 
preps,  pros  and  colleges.  We  are  looking 
for  somebody  who  can  handle  deadline 
pressure  5  days  a  week,  design  bright, 
tight  pages,  write  great  headlines  and 
mesh  with  an  aggressive  staff.  We’ve 
got  some  "super  star”  reporters  -  now 
we  need  somebody  to  make  them  look 
even  better.  Application  deadline  is 
December  31.  Send  resume  and  exam¬ 
ples  of  page  layout  to: 

Susan  Dembowski 
The  Journal  Times 
212  Fourth  Street 
Racine,  Wl  53403 
An  equal  opportunity  employer 


Seasoned  journalists  with  top  creden¬ 
tials,  strong  ideas,  keen  enthusiasm  for 
teaching  sought  for  one-  or  two- 
semester  sabbatical  replacement  posi¬ 
tions  beginning  9/88.  Teach  small  clas¬ 
ses  in  reporting,  writing,  law  and  ethics 
or  a  seminar  in  your  area  of  expertise. 
The  University  of  Richmond  is  a  private, 
liberal  arts  institution  with  2,700 
undergraduates,  and  law,  business 
schools,  located  on  350  acres.  UR  is  an 
equal  opportunity,  affirmative  action 
employer:  qualified  minorites,  women 
are  encouraged  to  apply.  Clips,  resume, 
references  to  Steve  Nash,  Journalism 
Coordinator,  University  of  Richmond, 
VA  23173. 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue. 


Effective  January  1.  1988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

)er  issue.  2  weeks  ^  $3.05  per  line,  per  issue. 

>er  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

)er  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011,  (212)  675-4380. 


HELP  WANTED 


SPORTS  EDITOR  for  Honolulu  Advertis¬ 
er,  95,000  circulation  AM  and  Sunday. 
S^king  aggressive,  experienced  super¬ 
visor  for  l(>person  staff.  If  you  envision 
retiring  to  Paradise,  don't  apply.  Send 
resume,  references  and  samples  of 
sections  you’ve  put  out  to  Gerry  Keir, 
Managing  Editor,  The  Advertiser,  PO 
Box  3110,  Honolulu  96802, 


SPORTS  WRITER  tor  20,000,  7-day 
paper.  Self-starter,  quick  learner,  some 
experience  needed.  Immediate  open¬ 
ing.  Prefer  Zones  3-4  applicants.  Send 
resume  and  clips  to  Sports  Editor,  PO 
Box  68,  Murfreesboro,  TN  37133. 


STATE  CAPITAL  Reporters,  part-time, 
to  cover  news  assignments  in  Austin, 
Des  Moines  and  Little  Rock  for  state 
wide  news  service.  Interstate  News 
Services,  Inc.,  1-800-522-1301. 


SUBURBAN  EDITOR  for  50,000  circu¬ 
lation  daily  newspaper.  If  you  want  the 
challenge  of  directing  news  coverage  of 
some  of  the  fastest-growing  towns  in  the 
East  in  a  competitive  market;  if  you 
have  daily  news  supervision  and  report¬ 
ing  experience  and  want  to  make  your 
mark,  this  is  the  job  for  you.  Send 
resume  and  work  samples  to  Neil 
Roiter,  Managing  Editor,  The  Standard 
Times,  New  Bedford,  MA  02742.  Appl¬ 
icants  from  Northeast  only.  No  calls, 
please. 


SUNDAY  EDITOR  tor  small,  growing 
daily  in  the  Southeast.  Strong  back¬ 
ground  in  reporting,  editing,  layout  and 
production  coordination  required. 
Sound  news  judgment  essential.  Send 
letter,  resume  with  references  and 
salary  expectations  to  Box  2619,  Editor 
&  Publisher. 


NIGHT  COPv  EDITOR  for  small,  grow¬ 
ing  daily  in  the  Southeast.  Excellent 
desk  skills  required.  Send  letter, 
resume  with  references  and  salary 
expectations  to  Box  2620,  Editor  & 
Publisher. 


SUNDAY  EDITOR  for  small,  growing 
daily  in  the  Southeast.  Strong  back¬ 
ground  in  reporting,  editing,  layout  and 
production  coordination  required. 
Sound  news  judgment  essential.  Send 
letter,  resume  with  references  and 
salary  expectations  to  Box  2619,  Editor 
&  Publisher. 


THE  GREENVILLE  (SC)  NEWS  is  look¬ 
ing  for  an  enterprising  statehouse  repor¬ 
ter.  Salary  commensurate  with  ability. 
Contact  Tom  Hutchison,  (803) 
298-4314  or  PO  Box  1688,  Greenville, 
SC  29602. 


The  Providence  Journal-Bulletin  is 
seeking  a  newspaper  page  designer  to 
fill  a  section  editor  position,  supervising 
page  make-up.  The  design  desk  does 
page  one,  all  inside  news  pages,  the 
daily  sports  and  business  fronts  and 
others  includes  a  picture  desk  as  part  of 
its  operations.  To  apply  send  a  portfolio, 
resume  and  cover  letter  to  Donald  W. 
Zimmerman,  Assistant  Director  Person¬ 
nel,  The  Providence  Journal  Co.,  75 
Fountain  St.,  Providence,  Rl  02902. 
An  equal  opportunity  employer. 


TOP-FLIGHT  EDITOR  for  fast-growing 
Zone  1  weekly.  Strong  news,  editing, 
staff  management  and  people  skills  a 
must.  Part  of  a  small  daily  and  weekly 
group.  Fine  community-opportunity  to 
implement  forward-thinking  ideas. 
Send  resumes,  clips,  salary  history, 
references  to  Box  2618,  Editor  & 
Publisher. 


GENERAL  ASSIGNMENT  and  sports 
reporters  needed  at  6-day  PM.  Both 
entry-level  positions  but  experience  a 
plus.  Both  must  take  own  photos.  Posi¬ 
tions  now  open.  Call  or  write  Editor, 
Mohabe  Daily  Miner,  Kingman,  AZ 
86402.  (602)  753-6397. 


HELP  WANTED 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


WE  NEED  talented,  productive  repor¬ 
ters.  If  you  are  among  the  best  -  whether 
beginner  or  proven  pro  -  send  us  a 
letter,  resume  and  5  clips.  This  may  be 
your  chance  to  work  for  a  rapidly  impro¬ 
ving  regional  paper  in  a  great  undiscov¬ 
ered  corner  of  the  country.  Write  to:  Phil 
Gruis,  Deputy  Managing  Editor, 
Spokesman-Review  and  Spokane  Chro¬ 
nicle,  PO  Box  2160,  Spokane,  WA 
99210. 


MECHANICAL/DESIGN  ENGINEER 
DEV  Industries,  Inc.  a  manufacturer  of 
web  offset  presses  is  seeking  a 
mechanical/design  engineer.  The  ideal 
candidate  will  have  had  direct  experi¬ 
ence  designing  presses  or  press  related 
equipment.  The  position  is  located  in 
our  suburban  Chicago  facility.  We  offer 
an  excellent  benefit  package  high¬ 
lighted  by  a  salary  commensurate  with 
experience.  Please  con*act:  T.  Yamaga- 
ta,  DEV  Industries,  Inc.,  230  James 
Street,  Bensenville,  IL  60106. 
800-323-7683/  (312)  860-5530.  (An 
AA/EEO  Employer). 


MAILROOM  FOREMAN-Zone  2.  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


PHOTOGRAPHY 


CHIEF  PHOTOGRAPHER/PHOTO 
EDITOR  for  Midwest  afternoon  daily. 
Excellent  benefits,  good  starting  salary. 
Previous  management  and  photo  exper¬ 
ience  a  must.  Send  resume  to  Box 
2595,  Editor  &  Publisher. 


DIRECTOR  OF  PHOTOGRAPHY 

A  golden  opportunity  awaits  a  photo 
veteran  with  sound  management  skills, 
solid  news  experience  and  color  know¬ 
how  at  one  of  the  nation's  fastest  grow¬ 
ing  dailies.  This  is  a  new  position  at  the 
head  of  an  outstanding  team  of  photo 
professionals  covering  the  burgeoning 
inland  Southern  California  area.  We’re 
adding  color  in  1988  and  our  director  of 
photography  will  play  a  key  role  in  build¬ 
ing  up  our  photo  operation  and  keeping 
it  competitive  in  this  expanding  market. 
Excellent  salary  and  benefits.  Send 
resume  and  references  to  -  Joe  Happ, 
Deputy  Managing  Editor/News,  The 
Press-Enterprise,  3512  14th  St.,  River¬ 
side,  CA  92501.  No  calls,  please. 


PRESSROOM 


PRESSMAN  for  Goss  Urbanite.  Imme¬ 
diate  openings  available.  Willingness  to 
work  all  shifts.  Prior  press  experience 
required.  Tom  Jones  or  Wendy  Graffeo, 
BOCA  RATON  NEWS,  33  SE  3rd  St., 
Boca  Raton,  FL  33432  (305) 
395-8300.  A  K  N IG  HT-R I  ODER 
NEWSPAPER. 

PRESSMAN:  Experienced  Goss 
Community  or  Harris  VI 5  -  Expanding 
^int  Operation.  Advance  to  Production 
Manager.  Move  up  to  High  Paying 
Opportunity.  (516)  265-35U0. 
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HELP  WANTED 


HELP  WANTED 

_ PRESSROOM _ 

EXPERIENCED  PRESSMEN  WANTED 
1  Full  Time  Position 
1  Part  Time  Position 

The  Knight  Publishing  Co.  is  seeking 
skilled,  reliable  persons  to  work  in  our 
production  department.  Applicant  must 
be  experienced  with  double-wide  press¬ 
es  and  be  able  to  perform  all  duties  on 
the  press.  Must  evidence  references 
from  previous  pressroom  supervisors 
and  have  a  working  knowledge  of  basic 
math  skills.  Stable  work  history  a  plus. 
Hours  are  8PM  to  4:30AM.  We  offer  full 
range  of  benefits,  competitive  salary, 
and  pleasant  working  conditions  in  our 
downtown  location.  Positions  available 
the  first  quarter  of  1988.  If  interested 
ca''  or  send  resume  to  Knight  Publish¬ 
ing  Co.,  600  S.  Trion  St.,  Charlotte,  NC 
28202  or  call  (704)  379-6599.  EOE/ 
M/F 

NIGHT  ASSISTANT  FOREMAN 
We  are  looking  for  the  right  person  with 
double  width  press  experience  to  work 
with  pressroom  foreman  and  crew  on  a 
Han  N-1650.  We  are  a  26,000,  7 
days  per  week  publication  in  South 
Central,  PA.  Great  opportunity/ 
challange  for  the  right  individual.  Send 
resume  to  The  Daily  News,  ATT:  Blake 
Sanderson,  S.  8th  and  Poplar  Streets, 
Lebanon,  PA  17042. 

PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. _ 

PRESSROOM  MANAGER  We  are  look¬ 
ing  for  a  quality  conscious  individual  to 
manage  our  camera,  plate  and  press¬ 
rooms.  Our  ideal  candidate  will  be  a 
good  manager  with  a  solid  understand¬ 
ing  of  color  scanners,  the  camera  and 
plate  areas  as  well  as  experience  on  a 
Goss  Urbanite  press.  Come  and  enjoy 
the  quality  of  life  that  can  only  be  found 
in  a  beautiful  Western  Mass,  communi¬ 
ty.  Piease  send  resume  to  Doug  Hill¬ 
man,  Director  of  Operations,  The  Recor¬ 
der,  14  Hope  St.,  Greenfield,  MA 
01301. 

The  Gazette,  an  innovative  high  quality 
40,000  daily  seeks  a  persdn  with  high 
standards  in  color  reproduction.  Harris 
1650  experience  helpful  but  not 
necessary.  If  you  are  a  quality  minded 
press  person  who  wants  to  be  a  working 
manager,  give  us  a  call.  Good  salary, 
benefits,  401 K,  chance  for  advance¬ 
ment.  Contact:  Bill  Cone,  Production 
Director,  The  Gazette,  P.O.  Box  1538, 
Gastonia,  NC  28053.  (704) 
864-3291. 


_ PRODUCTION _ 

ART/PRODUCTION  MANAGER 
Major  chain  of  shopper  publications 
seeks  a  strong  leader  to  direct  its  art, 
production  and  typesetting  department. 
Must  have  the  ability  to  organize  and 
plan  for  efficient  work  flow  and  produc¬ 
tivity  while  directing  a  staff  30 -t 
professionals.  If  you  have  superior 
professional  and  organizational  skills 
and  seek  a  rewarding  challenge  in  a  very 
competitive  and  fast  paced  environ¬ 
ment,  we  offer  an  attractive  salary, 
incentive,  company  paid  benefits  and 
an  excellent  work  environment.  Rush 
resume  and  salary  history  to  PO  Box 
447,  Great  Neck,  NY  11021. _ 

ASSISTANT  PRINTING  MANAGER 
The  Atlanta  Journal-Constitution  is 
seeking  an  assistant  printing  manager 
with  2-5  years  web-offset  printing 
experience  (preferably  TKS).  The  ideal 
candidate  will  have  excellent  verbal  and 
written  communication  skills,  budget¬ 
ting  and  cost  justification  experience 
and  1-3  years  supervisory  experience 
which  is  essential. 

The  position  is  located  in  our  suburban 
Atlanta  state-of-the-art  offset  printing 
facility.  The  position's  main  responsi¬ 
bilities  are  management  of  actual  print¬ 
ing  process,  coordination  with  other 
production  departments  and  solving 
problems  in  other  areas  such  as  sche¬ 
duling,  training  and  personnel  manage¬ 
ment,  We  offer  an  excellent  benefit 
package  highlighted  by  a  salary 
commensurate  with  experience. 

Please  send  resume  and  salary  history 
to: 

Employment  Department 
The  Atlanta  Journal-Constitution 
P.O,  Box  4689 
Atlanta,  GA  30302 

_ EOE _ 

EXPANDING  GROUP  of  Arizona  news¬ 
papers  desires  resumes  for  current/ 
future  openings  for  press  operators  and 
press  foremen.  Reply  to  Western  News¬ 
papers,  PO  Box  1271,  Yuma,  AZ 

85364. _ 

PRODUCTION  MANAGER 
Newspaper  composing  room  manager 
needed  for  large  weekly  on  Oregon 
coast.  This  is  a  hands-on  position  that 
requiresexcellent  organizational  skills, 
fast  and  accurate  typing,  page  and  ad 
paste-up  and  type  specing.  Knowledge 
of  compugraphic  or  typesetting  equip¬ 
ment  necessary.  We  offer  good  salary, 
benefit  package,  stock  plan  and  proift 
sharing.  If  you  are  a  dedicated  person 
with  a  can  do  personality  and  would 
welcome  and  new  challenge  send 
resuume  to  Box  2621,  Editor  & 
Publisher. 


_ HELP  WANTED _ 

_ PRODUCTION _ 

QUALITY  ASSURANCE  MANAGER 

The  Quality  Assurance  Manager  at  the 
Seattle  Times  has  a  wide-ranging  role  in 
the  production  of  The  Seattle  Times  and' 
the  Post  Intelligencer  which  have  a 
combined  daily  circulation  of  450,000. 
Reporting  directly  to  the  Operations 
Director,  this  person  has  extensive 
contact  with  production,  news  and 
advertising  personnel  as  well  as  major 
advertisers.  Responsibilities  include 
developing,  implementing,  and  manag¬ 
ing  programs  pertaining  to  the  quality  of 
the  finished  product,  assisting  in  equip¬ 
ment  evaluation,  purchase  and  installa¬ 
tion  processes  and  developing  employ¬ 
ees'  knowledge  of  quality  assurance 
systems,  programs  and  methods.  Ideal 
candidates  will  have  at  least  3  years 
experience  in  newspaper  or  commercial 
printing  production,  a  bachelor's  degree 
in  a  related  field,  experience  in  estab¬ 
lishing  and  maintaining  a  quality  assur¬ 
ance  program  as  well  as  the  outstanding 
interpersonal  skills  needed  to  make 
such  a  program  run  smoothly  and  effec¬ 
tively.  This  position  will  be  available 
early  in  1988.  The  Seattle  Times  offers 
an  excellent  compensation  package. 
Interested  parties  should  submit  cover 
letter  and  resume,  including  salary 
history  to:  Quality  Assurance  Position, 
Personnel  Dept.,  The  Seattle  Times, 
P.O.  Box  70,  Seattle,  Wa  98111. 


“To  know  is  science, 
merely  to  believe  one 
knows  is  ignorance. " 
Hippocrates 


PROJECT  ADMINISTRATOR 
DEV  Industries,  Inc.,  manufacturer  of 
web  offset  presses  is  seeking  a  project 
administrator.  The  ideal  candidate  will 
have  experience  in  coordinating 
projects  between  the  customer,  produc¬ 
tion,  and  field  service.  This  person 
needs  to  be  organized  and  have  excel¬ 
lent  communication  skills.  Must  be  will¬ 
ing  to  travel  10%  of  time.  The  position 
is  located  in  our  suburban  Chicago 
facility.  We  offer  an  excellent  benefit 
package  highlighted  by  a  salary 
commensurate  with  experience.  Please 
contact:  T.  Yamagata,  DEV  Industries, 
Inc.,  230  James  Street,  Bensenville,  iL 
60106.  (312)  860-5530, 
800-323-7683.  (An  AA^EEO 
Employer). 


_ HELP  WANTED _ 

_ PRODUCTION _ 

NIGHT  PRODUCTION  MANAGER 
Seeking  quality  conscious  individual  for 
45,000  daily  circulation  newspaper  in 
NE  South  Carolina.  Knowledge  of 
Prepress,  Press  and  Mailroom  opera¬ 
tions  is  essential.  Commercial  printing 
experience  a  plus.  Successful  candi¬ 
date  will  become  the  number  two 
Production  person  reporting  to  Vice 
President  and  Director  of  Production. 
Excellent  advancement  opportunity  for 
Production  Assistant  or  Production 
Manager  in  a  smaller  newspaper.  Send 
resume  and  salary  history  to:  Box  2610, 
Editor  &  Publisher. 

OPERATIONS  MANAGER 
Zone  2,  seven-day  a.m.  seeks  an  exper¬ 
ienced  production  professional  to 
manage  operations.  Currently  letter- 
press,  this  company  needs  an  individual 
who  can  help  us  with  a  major  moderni¬ 
zation  program.  Negotiating  experience 
a  must.  Send  resume  in  confidence  to 
Box  2583,  Editor  &  Publisher. 

PRODUCTION  MANAGER  for  commer- 
cial/weekly  with  strong  organizational, 
people  skills.  3-shift,  6-day  week  opera¬ 
tion,  40  full-time,  some  4-color  work. 
Want  innovator  who  can  contribute  to 
management  team.  Needs  to  be  quality- 
conscious  first,  cost-conscious  second. 
Salary  to  $40,000  plus  bonus,  bene¬ 
fits.  Good  living  area  in  Zone  5.  Box 
2569,  Editor  &  Publisher. 

_ RESEARCH _ 

NEWSPAPER  RESEARCH  ANALYST 
Leading  Northern  California  suburban 
newspaper  group  is  seeking  a  Research 
Analyst  with  3  to  5  years  newspaper 
research  experience.  Should  have 
experience  in  all  phases  of  the  research 
function  from  survey  design  and  analys¬ 
is  to  written  presentations.  Superior 
writing  and  PC  skills  a  must.  Experience 
with  Dbase  III  and  tabulation  programs 
like  SPSS  or  ABTAB  helpful.  Send 
resume,  three  samples  of  written 
presentations  or  promotional  pieces  and 
salary  requirements  to: 

Personnel 

Lesher  Communications,  Inc. 

PO  Box  5088 
Walnut  Creek,  CA  9X596 


_ SALES _ 

CO-OP  COORDINATOR  Assertive, 
dynamic,  experienced.  Salary  plus 
commission.  Growing  daily  in  South 
Carolina.  Louisa  Koken,  Greenville 
News  Piedmont,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


Qat^oriWalfls  » ^xecutive^eartli 


Pre-Press 

•  Atex,  DEC,  SIl,  and  other  systems.  People 
needed  at  various  locations.  Management 
and  technician  level  openings.  To  $60,000 

•  Scanner,  four  color  and  quality  control 

management  positions  in  Southeast  and  Mid¬ 
west  available.  To  55,000 

•  Pagination  systems.  People  needed  at 
southern  and  Mid-Atlantic  metro  dailies. 
Excellent  career  opportunities.  To  55,000 


Press 

•  Southwest,  east,  west.  Midwest  and  south¬ 
east.  Pressroom  Managers  needed.  Qualified 
candidates  will  earn  up  to  $60,000. 

•  Various  Foremen  needed.  TKS,  Goss,  Hoe 

and  Harris  experience  required.  (Nation¬ 
wide)  To  $40,000 

•  Machinist  and  skilled  press  maintenance 
persons  needed  at  various  locations. 

To  $40,000 


Production  Management 

•  Eastern  daily  seeks  high  level  production 
pro  to  take  charge.  This  career  move  is  a  rare 
opportunity.  Compensation  negotiable. 

•  Western  daily  seeks  a  person  to  direct 

planned  growth.  Experienced  candidates 
will  interview  this  year.  To  $55,000 

•  Assistants  to  move  into  top  production 
spots  at  southeast,  northeast  and  Midwest 
dailies.  Start  at  up  to  $45,000. 


Contact:  Robert  C.  Bernard 
610  E.  Baltimore  Pike  •  Media,  PA  •  (215)565-0800 
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ATTENTION!!! 

1987-1988 

JOURNALISM 

SCHOOL 

GRADUATES 

EDITOR  &  PUBLISHER 
extends  to  you,  as  a  gradua¬ 
tion  gift, one  FREE  insertion 
in  the  “Positions  Wanted" 
section  of  its  January  2, 1 988 
issue.  In  addition,  if  you  run 
your  ad  1  more  time  you  will 
be  charged  the  2-time  rate  of 
$3.05  per  line  for  the  2nd  ad. 
If  you  run  your  ad  2  more 
times  you  will  be  charged  the 

3- time  rate  of  $2.60  per  line 
for  the  2nd  and  3rd  issues, 
and  if  you  run  your  ad  3  more 
times  you  will  be  charged  the 

4- time  rate  of  $2.40  per  line 
for  each  of  the  last  3  issues. 
Whether  or  not  you  take 
advantage  of  the  multiple  rate 
discount,  YOUR  AD  in  our 

January  2,  1988 
REVIEW  &  FORECAST 
issue  is  free! 


—GUIDELINES— 

1 .  Ads  must  not  exceed  7 
lines  (37  characters  per  line). 
We  reserve  the  right  to  edit 
copy  to  fit  space  require¬ 
ments. 

2.  Use  of  E&P  box  numbers 
will  be  accepted. 

3.  Journalism  school  and  gra¬ 
duation  date  must  be  speci¬ 
fied  to  E&P  (but  not  neces¬ 
sarily  in  ad  copy). 

4.  All  ads  must  be  MAILED  to 
E&P  with  prepayment 
enclosed  for  additional  inser¬ 
tions.  No  ads  by  phone, 
please. 

5.  Extended  deadline  for  re¬ 
ceipt  of  ads;  Dec.  23,  1987. 

EDITOR  &  PUBLISHER 
would  like  to  welcome  you 
into  the  wonderful  world  of 
journalism! 


Editor  &  Publisher 
Classifled  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


HELP  WANTED 


_ SALES _ 

DISTRICT  SALES  MANAGER-  Zone  2 
metro  daily  is  looking  tor  2  career 
minded  individuals  to  join  our  DSM 
team.  Applicants  should  have  a  mini¬ 
mum  of  2  years  experience.  We  are  part 
of  the  Gannett  organization  and  offer 
several  career  opportunities  for  the  right 
candidate.  Excellent  starting  salary  and 
benefits.  Send  resume  and  salary 
history  to  Personnel  Director,  The  News 
Journal  Co.,  831  Orange  St.,  Willi- 
mington,  DE  19801. _ 


_ TECHNICIAN _ 

ELECTRONIC  TECHNICIAN  for  a  daily 
US  Forces  newspaper  located  in  down¬ 
town  Tokyo,  Japan.  Opening  is  antici¬ 
pated  on  or  about  March  1988.  Candi¬ 
dates  must  have  1)  a  thorough  know¬ 
ledge  of  electro-mechanical  functions 
and  applications,  2)  the  ability  to  main¬ 
tain  computers  and  related  photo 
typesetting  equipment  and  3)  software 
familiarity.  Basic  pay  is  $22,458  per 
year,  plus  government  quarters,  cost  of 
living  allowance,  BX,  commissary  and 
APO  privileges,  as  well  as  other  bene¬ 
fits.  Applications  should  be  submitted 
to  Pacific  Stars  and  Stripes,  ATTN:  Civi¬ 
lian  Personnel  Manager,  APO  San  Fran¬ 
cisco  96503-0110. 


COMPUTER  TECHNICIAN 
Growing  daily  in  Zone  9  is  seeking  a 
technician  experienced  on  VAX  780, 
DEC  1170’s  ,  1184  equipment  includ¬ 
ing  RP06  drives.  Experienced  on  auto¬ 
logic  equipment  a  plus.  Duties  will 
include  terminal  and  TC  maintenance 
and  back-up  on  composing  equipment. 
Training  on  new  equipment  will  be  furn¬ 
ished.  Excellent  opportunity  and  chal¬ 
lenge  for  right  individual.  Please  send 
resume  and  salary  requirements  to  Box 
2593,  Editor  &  Publisher. 

POSITIONS 

WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER.  Knowledgeable 
all  areas  newspaper  operations.  Daily, 
TMC.  Strengths:  financial,  cost  control, 
systems  management,  working  with 
people.  Proven  record.  Box  2528, 
Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  with  excel¬ 
lent  credentials.  12  years  sales  experi¬ 
ence  with  top  publishing  and  broadcast¬ 
ing  media  (New  York  market)  plus  7 
years  as  ad  director  with  largest  New 
York  ethnic  weeklies.  Seeks  manage¬ 
ment  position  with  a  general  market 
publication  in  the  NY/NJ/CT  major 
metropolitan  area.  (212)  687-0810 
9-5pm. 


_ CIRCULATION _ 

Available  now,  experienced  circulator, 
directorship  desired.  Familiar  with  all 
fields,  15  years  experience.  Dedicated, 
aggressive,  results  oriented.  Box  2601, 
Editor  &  Publisher. 


CIRCULATION  MANAGER,  seeks  work. 
Experience,  4,000  Kansas  daily,  8,000 
North  Dakota  daily,  12,000  Oklahoma 
daily.  Gene  Springer  (701)  572-3119. 

YOUNG,  AGGRESSIVE,  and  CREATIVE 
C.D.  seeks  new  challenges  with  career 
opportunity.  Diversified  experience  with 
forte  in  marketing  and  motivation  with 
accent  on  detail.  Dynamic  leader, 
strives  for  excellence,  prefers  competi¬ 
tive  environment.  People-oriented!  Box 
2602,  Editor  &  Publisher. 


POSITIONS  WANTED 


COMPUTER  TECHNOLOGY 

"I  will  work  for  nothing,  forever,  after 
you  pay  what  we'll  call  an  employment 
fee  of  $2,495.  I’ll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I'll  improve  your  bottom  line  and 
product  or  return  your  fee.  You  can  cost- 
justify  me  in  a  hurry!  That’s  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I’m  from  Missouri  and  I’ll 
show  you!" 


POSITIONS  WANTED 


_ EDITORIAL _ 

MULTI-TALENTED  ASS'T  EDITOR 
Three  years  experience,  seeks  assistant 
editor  position  for  entertainment/ 
fashion  magazine  in  NYC  area.  Learning 
&  growth  position.  Writing,  editing, 
interviewing,  layout.  Call  Jean  at  (212) 
687-7686,  M-Th,  &  F. 

(516)  764-5294,  Tuesdays. 


SPORTSWRITER  -  seven  years  experi¬ 
ence  covering  HS  and  college  sports 
seeks  reporting  position  on  daily.  Box 
2586,  Editor  &  Publisher. 


_ EDITORIAL _ 

AGGRESSIVE  SPORTS  WRITER  with  5 
years  experience  offers  hard  work  and 
crisp  writing  for  daily  in  Zones  5  &  7. 
Has  desk  work  and  photography  experi¬ 
ence.  Call  Marc  (308)  236-9370. 


All  I  need  is  an  opportunity.  Motivated 
sports  journalist  with  3+  years  experi¬ 
ence  seeking  a  reporting  position  on  a 
mid-sized  daily.  Willing  to  relocate 
anywhere  for  the  chance  to  excel.  Call 
Craig  at  (214)  727-3352  or  (214) 
987-2843. _ 

EDITOR-REPORTER-  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1  1/2  years  suburban  weekly.  Had 
long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All-American 
college  paper.  Cheryl  A.  Spencer,  718 
N.  32nd  Ave.,  Hollywood,  FL  33021. 


EXPERIENCED  REPORTER- 
In  municipal  government;  police/ 
courts;  features;  lifestyles;  business  & 
photography,  seeks  job  as  daily  reporter 
or  weekly  editor/writer.  Aggressive, 
hungry  writer  who  looks  tor  -  and  finds  - 
the  news.  Able  to  relocate.  Call  Debor¬ 
ah,  (617)  232-5307,  or  write  Box 
2591,  Editor  &  Publisher. 


EXPERIENCED,  VERSATILE  writer, 
editor  seeks  full-time  or  free-lance  work 
at  daily,  magazine,  in  press  relations. 
Write  Box  2613,  Editor  &  Publisher. 


FEATURES  EDITOR.  Wants  to  produce 
section  people  feel  compelled  to  read. 
Zany,  unconventional,  strong  on 
graphics.  Very  people-oriented.  Mini¬ 
mum  salary  $30,000.  Box  2605, 
Editor  &  Publisher. 


Minority  sports  writer/columnist  with 
daily  newspaper  experience  covering 
preps,  college  and  pro’s  seeks  position 
with  small  or  medium  sized  daily  in  Zone 
5.  Covered  everything  from  football  to 
tennis  to  road  racing.  Box  2616,  Editor 
&  Publisher. 


VETERAN  JOURNALIST  at  small  daily 
seeks  career  move  to  metropolitan  AM. 
Has  both  experience  and  awards. 
Strong  background  in  wordsmithing  and 
copy  editing.  Box  2617,  Editor  & 
Publisher. 


MARKETING 


President/CEO  of  new  media  company 
selling  out  to  move  back  east,  southeast 
or  south.  Former  daily  publisher, 
experienced  in  all  size  markets  with 
weekly,  semi-weekly  and  monthly  publi¬ 
cations.  Ideal  person,  37,  who  moti¬ 
vates  prople  for  record  results.  Forte  is 
marketing,  promotion.  Background: 
editor,  community  leader.  Love  travel, 
ideal  for  group  situation.  (218) 
751-7897,  (218)  751-7534,  (207) 
236-2486. 


PHOTOJOURNALISM 

PHOTOJOURNALIST.  10  years  experi¬ 
ence  including  3  1/2  years  on  Chicago 
daily.  Seeks  Region  5  paper  or  maga¬ 
zine.  Prefer  Chicago  area.  Paul  (312) 
423-2940. 


PHOTOJOURNALIST-Heads  dept,  on 
twice-weekly,  creative,  excellent  news 
sense,  lab  skills.  Backgrnd  in  reporting 
editing/graphics,  strong  references. 
California  preferred.  Box  8652,  Mission 
Hills,  CA  91346.  (818)  361-9404. 


_ PRESSROOM _ 

Ambitious  and  30  years  young.  Associ¬ 
ate  Degree  in  Printing,  10  years  experi¬ 
ence,  past  6  years  as  working  supervisor 
in  pressroom  (Goss  Community), 
camera,  stripping  and  platemaking 
departments.  Let’s  talk.  Reply  to  Box 
2603,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  DIRECTOR.  Proven 
record  all  areas.  Quality  conscious,  cost 
control.  People  oriented.  Knowledgable 
front  to  back.  Box  2529,  Editor  & 
Publishe''. 


EDITOR  &  PUBLISHER  for  December  19,  1987 


47 


SHOP  TALK  AT  THIRTY 


Stress  a  newspaper’s  value,  don’t  adjust  rates 


By  Donald  Evanson 

In  the  business  world,  the  relation¬ 
ship  between  price  and  value  can  be 
very  important  in  making  a  sale  and  in 
generating  profit. 

Recently,  much  effort  has  been 
expended  by  newspapers,  advertisers 
and  their  agencies  to  adjust  the  price 
of  newspapers  for  national  advertis¬ 
ers.  Pricing  tests,  volume  and  fre¬ 
quency  discounts  or  some  creative 
structuring  of  newspaper  rate  cards 
have  been  advanced. 

This  ongoing  dialogue  between  the 
buyer  and  seller  can  potentially  result 
in  incremental  national  space  sales  for 
the  individual  newspaper  and  the 
medium  as  a  whole. 

However,  it  is  our  view  that  news¬ 
paper  publishers,  editors  and  their 
various  sales  organizations  should 
stress  the  value  side  of  the  newspaper 
equation  for  national  advertisers. 

As  the  perceived  value  of  the  news¬ 
paper  medium  increases,  the  need  to 
focus  on  decreasing  pricing  will 
diminish  and  individual  newspaper 
profits  will  grow  with  the  expanded 
use  of  newspapers  by  national  adver¬ 
tisers. 

For  those  advertisers  who  take  the 
time  to  examine  the  assets  and  liabili¬ 
ties  of  each  medium,  it  will  become 
apparent  that  newspapers  have  sev¬ 
eral  key  attributes  that  should  benefit 
their  sales  in  the  1988  marketplace. 

Newspapers  have  new  editorial 
strengths  to  attract  quality  readers 
and  advertisers.  In  the  past  decade, 
newspapers  have  improved  the  qual¬ 
ity  of  their  product  dramatically.  This 
has  taken  the  form  of  expanded  edito¬ 
rial  feature  sections  such  as  business, 
travel,  lifestyle,  entertainment,  sci¬ 
ence,  technology,  sports. 

These  editorial  features  regularly 
appear  in  local  newspapers,  attracting 
readers  who  are  knowledgeable 
about,  and  have  an  interest  in,  the 
content  of  the  section.  The  editorial 
matter  selects  above-average  readers 
since  the  topics  covered  are  usually 
upscale  in  nature.  Advertisers  can 
match  their  selective  target  prospects 
with  the  most  appropriate  editorial 
section. 

Movie  studios  and  live  performers 
can  reach  their  prospects  in  the  enter¬ 
tainment  section.  Stockbrokers  and 


(Evanson  is  senior  vice  president, 
director  of  sales  development  for  Cres- 
mer,  Woodward,  O’Mara  &  Ormsbee, 
a  newspaper  ad  rep  firm.) 


telecommunications  companies 
would  benefit  from  business  sections. 
Airlines  and  cruise  lines  use  main 
news  and  travel  sections  to  reach 
potential  travelers. 

Newspaper  editorial  sections  pro¬ 
vide  many  opportunities  for  compati¬ 
ble  products  and  services  to  reach 
informed  newspaper  readers. 

Color  enhancement  is  another  visi¬ 
ble  asset  to  the  editorial  appeal  of 
newspapers.  Today,  hundreds  of 
newspapers  feature  color  photos  as 
part  of  their  editorial  layouts.  There 
are  color  graphics  to  communicate 
difficult  concepts  to  readers  easily. 


An  estimated  90%  of  major  market 
newspapers  readily  accept  full-page 
four-color  ads,  and  60-70%  can 
handle  fractional  quarter-page  ads 
with  from  one  to  four  colors.  A  1985 
split-run  study  by  four  newspapers 
found  that  12  color  ads  outsold  the 
same  12  ads  in  black  and  white  by 
42%.  Color  not  only  improves  the 
quality  image  of  a  newspaper,  it  also 
heightens  the  reader  response  to  ads 
within  the  newspaper. 

Along  with  continued  editorial 
commitment  to  the  use  of  color, 
improved  printing  presses  and  new 
production  techniques  enhance  the 
quality  of  a  newspaper  in  the  eyes  of 
the  reader.  As  readers  perceive  that 
the  value  of  newspapers  is  increased, 
then  the  advertising  value  of  newspa¬ 
pers  will  be  seen  as  a  greater  asset  by 
advertisers. 

Editorial  content  that  is  meaning¬ 
ful,  entertaining  and  informative  to 
newspaper  readers  attracts  adults 
who  are  indeed  a  class  market  for 
many  advertisers. 

Based  on  a  special  computer-run 
from  the  1987  Simmons  Newspaper 
Study  in  56  major  markets,  newspa¬ 
per  readers  are  decidedly  above  aver¬ 
age  in  key  demographics  important  to 
advertisers.  In  fact: 

•  50%  are  35-64  years  of  age,  the 
key  buying  years; 

•  47%  reside  in  households  with 
annual  income  in  excess  of  $35,000; 

•  45%  of  adult  newspaper  readers 


have  attended  or  graduated  college 
and; 

•  43%  are  employed  in  profes¬ 
sional,  managerial,  technical,  admin¬ 
istrative  or  sales  positions. 

Almost  one  in  every  two  newspa¬ 
per  readers  falls  within  the  quality 
class  rather  than  mass  demographics. 
For  advertisers  who  are  marketing 
selective  products  and  services, 
quality  newspaper  readers  are  a  valu¬ 
able  asset. 

Marketers  are  aware  that  there  are 
more  households  in  the  U.S.  today 
than  ever  before,  but  half  of  these  new 
households  are  small  family  units  of 


only  one  or  two  people. 

With  the  graying  of  America,  a 
growing  number  of  these  smaller 
households  are  elderly  citizens  with 
less  buying  potential  for  advertisers. 
Also,  not  all  recent  immigrants  to  the 
U.S.  are  as  yet  comfortable  reading 
an  English  newspaper. 

Despite  this  increase  in  the  number 
of  households,  older  adults,  foreign- 
language  barriers,  and  other  factors, 
newspapers  still  sell  over  63  million 
copies  per  day.  That  is  an  impressive 
achievement.  It  is  even  more  mean¬ 
ingful  for  advertisers  since  newspaper 
readers  are  the  class  segment  of  the 
mass  market. 

Further,  it  can  be  verified  that 
among  upper  demographic  segments, 
newspapers  deliver  massive  reach  of 
this  class  market.  On  any  given  day, 
newspapers  will  reach  70-80%  of  col¬ 
lege  graduates;  adults  in  households 
earning  in  excess  of  $35,000,  and 
those  adults  in  white-collar  occupa¬ 
tions. 

Newspapers  can  be  purchased 
nationally,  by  television  ADIs  or 
metro  areas,  in  city  zones,  with  zip 
code  editions,  using  supplemental 
TMC  distribution,  or  at  the  commu¬ 
nity  level. 

A  strong  asset  for  advertisers  is  the 
ability  to  purchase  newspaper  in  geo¬ 
graphic  patterns  that  match  a  prod¬ 
uct’s  geographic  sales  pattern.  With 
newspapers,  media  pressure  can  be 
(Continued  on  page  36) 


As  the  perceived  value  of  the  newspaper  medium 
increases,  the  need  to  focus  on  decreasing  pricing 
will  diminish  and  individual  newspaper  profits  will 
grow . . . 
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1988 MARKET  GUIDE 
IS  AUAHABLE  NOW! 

With  latest  marketing  facts ...  and  featuring 

EASY  ACCESS  SECTION  TABS  that  save  you  valuable  time 

by  making  vital  information  even  easier  to  locate. 

You’ll  find  the  latest  facts  and  figures  for  over  1600  U.S.  and  Canadian  newspaper 
cities  —  data  on  industries,  banking,  retailing,  utilities,  climate,  transportation, 
daily  newspapers  and  circulation,  and  more! 

You’ll  find  exclusive  1988  market  rankings  of  leading  U.S.  cities,  counties 
and  Metropolitan  Statistical  Areas  .  .  .  plus  exclusive  E&P  standardized  14-item 
surveys  for  every  U.S.  and  Canadian  daily  newspaper  market .  .  .  E&P’s  1988 
estimates  of  total  retail  sales,  and  sales  in  various  categories  such  as  food,  apparel, 
general  merchandise  ....  Plus  more! 

Who  will  find  the  Market  Guide  invaluable?  Potentially  any  creative  market¬ 
ing  person  who  wants  to  make  smart  marketing  decisions  and  sound  advertising 
plans.  Research  shows  that  the  primary  uses  of  the  Editor  &  Publisher  Market 
Guide  are: 

1.  to  make  market  comparisons; 

2.  to  check  the  growth  of  markets;  and 

3.  to  plan  business  locations. 

Whether  you’re  advising  clients,  buying  or  selling  equipment,  supplies  or 
serivces,  planning  merchandise  locations  —  whatever  your  marketing 
aims  ...  the  Editor  &  Publisher  Market  Guide  is  your  single,  most  efficient  facts- 
and-forecasts  tool. 

$70  per  copy-  Order  today,  call  212-675-4380. 
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ROY  W.  HOWARD 


service  journalism 


As  a  long-time 
president  of 
Scripps  Howard, 

Roy  W.  Howard  distinguished  himself  and  the  newspapers  he  oversaw  as  public  servants.  In  later 
years  he  said,  "We  have  sought  the  support  of  good  citizens  and  have  tried  to  be  one.  We  have 
recognized  that  our  American  press  enjoys  unusual  freedoms  and  privileges,  and  have  always  tried 
to  remember  that  these  institutional  freedoms  and  publicly  endorsed  privileges  exist  to  serve  the 
public  and  not  the  private  interests  of  the  publishers."  *  This  year  marks  the  20th  anniversary  of 
the  Scripps  Howard  Foundation  competition  created  in  his  honor.  During  these  years,  the  Roy  W. 
Howard  Public  Service  Awards  have  been  regarded  among  journalism’s  most  prestigious  prizes. 

•  A  plaque  and  $2,500  will  be  awarded  the  winner  in  each  of  two  categories — for  newspapers 
with  more  than  100,000  circulation  and  those  under  100,000  circulation.  Finalists  will  receive 
medallions,  •  Judges  for  the  1987  competition  will  be  John  Seigenthaler,  editor  and  president  of 
The  (Nashville)  Tennesseean,  and  editorial  director  of  USA  Today;  Joe  McGuff,  editor  of  The 
Kansas  City  Star  and  The  Kansas  City  Times;  and  John  Perry,  editor  of  the  Rome 
(Ga.)  News-Tribune.  They’ll  be  looking  for  the  kind  of  journalism  Roy  \ 

W.  Howard  would  have  been  proud  to  see  in  his  newspa-  \ 

pers — public  service  journalism  that  \  X*  \ 

deals  effectively  with  corruption,  crime,  \ 

vi-  V 

health  and  other  problems  inimical  to  ^  \ 

the  general  welfare.  •  The  Scripps  ,  ;.s  lot 

Howard  Foundation  National  Journalism  . -TYv®  ^  ^ 


Awards  program  is  proud  to  offer  the  Roy 
W.  Howard  Public  Service  Awards.  If  you 
have  a  passion  for  public  service,  don’t  miss 
this  opportunity  to  distinguish  yourself. 


SCRIPPS  HOWARD  FOUNDATION 
NATIONAL  JOURNALISM  AWARDS 


